
60 
 

 
 

DAFTAR PUSTAKA 
 

Abubakar, A. M., & Ilkan, M. (2016). Impact of online wom on destination trust and 
intention to travel: A medical tourism perspective. Journal of Destination 
Marketing and Management, 5(3), 1–10. 
https://doi.org/10.1016/j.jdmm.2015.12.005 

Abubakar, A. M., Ilkan, M., Meshall Al-Tal, R., & Eluwole, K. K. (2017). Ewom, 
revisit intention, destination trust and gender. Journal of Hospitality and Tourism 
Management, 31, 220–227. https://doi.org/10.1016/j.jhtm.2016.12.005 

Aditya, U. N., & Waluyo, M. (2020). Analisis hubungan faktor-faktor electronic word 
of mouth dalam proses keputusan pembelian mitsubishi xpander. Jurnal 
Manajemen Industri Dan Teknologi, 1(2), 81–92. 
https://doi.org/10.33005/juminten.v1i2.52 

Aktan, M., Zaman, U., Farías, P., Raza, S. H., & Ogadimma, E. C. (2022). Real bounce 
forward: experimental evidence on destination crisis marketing, destination trust, 
e-wom and global expat’s willingness to travel during and after covid-19. 
Sustainability (Switzerland), 14(3), 1–18. https://doi.org/10.3390/su14031111 

Aleonita, S., & Andjarwati, A. L. (2020). City branding ”Shining Batu” dan e-wom 
serta pengaruhnya terhadap niat berkunjung wisatawan (studi pada wisatawan di 
Kota Batu). Jurnal Ilmu Manajemen, 8(3), 748. 
https://doi.org/10.26740/jim.v8n3.p748-755 

Amalia, R., Yahya, A., Nurhalis, N., Idris, S., Mahdi, S., Putra, T. R. I., & Sartiyah, S. 
(2019). Impact of Electronic Word of Mouth on Tourist Attitude and Intention to 
Visit Islamic Destinations. 292(Agc), 700–705. https://doi.org/10.2991/agc-
18.2019.105 

Andriani, K., Fitri, A., & Yusri, A. (2019). Analyzing influence of electronic word of 
mouth (ewom) towards visit intention with destination image as mediating 
variable: A study on domestic visitors of Museum Angkut in Batu, Indonesia. 
Eurasia: Economics & Business, 1(19), 50–57. 

Anggraeni, V., & Astini, R. (2020). The influence of motivation, destination image & 
destination trust which had an impact on millennials’ visit decision to The 
National Museum. Saudi Journal of Business and Management Studies, 5(10), 
506–511. https://doi.org/10.36348/sjbms.2020.v05i10.001 

Anggraini, R., & Lupita, N. (2021). Pengaruh ewom, travel motivation dan destination 
attractiveness terhadap visit intention di Kota Batam. Jesya (Jurnal Ekonomi & 
Ekonomi Syariah), 4(2), 793–803. https://doi.org/10.36778/jesya.v4i2.404 



61 
 

 
 

Anggraini, R. P., Sulistyowati, L. N., & Purwanto, H. (2019). Pengaruh fasilitas, harga 
tiket dan daya tarik terhadap keputusan berkunjung di obyek wisata Telaga 
Ngebel. SIMBA (Seminar Inovasi Manajemen, Bisnis Dan Akuntansi I), 1, 987–
999. 

APPJII. (2017). Penetrasi & perilaku pengguna internet indonesia survey 2017. 
https://archive.org/details/LaporanSurveiAPJII2017V1.3/page/n7/mode/2up 

Badan Pusat Statistik. (2020). Persentase penduduk indonesia menurut generasi. 

