
 

vii 
 

DAFTAR ISI 

 
MENGINVESTIGASI NIAT BERKUNJUNG KE DESTINASI WISATA LABUAN 
BAJO: STUDI PADA GENERASI Z DI JABODETABEK ..........................................  

INVESTIGATING VISIT INTENTIONS OF TOURIST DESTINATIONS IN LABUAN 
BAJO: STUDY ON GENERATION Z IN JABODETABEK ............................................  

ABSTRAK ..................................................................................................................... i 

ABSTRACT .................................................................................................................... ii 

KATA PENGANTAR ................................................................................................. vi 
DAFTAR ISI ............................................................................................................... vii 

DAFTAR GAMBAR .................................................................................................... x 

DAFTAR TABEL ........................................................................................................ xi 

DAFTAR LAMPIRAN .............................................................................................. xiii 
BAB I ............................................................................................................................ 1 

PENDAHULUAN ........................................................................................................ 1 

1.1 Latar Belakang .................................................................................................... 1 

1.2 Pertanyaan Penelitian .......................................................................................... 4 
1.3 Tujuan Penelitian ................................................................................................. 5 

1.4 Manfaat Penelitian ............................................................................................... 5 

1.5 Kebaruan Penelitian ............................................................................................ 6 

BAB II ........................................................................................................................... 8 
TINJAUAN PUSTAKA ............................................................................................... 8 

2.1 Teori Pendukung ................................................................................................. 8 

2.1.1 Visit Intention ................................................................................................ 8 

2.1.2 Destination Image ......................................................................................... 8 

2.1.3 e-WoM (Word of Mouth) .............................................................................. 9 
2.1.4 Attitude Toward Destination ......................................................................... 9 

2.1.5 Destination Trust ........................................................................................ 10 

2.2 Kerangka Teori .................................................................................................. 10 

2.2.1 e-WoM dan Destination Image .................................................................. 10 



 

viii 
 

2.2.2 e-WoM dan Attitude Toward Destination .................................................. 11 

2.2.3 e-WoM dan Visit Intention ......................................................................... 12 

2.2.4 e-WoM dan Destination Trust .................................................................... 13 
2.2.5 Destination Image dan Visit Intention ........................................................ 14 

2.2.6 Attitude Toward Destination dan Visit Intention ........................................ 15 

2.2.7 Destination Trust dan Visit Intention .......................................................... 16 

2.3 Hipotesis ............................................................................................................ 16 
BAB III ....................................................................................................................... 19 

METODE PENELITIAN ............................................................................................ 19 

3.1 Tempat dan Waktu Penelitian ........................................................................... 19 

3.2 Pendekatan Penelitian ........................................................................................ 19 
3.3 Populasi dan Sampel ......................................................................................... 19 

3.3.1 Populasi ....................................................................................................... 19 

3.3.2 Sampel ........................................................................................................ 20 

3.4 Teknik Pengumpulan Data ................................................................................ 20 
3.5 Operasionalisasi Variabel .................................................................................. 20 

3.6 Skala Pengukuran .............................................................................................. 23 

3.7 Teknik Analisis Data ......................................................................................... 23 

3.7.1 Analisis Deskriptif ...................................................................................... 23 
3.7.1 Uji Validitas ................................................................................................ 23 

3.7.2 Uji Reliabilitas ............................................................................................ 24 

3.7.3 Uji Hipotesis ............................................................................................... 24 

3.8 Model SEM ....................................................................................................... 26 

BAB IV ....................................................................................................................... 27 
HASIL DAN PEMBAHASAN ................................................................................... 27 

4.1 Deskripsi Data ................................................................................................... 27 

4.1.1 Deskripsi Profil Responden ........................................................................ 27 

4.2 Analisis Data ..................................................................................................... 30 
4.2.1 Variabel e-WoM (X) ................................................................................... 30 

4.2.2 Variabel Destination Image (Y1) ................................................................ 31 



 

ix 
 

4.2.3 Variabel Attitude Toward Destination (Y2) ................................................ 32 

4.4.4 Variabel Destination Trust (Y3) .................................................................. 33 

4.4.5 Variabel Visit Intention (Z) ......................................................................... 34 
4.3 Hasil ................................................................................................................... 34 

4.3.1 Exploratory Factor Analysis (EFA) ........................................................... 34 

4.3.2 Uji Reliabilitas ............................................................................................ 38 

4.3.3 Confirmatory Factor Analysis (CFA) ......................................................... 39 
4.3.4 Full Model SEM ......................................................................................... 47 

4.3.5 Fit Model .................................................................................................... 49 

4.3.6 Uji Hipotesis ............................................................................................... 51 

4.4 Pembahasan ....................................................................................................... 53 
BAB V ......................................................................................................................... 56 

PENUTUP ................................................................................................................... 56 

5.1 Kesimpulan ........................................................................................................ 56 

5.2 Implikasi ............................................................................................................ 56 
5.2.1 Implikasi Teoretis ....................................................................................... 56 

5.2.2 Implikasi Praktis ......................................................................................... 56 

5.3 Keterbatasan Penelitian ..................................................................................... 58 

5.4 Rekomendasi Bagi Penelitian Selanjutnya ........................................................ 58 
DAFTAR PUSTAKA ................................................................................................. 60 

