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ABSTRAK

Natalia Sameria, 2021; 1702518011; Pengaruh Online Customer Review
Terhadap Keputusan Pembelian Pada Marketplace Shopee (Survei pada
Pengguna Aplikasi Shopee di DKI Jakarta). Karya llmiah, Program Studi
D11l Manajemen Pemasaran. Fakultas Ekonomi. Universitas Negeri Jakarta.

Penulisan ini bertujuan untuk: 1) Memahami gambaran tentang Online
Customer Review pada marketplace Shopee. 2) Memahami gambaran tentang
Keputusan Pembelian konsumen pada marketplace Shopee. 3) Memahami
bagaimana pengaruh Online Customer Review terhadap Keputusan Pembelian
Konsumen pada marketplace Shopee. Dalam penulisan ini metode pengumpulan
data dilakukan dengan penyebaran kuesioner pada 115 responden yang pernah
melakukan pembelian barang pada marketplace Shopee. Metode analisis yang
digunakan adalah analisis deskriptif dan analisis regresi linear sederhana. Teknik
analisis data meliputi uji instrumen, uji asumsi dasar, koefisien determinasi, dan uji

hipotesis.

Hasil dari analisis penelitian ini menunjukkan bahwa online customer
review berpengaruh positif dan signifikan terhadap keputusan pembelian. Online
customer review memengaruhi keputusan pembelian sebesar 58,7% sisanya

dipengaruhi oleh faktor lainnya.

Kata kunci: Online Customer Review, Keputusan Pembelian, Marketplace Shopee



ABSTRACT

Natalia Sameria, 2021; 1702518011; The Influence Of Online Customer Review
On _Purchase Decision Product Of Marketplace Shopee (Survey of Aplication
user of Shopee in DKI Jakarta). Scientific Paper, DIl Marketing Management
Study Program, Faculty of Economics, Universitas Negeri Jakarta.

This writing aims to: 1) get a description of online customer review on
marketplace Shopee. 2). get a description of purchase decision on Marketplace
Shopee 3) get to know about the influence of online customer review on purchase
decision product of marketplace Shopee. In this research, the data collective
method is by distributing questionnaires to 115 respondents who have purchase
goods at the Shopee marketplace. The analytical method uses descriptive analysis
and simple linear regression analysis. The analysis method using instrument
testing, basic assumption teating, coefficient of determination and hypothesis

testing.

According to the research can be seen that online customer review has a
positive and significant influence on purchasing decision is affects by online
customer review 58,7% and the remaining is influences by other variables not

examined in this research.

Keyword: Online Customer Review, Purchase Decision, Marketplace Shope
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