Boger, C. A., Ritter, M., & Charmchian, M. (2020). Effects of ideology on visit 
intention and trust toward a destination. Journal of Convention and Event 
Tourism, 22(2), 112–133. https://doi.org/10.1080/15470148.2020.1832010 

Cahyanti, M. M., & Anjaningrum, W. D. (2018). Meningkatkan niat berkunjung pada 
generasi muda melalui citra destinasi dan daya tarik kampung wisata. Jurnal 
Ilmiah Bisnis Dan Ekonomi Asia, 11(2), 35–41. 
https://doi.org/10.32812/jibeka.v11i2.58 

Choirisa, S. F., Purnamaningsih, P., & Alexandra, Y. (2021). The effect of e-wom on 
destination image and attitude towards to the visit intention in Komodo National 
Park, Indonesia. Journal of Tourism Destination and Attraction, 9(1), 49–60. 

Darma, B. (2021). STATISTIKA PENELITIAN MENGGUNAKAN SPSS (Uji Validitas, 
Uji Reliabilitas, Regresi Linier Sederhana, Regresi Linier Berganda, Uji t, Uji F, 
R2). GUEPEDIA. 

Dwiandini, A. P., Rahmawati, A., Maharani, A., Wulandari, R., & Suhud, U. (2021). 
Analisis faktor-faktor yang mempengaruhi intention to visit perkampungan suku 
Baduy selama pandemi. Jurnal Bisnis, Manajemen, Dan Keuangan, 2(3), 629–
648. 

Ekonomi, F. (2021). Pedoman penulisan skripsi dan proposal skripsi 2021 Fakultas 
Ekonomi Universitas Negeri Jakarta. 

Fadiryana, N. A., & Chan, S. (2020). Pengaruh destination image dan tourist 
experience terhadap revisit intention yang dimediasi oleh perceived value pada 
destinasi wisata halal di kota banda aceh. Jurnal Manajemen Inovasi, 10(2), 1–
23. 

Fadlullah, F., & Nurlatifah, H. (2020). Pengaruh antara electronic word of mouth, citra 
objek wisata, dan wisata halal terhadap travel intention melalui attitude toward 
destination (studi kasus pada pengambil keputusan untuk wisata Jadetabek). 
Jurnal Al Azhar Indonesia Seri Ilmu Sosial, 1(1), 1–10. 
https://doi.org/10.36722/jaiss.v1i1.455 

GlobalWebIndex. (2021). Pilihan media sosial berdasarkan asal generasi. 



62 
 

 
 

Gosal, J., Andajani, E., & Rahayu, S. (2020). The effect of e-wom on travel intention, 
travel decision, city image, and attitude to visit a tourism city. 115(Insyma), 261–
265. https://doi.org/10.2991/aebmr.k.200127.053 

Gustiani, M. (2018). Peran electronic word of mouth dalam membangun citra destinasi 
guna mempengaruhi keputusan berkunjung wisatawan ke suatu destinasi 
pariwisata. 15(2), 266–279. 

Jaimun, S. S., Suardana, I. W., & Suwena, I. K. (2020). Analisis faktor pendorong dan 
penarik wisatawan berkunjung ke Labuan Bajo, Kabupaten Manggarai Barat. 
Jurnal IPTA (Industri Perjalanan Wisata), 8(2), 306–318. 
https://doi.org/10.24843/ipta.2020.v08.i01.p13 

Joseph F. Hair, J., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2015). A primer on partial 
least squares structural equation modeling (PLS-SEM). International Journal of 
Research & Method in Education, 38(2), 220–221. 
https://doi.org/10.1080/1743727x.2015.1005806 

Kanzenna, K. V. (2020). Pengaruh electronic word of mouth di instagram terhadap 
travel intention ke Labuan Bajo melalui destination image. Agora, 8(1), 1–5. 

Kim, S. B., & Kwon, K. J. (2018). Examining the relationships of image and attitude 
on visit intention to Korea among Tanzanian college students: The moderating 
effect of familiarity. Sustainability, 10(2), 1–15. 
https://doi.org/10.3390/su10020360 

Kotler, P., & Keller, K. L. (2016). Marketing management. New Jersey: Pearson 
Education Limited. 