LAMPIRAN ................................................................................................................ 66 
 

  



 

x 
 

DAFTAR GAMBAR 
 

Gambar 2. 1 Model Penelitian .................................................................................... 17 
 

Gambar 3. 1 Diagram Konseptual Full Model ............................................................ 26 
 

Gambar 4. 1 Model First Order Construct e-WoM ..................................................... 39 
Gambar 4. 2 Model First Order Construct Variabel Destination Image ..................... 41 
Gambar 4. 3 Model Fit First Order Construct Variabel Destination Image ............... 42 
Gambar 4. 4 Model First Order Construct Variabel Attitude Toward Destination .... 43 
Gambar 4. 5 Model Fit First Order Construct Variabel Destination Trust ................. 44 
Gambar 4. 6 Model Fit First Order Construct Variabel Destination Trust ................. 45 
Gambar 4. 7  Model First Order Construct Variabel Visit Intention .......................... 46 
Gambar 4. 8 Full Model SEM ..................................................................................... 48 
Gambar 4. 9 Fit Model SEM ....................................................................................... 50 
 

 

 

 

  



 

xi 
 

DAFTAR TABEL 
 

Tabel 1. 1 Jumlah Wisatawan yang berkunjung pada tahun 2021 ................................ 2 
Tabel 1. 2 Jumlah Wisatawan yang berkunjung ke Destinasi Wisata Labuan Bajo ..... 2 
Tabel 1. 3 Kebaruan Penelitian ..................................................................................... 6 
 

Tabel 2. 1 Hipotesis Penelitian.................................................................................... 17 
 

Tabel 3. 1 Operasionalisasi Variabel .......................................................................... 20 
Tabel 3. 2 Skala Pengukuran ....................................................................................... 23 
Tabel 3. 3 Goodness of Fit Indices.............................................................................. 25 
 

Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ................................ 27 
Tabel 4.2 Karakteristik Responden Berdasarkan Usia ................................................ 28 
Tabel 4.3 Karakteristik Responden Berdasarkan Tingkat Pendidikan Terakhir ......... 28 
Tabel 4.4 Karakteristik Responden Berdasarkan Status Pekerjaan ............................ 28 
Tabel 4.5 Karakteristik Responden Berdasarkan Status Pernikahan .......................... 29 
Tabel 4.6 Karakteristik Responden Berdasarkan Penghasilan/uang saku Perbulan ... 29 
Tabel 4.7 Karakteristik Responden Berdasarkan Budget rekreasi dalam setahun ...... 30 
Tabel 4.8 Analisis Deskriptif Variabel e-WoM .......................................................... 30 
Tabel 4.9 Analisis Deskriptif Variabel Destination Image ......................................... 31 
Tabel 4.10 Analisis Deskriptif Variabel Attitude Toward Destination....................... 32 
Tabel 4.11 Analisis Deskriptif Variabel Destination Trust ......................................... 33 
Tabel 4.12 Analisis Deskriptif Variabel Visit Intention ............................................. 34 
Tabel 4.13 KMO dan Bartlett's Test Variabel e-WoM ............................................... 35 
Tabel 4.14 Exploratory Factor Analysis Variabel e-WoM ......................................... 35 
Tabel 4.15 KMO dan Bartlett's Test Variabel Destination Image .............................. 36 
Tabel 4.16 Exploratory Factor Analysis Variabel Destination Image ........................ 36 
Tabel 4.17 KMO dan Bartlett’s Test Variabel Attitude Toward Destination ............. 36 
Tabel 4.18 Exploratory Factor Analysis Variabel Attitude Toward Destination........ 37 
Tabel 4.19 KMO dan Bartlett’s Test Variabel Destination Trust ............................... 37 
Tabel 4.20 Exploratory Factor Analysis Variabel Destination Trust .......................... 37 
Tabel 4.21 KMO dan Bartlett’s Test Variabel Visit Intention .................................... 38 
Tabel 4.22 Exploratory Factor Analysis Variabel Visit Intention .............................. 38 
Tabel 4.23 Uji Reliabilitas .......................................................................................... 38 
Tabel 4. 24 First Order Construct Variabel e-WoM ................................................... 40 
Tabel 4.25 First Order Construct Variabel Destination Image ................................... 41 



 

xii 
 

Tabel 4.26 Model Fit First Order Construct Variabel Destination Image .................. 42 
Tabel 4. 27 First Order Construct Variabel Attitude Toward Destination .................. 43 
Tabel 4. 28 First Order Construct Variabel Destination Trust .................................... 44 
Tabel 4. 29 Model Fit First Order Construct Variabel Destination Trust ................... 45 
Tabel 4. 30 First Order Construct Variabel Visit Intention ........................................ 47 
Tabel 4. 31 Hasil Uji Full Model SEM ....................................................................... 49 
Tabel 4. 32 Hasil Uji Fit Model SEM ......................................................................... 51 
 
  



 

xiii 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 Kuesioner Penelitian ................................................................................ 66 
Lampiran 2 Hasil Uji EFA .......................................................................................... 70 
Lampiran 3 Hasil Uji CFA .......................................................................................... 74 
 
  


