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ABSTRAK

Munifah Hanum. 1702518002. Pengaruh Promosi_Cashback Shopeepay di
KEC Terhadap Minat Beli Konsumen (Studi Kasus Pada Konsumen KFC
Sejabodetabek). Program Studi DIIl Manajemen Pemasaran. Fakultas
Ekonomi. Universitas Negeri Jakarta.

Penelitian ini bertujuan untuk mengetahui: 1) deskripsi promosi cashback
shopeepay dan minat beli, 2) pengaruh promosi cashback shopeepay di KFC
terhadap minat beli konsumen. Populasi dalam penelitian ini adalah konsumen KFC
yang berdomisili di area Jabodetabek dan pernah mengkonsumsi produk KFC.
Sampel penelitian ini berjumlah 100 responden. Metode dalam penelitian ini

menggunakan analisis deskriptif.

Kata Kunci: Promosi, Cashback, ShopeePay, Minat Beli.



ABSTRACT

Munifah Hanum. 1702518002. THE INFLUENCE OF SHOPEEPAY
CASHBACK PROMOTION AT KFC ON CUSTOMER BUYING INTEREST
(Case Study on KFC Consumers in Jabodetabek Areas). Study Program DIII
Marketing Management. Faculty of Economics. State University of Jakarta.

This study aims to determine: 1) a description of shopeepay cashback promotion
and purchase intention, 2) the influence of shopeepay cashback promotion at KFC
on consumers purchase intention. The population of research were KFC consumers
in Jabodetabek areas.

Keyword: Promotion, ShopeePay, Cashback, Purchase Intention.
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