Kristianti, T. R., & Erdiansyah, R. (2020). Pengaruh electronic word of mouth, tingkat 
kepercayaan konsumen dan minat kunjungan wisata kuliner Kota Bogor. 
Prologia, 4(2), 393–401. https://doi.org/10.24912/pr.v4i2.6686 

Leung, X. Y. (2019). Do destination Facebook pages increase fan’s visit intention? A 
longitudinal study. Journal of Hospitality and Tourism Technology, 10(2), 1–14. 
https://doi.org/10.1108/JHTT-06-2018-0041 

Leung, X. Y., & Jiang, L. (2018). How do destination Facebook pages work? An 
extended TPB model of fans’ visit intention. Journal of Hospitality and Tourism 
Technology, 9(3), 397–416. https://doi.org/10.1108/JHTT-09-2017-0088 

Liu, Y.-C., Li, I.-J., Yen, S.-Y., & Sher, P. J. (2018). What makes muslim friendly 
tourism? an empirical study on destination image, tourist attitude and travel 
intention. Advances in Management & Applied Economics, 8(5), 27–43. 
http://www.scienpress.com/Upload/AMAE/Vol 8_5_3.pdf 

Maulidi, W. S., & Pangestuti, E. (2019). Pengaruh electronic word of mouth (ewom) 



63 
 

 
 

di instagram terhadap minat berkunjung dan dampaknya terhadap keputusan 
berkunjung (survei pada wisata Muara Bengawan Solo, Gresik). Jurnal 
Administrasi Bisnis (JAB), 71(1), 40–50. www.jurnalistravel.com, 

Novita Eka Indriyani, & Yessy Artanti. (2020). Peran citra destinasi, e-wom, dan travel 
constraints pada niat berkunjung wisata pantai di Kota Surabaya, Jawa Timur. 
JRMSI - Jurnal Riset Manajemen Sains Indonesia, 11(2), 260–281. 
https://doi.org/10.21009/jrmsi.011.2.04 

Nuraini, S., Hanipah, Citra, C. D., Kamil, B. F., & Suhud, U. (2022). Analisis faktor-
faktor visit intention Pulau Morotai selama pandemi covid-19. Jurnal Bisnis, 
Manajemen, Dan Keuangan, 3(1), 237–256. 

Nurbaeti, N., Rahmanita, M., Ratnaningtyas, H., & Amrullah, A. (2021). Pengaruh 
daya tarik wisata, aksesbilitas, harga dan fasilitas terhadap minat berkunjung 
wisatawan di objek wisata Danau Cipondoh, Kota Tangerang. Jurnal Ilmu Sosial 
Dan Humaniora, 10(2), 269. https://doi.org/10.23887/jish-undiksha.v10i2.33456 

Pardila, M. K., & Abror, A. (2022). The effect of electonic word of mouth, destination 
social responsibility, destination image, and destination trust on intention to visit 
on Kinantan wildlife and culture tourism object at Bukittinggi. Marketing 
Management Studies, 1(2), 59–74. 

Pereira, V., Gupta, J. J., & Hussain, S. (2019). Impact of travel motivation on tourist’s 
attitude toward destination: Evidence of mediating effect of destination image. 
Journal of Hospitality and Tourism Research, 20(10), 1–26. 
https://doi.org/10.1177/1096348019887528 

Prayogo, R. R., Ketaren, F. L. S., & Hati, R. M. (2017). Electronic word of mouth, 
destination image, and satisfaction toward visit intention: An empirical study in 
Malioboro Street, Yogyakarta. 81, 209–218. https://doi.org/10.2991/icosop-
16.2017.31 

Priyono. (2016). Metode Penelitian Kuantitatif (T. Chandra (ed.)). Zifatama. 

Pujiastuti, E. E., S, D. A., & Hadi, L. (2019). Pengaruh citra destinasi, e-wom, terhadap 
kepuasan wisatawan dan kepercayaan (studi pada wisatawan yang berkunjung 
Tebing Breksi Daerah Istimewa Yogyakarta). Jurnal Dialektika, 4(1), 85–95. 

