DAFTAR ISI

ABSTRAK .ttt e sttt e st e e s st e e e st e e e s e abe e e e srbeeeesearaeeseans i
ABSTRACT .ttt ettt ettt e s sttt e e sttt e s e bt e e e e be et e s e abeee e enbaaeesanraeeeeans i
LEMBAR PENGESAHAN ...ttt sttt et st e s iii
PERNYATAAN ORISINALITAS ...ttt sttt sree s s a e s s e e s s iv
KATA PENGANTAR ..ttt ettt sttt sttt sab e st esabe e e st e e nateeeneeas v
DAFTAR IS ettt sttt et e s e st esabe e ennee e vii
DAFTAR GAMBAR ...ttt ettt ettt e st e et e s bt e sabe e e sabeeeaeeas ix
DAFTAR TABEL ...ttt ettt ettt et e st e s snrae e e s areeee s X
DAFTAR LAMPIRAN ...ttt ettt e s s e e snreee s Xi
BAB | PENDAHULUAN ...cooiiiiete ettt ettt et e s s 1
O I L = 1=] 1 Uy Vo TP 1
1.2, RUMUSAN MaSAIAN..........coiiiiiiiii e 6
1.3, TUJUAN PENEIILIAN ... .veiiiiee ettt et e et e et e e st e e e eeennes 7
1.4, Kebaruan Penelitian ..ot 8
BAB I KAJIAN PUSTAKA ... ettt sttt et st st e e e 10
N I | v- g =1 P T o T I =To o PR 10
2.1.1. Minat Beli (Purchase Intention) (Z) .......ccceeveveeeiiee i 10
2.1.2.  Persepsi Kualitas (Perceived Quality) (Y) «ccoeeeveeeeeeeiiee e 11
2.1.3. Negara Asal (Country of Origin) (X1) ....cceeveeeeiieeeeee et 14
2.1.4.  Citra Merek (Brand Image) (X2) ....ceeecreeeiiee et 15

2.2, Kerangka PEmMIKIran .........ccceiiiiiiiiiieiee ettt e st e 17
0 T o 110 To] (=] 1T 20
BAB Il METODE PENELITIAN .. ettt ettt 22
3.1, Waktu dan Tempat Penelitian .........ccccoocveieiiieiiiiecee e 22
3.2, Pendekatan Penelitian ............ccooeeierieninienieeseeeeee e 22
3.3, Populasi dan SAMPEl .........cooiiiiiiie e 23

vii



3.4, Penyusunan INStIUMEN .......ccueiiiiiieiieeeniiee ettt ettt e e e e e 24

3.5, Teknik Pengumpulan Data.........c.c.eevveerierieiiieenienieeieese et 30
3.6, Teknik ANAliSiS DAta.........cevueeruieriieiieiie ittt 30
BAB IV HASIL DAN PEMBAHASAN ......ootiiitteette ettt s 37
4.1, DESKIIPST DAL ... ..eeueiriiiiiieiie sttt 37
4.2, ANalisis DESKIIPLIT .......cooiieeeiiecee e 40
G T U {1514 1] 011 o R 47
4.4,  Confirmatory Factor ANAlYSIS.........ccceeerieeiiiieiiee ettt 50
4.5.  Uji Pengaruh Langsung dan Tidak Langsung .......ccccceeveeeerciererveesneeesieeesvee e 58
O T U T 1 o0 (=] R 60
BAB V KESIMPULAN DAN SARAN ... .ottt ssree e srees s sseveeeessereeessenees 69
5.1, KESIMPUIAN....eeiieiie ettt re e e ae e s te e e sare e e ra e e sabeeesnbeeeneneas 69
T2 111101 11 T PR 70
5.3.  Keterbatasan Penelitian.........cccccoeeiiriiiiniiiiiicecce e 71
5.4, Saran Penelitian ..........cocoeviiiiiiiiiieiiic e 72
DAFTAR PUSTAKA ettt ettt et ettt st st e eaeee e 74

viii



DAFTAR GAMBAR

No. Gambar Judul Gambar Hal
Gambar 11.1 Kerangka Pemikiran ... 20
Gambar 111.1 Pemodelan SEM ... ... 36
Gambar 1V.1 Full Model SEM ... 50
Gambar 1V.2 FitModel SEM ..o 52
Gambar 1V.3 Model First Order Construct Negara Asal ...................... 53
Gambar IV .4 Model First Order Construct Citra Merek ...................... 55
Gambar 1V.5 Model First Order Construct Persepsi Kualitas ................ 56
Gambar 1V.6 Model First Order Construct Minat Beli ........................ 57
Gambar 1V.7 T-Value SEM ..o 60



