
PENGARUH BAURAN PROMOSI TERHADAP KEPUTUSAN 

PEMBELIAN (Survei Pada Konsumen Matahari Department 

Store Purwokerto) 

 

DITA INDAH LISTIYANI 

1702518035 
 

 

 

 

 

 

 

Karya   Imiah   ini   Disusun   Untuk   Memenuhi   Salah   Satu   Persyaratan 

Mendapatkan Gelar Ahli Madya pada Fakultas Ekonomi Universitas Negeri 

Jakarta. 

 

PROGRAM STUDI DIPLOMA III MANAJEMEN 

PEMASARAN 

FAKULTAS EKONOMI 

UNIVERSITAS NEGERI JAKARTA  

2021 

  



 
 

THE INFLUENCE OF PROMOTIONAL MIX ON PURCHASE 

DECISION (Survey on Consumer of Matahari Department Store 

Purwokerto) 

 

DITA INDAH LISTIYANI 

1702518035 
 

 

 

 

 

 

 

 

Research paper was written to fulfill one of the requirements to get the title of 

Diploma at the Faculty of Economics, Univeritas Negeri Jakarta. 

 

MARKETING MANAGEMENT STUDY PROGRAM DIII 

FACULTY OF ECONOMICS 

UNIVERSITAS NEGERI JAKARTA  

2021 

 



iii 
 

ABSTRAK 

 

Dita Indah Listiyani. 1702518035. PENGARUH BAURAN PROMOSI 

TERHADAP KEPUTUSAN PEMBELIAN (Survei Pada Konsumen 

Matahari Department Store Purwokerto). Program Studi DIII Manajemen 

Pemasaran. Fakultas Ekonomi. Universitas Negeri Jakarta. 

       Penelitian ini bertujuan untuk mengetahui: 1) deskripsi bauran promosi dan 

keputusan pembelian, 2) pengaruh bauran promosi terhadap keputusan pembelian 

di Matahari Department Store. Populasi dalam penelitian ini adalah konsumen 

yang pernah membeli produk di Matahari Department Store Purwokerto. Sampel 

penelitian ini berjumlah 125 responden. Metode analisis yang digunakan adalah 

metode analisis deskriptif dan analisis regresi linear sederhana. Pengolahan data 

menggunakan SPSS 26. 

       Berdasarkan hasil penelitian, dapat diketahui bahwa bauran promosi 

berpengaruh positif dan signifikan terhadap keputusan pembelian di Matahari 

Department Store. Hal ini ditunjukkan dengan nilai Koefisien Determinasi (R
2
) 

sebesar 0,439 atau 43,9%. 

 

Kata Kunci: Bauran Promosi, Keputusan Pembelian, Matahari Department Store 
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ABSTRACT 

 

Dita Indah Listiyani. 1702518035. THE INFLUENCE OF PROMOTIONAL 

MIX ON PURCHASE DECISION (Survey on Consumer of Matahari 

Department Store Purwokerto). Study Program DIII Marketing Management. 

Faculty of Economics. Universitas Negeri Jakarta. 

       This Study aimed to determine: 1) a description of the promotional mix and 

purchase decisions, 2) Correlation between promotional mix on purchase 

decisions at Matahari Department Store. The population of research were 

consumers who have purchased products at the Matahari Department Store 

Purwokerto. The sample of this study amounted to 125 respondents. The data 

analysis are used statistic descriptive analysis and simple linier regression 

analysis. The author used SPSS 26 to process the data resource. 

         Based on research results, it can be seen that the promotion mix has a 

positive and significant effect on purchasing decisions at Matahari Department 

Store. Indicated by the determination coefficient value 0,439 or 43,9%. 

 

Keyword: Promotional Mix, Purchase Decisions, Matahari Department Store.  
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