Purwianti, L., & Patricia, E. (2021). Analisa pengaruh destination image dan 
motivation terhadap tourist loyalty dengan perceived value dan tourist 
satisfaction sebagai mediasi di Kota Batam. 1(1), 2110–2122. 

Putra, S. P. A. M. (2017). Pengaruh e-wom terhadap citra destinasi, kepuasan, dan 
loyalitas (studi pada kunjungan wisatawan di DIY). Modus, 29(2), 201–218. 

Putri, L. R. (2020). Pengaruh pariwisata terhadap peningkatan PDRB Kota Surakarta. 



64 
 

 
 

Cakra Wisata, 21(1), 43–49. 

Putu Gde Arie Yudhistira. (2018). The effect of e-wom on social media instagram 
toward the decision to visit Labuan Bajo. JBHOST: Journal of Business on 
Hospitality and Tourism, 04(2), 140–149. 

Ramadhani, S. A., & Kurniawati, M. (2019). Pengaruh destination image dan 
subjective norm terhadap niat berkunjung wisata Sunan Ampel Surabaya. Jurnal 
Komunikasi Profesional, 3(2), 127–138. https://doi.org/10.25139/jkp.v3i2.2006 

Rizky, R. M., Kusdi, R., & Yusri, A. (2017). The impact of e-wom on destination 
image, attitude toward destination and travel intention. RJOAS, 1(61), 94–104. 
https://doi.org/https://doi.org/10.18551/rjoas.2017-01.09 

Romadhoni, A., Nugroho, S. D., & Sudiyarto, S. (2021). Analisis pengaruh electronic 
word of mouth (ewom) dan kualitas layanan terhadap keputusan berkunjung ke 
Agrowisata Kampoeng Anggrek Kediri. Berkala Ilmiah AGRIDEVINA, 10(1), 
59–68. https://doi.org/10.33005/adv.v10i1.2615 

Sanusi. (2014). Metodologi penelitian bisnis. Salemba Empat. 

Su, L., Lian, Q., & Huang, Y. (2020). How do tourists’ attribution of destination social 
responsibility motives impact trust and intention to visit? The moderating role of 
destination reputation. Tourism Management, 77(June 2019), 103970. 
https://doi.org/10.1016/j.tourman.2019.103970 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif dan R&D. Alfabeta. 

Susilo, H., Haryono, A. T., & Mukery, M. (2018). Analisis pengaruh harga, kualitas 
pelayanan, promosi, dan kepercayaan terhadap kepuasan konsumen dengan 
keputusan berkunjung sebagai variabel intervening di Hotel Amanda Hills 
Bandungan. Jurnal Manajemen Unpad, 4(4), 1–20. 
http://jurnal.unpand.ac.id/index.php/MS/article/view/989 

Trinanda, O., & Mutaqin, P. D. (2019). The influence of electronic word of mouth 
toward destination trust and travel intention on Sirandah Island in Padang City. 
ECo-Buss, 1(2), 1–12. 

Um, J., & Yoon, S. (2021). Evaluating the relationship between perceived value 
regarding tourism gentrification experience, attitude, and responsible tourism 
intention. Journal of Tourism and Cultural Change, 19(3), 345–361. 
https://doi.org/10.1080/14766825.2019.1707217 

Wijaya, A. P. (2017). Online vs offline : does city image moderating comparison 
between influence perceived blog information and reference group toward tourist 
visit intention ? New Knowledge Journal of Science, 6(1), 137–150. 
http://science.uard.bg/index.php/newknowledge/article/view/175/171 



65 
 

 
 

Winarta, V. (2017). Pengaruh e-wom terhadap intention wisata di Raja Ampat Papua 
(theory of planned behavior). Jurnal Ilmiah Mahasiswa Universitas Surabaya, 
Vol. 6 No.(2), 982–1000. 

Zarrad, H., & Debabi, M. (2015). Analyzing the effect of electronic word of mouth on 
tourists’ attitude toward destination and travel intention. International Research 
Journal of Social Sciences, 4(4), 53–60. www.isca.in 