No. Tabel
Tabel 1.1

Tabel 1.2
Tabel 111.1
Tabel 111.2
Tabel 111.3
Tabel IV.1
Tabel IV.2
Tabel IV.3
Tabel IV .4
Tabel IV.5
Tabel IV.6
Tabel IV.7
Tabel IV.8
Tabel V.9
Tabel 1V.10
Tabel IV.11
Tabel 1V.12
Tabel 1V.13
Tabel IV.14
Tabel 1V.15
Tabel 1V.16
Tabel 1V.17
Tabel 1V.18

DAFTAR TABEL

Judul Tabel
Market Share Perusahaan Smartphone di Indonesia pada

Kuartal 2 2019 ...
Kebaruan Penelitian ...
Variabel Operasional ..............ccocoiiiiiiiiiii,
Pengukuran Skala Likert ................ocooiiiiiiiiiiin,
Goodness of Fit Indices ..........ccoviiiiiiiiiiiien,
Karakteristik Responden Berdasarkan Jenis Kelamin ........
Karakteristik Responden Berdasarkan Asal Fakultas .........
Karakteristik Responden Berdasarkan Angkatan ..............
Karakteristik Responden Berdasarkan Uang Saku ............
Nilai Analisis Deskriptif VVariabel Negara Asal ...............
Nilai Analisis Deskriptif VVariabel Citra Merek ................
Nilai Analisis Deskriptif VVariabel Persepsi Kualitas .........
Nilai Analisis Deskriptif Variabel Minat Beli .................
Hasil Uji Validitas ...........cooiiiiiiiiiiiii e
Hasil Uji Reliabilitas .............coooiiiiiiiiiiiiiiies
Hasil Full Model SEM ..o
Hasil Fit Model SEM ...,
First Order Construct Variabel Negara Asal (X1) ............
First Order Construct Variabel Citra Merek (X2) ............
First Order Construct Variabel Persepsi Kualitas (Y) .........
First Order Construct Variabel Minat Beli (Z) ................
Hasil Uji Pengaruh Langsung dan Tidak Langsung ...........
Hasil Uji HIpOtesis .....o.vvuiiiiiiiiiiiiiieeeeeee,

Hal



No. Lampiran

Lampiran 1
Lampiran 2
Lampiran 3
Lampiran 4
Lampiran 5
Lampiran 6
Lampiran 7
Lampiran 8
Lampiran 9
Lampiran 10
Lampiran 11
Lampiran 12
Lampiran 13
Lampiran 14
Lampiran 14
Lampiran 15
Lampiran 16
Lampiran 17
Lampiran 18

Lampiran 19

DAFTAR LAMPIRAN

Judul Lampiran Hal
Kuesioner Penelitian ................ccoociiiiiiiiii i 82
Tabulasi KUBSIONET .........oviiiiie e, 88
Tabulasi KUBSIONET .........oiiiiiie e, 89
Tabulasi KUEBSIONET .........oiiiiiie e, 90
Tabulasi KUBSIONET .........oiiiiiiie e, 91
Tabulasi KUBSIONET .........oiiiiiie e, 92
Profil Responden ...............cooiiiiiiiiiiii 93
Output Uji Validitas Variabel Negara Asal ..................... 94
Output Uji Validitas Variabel Citra Merek ..................... 95
Output Uji Validitas Variabel Persepsi Kualitas ............... 96
Output Uji Validitas Variabel Minat Beli ....................... 97
Output Uji Reliabilitas .............ccooooiiiiiiiii, 98
Output Unstandardized Total and Indirect Effects ............ 99
Output Standardized Total and Indirect Effects ................ 100
Output BETAdan GAMA ..., 100
Output Goodness of Fit Negara Asal ............................ 101
Output Goodness of Fit Citra Merek ............................ 102
Output Goodness of Fit Persepsi Kualitas ...................... 103
Output Goodness of Fit Minat Beli .............................. 104
Output Goodness of Fit Full Model .............................. 105

Xi



	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN

