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ABSTRAK 

 
Reina Devianti. 1702518004. Analisis Strategi Segmenting, 

Targeting, Positioning Pada Pameran Digital Tahun 2020 (Studi Kasus 

PT Sadhana Ekapraya Amitra). Program Studi DIII Manajemen 

Pemasaran. Fakultas Ekonomi. Universitas Negeri Jakarta. 

 

Dari hasil penulisan dapat diketahui bahwa penerapan strategi 

pemasaran yang digunakan PT Sadhana Ekapraya Amitra dari segmentasi 

PT Sadhana Ekapraya Amitra menggunakan segmentasi geografis, 

demografis dan perilaku konsumen. Targeting yang diterapkan adalah 

Product Specialization. Positioning yang diterapkan adalah produk mesin 

pendingin dengan merek Fresta yang menjadi nilai unggul PT Sadhana 

Ekapraya Amitra. Pameran digital EXPO DIGI 2020 yang diikuti PT 

Sadhana Ekapraya Amitra ternyata kurang efektif. 

 

Kata Kunci: Analisis STP, Segmenting, Targeting, Positioning, Pameran 

Digital, 2020, PT Sadhana Ekapraya Amitra.
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ABSTRACT 

Reina Devianti. 1702518004. Analysis of Segmenting, Targeting, 

Positioning Strategies at the Digital Exhibition EXPO DIGI 2020 (Case Study 

of PT Sadhana Ekapraya Amitra). DIII Marketing Management Study 

Program. Faculty of Economics. Universitas Negeri Jakarta. 

 

From the results of the writing can be seen that the application of the 

marketing strategies used by PT Sadhana Ekapraya Amitra of segmentation PT 

Sadhana Ekapraya Amitra using segmentation geographic, demographic and 

consumer behavior. Targeting that is applied is the Product Specialization. 

Positioning the applied product is a cooling machine with a brand Fresta who was 

the superior value of PT Sadhana Ekapraya Amitra. A digital exhibition EXPO 

DIGI 2020 followed by PT Sadhana Ekapraya Amitra turned out to be less effective. 

 

Keywords: STP Analysis, Segmenting, Targeting, Positioning, Digital Exhibition, 

2020, PT Sadhana Ekapraya Amitra
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