DAFTAR ISl

ABSTRAK e e e res i
ABSTRACT ..ottt ettt ke re ket b et sttt n et ne et e ii
LEMBAR PENGESAHAN ......ooiiiiiiiistieiet ettt st sse s ivi
LEMBAR ORISINALITAS ..ottt ivi
LEMBAR PERSETUJUAN PUBLIKASL.......ccoiiiiiiiitie et iv
KATA PENGANTAR oottt sate et e et e e neeeanneeeenes iv
DY I G 1 ) USRS viii
DAFTAR GAMBAR ...ttt et e e s e e s e e e annee e Xi
DAFTAR TABEL ...ttt e e e nnnaee s Xii
DAFTAR LAMPIRAN ...ttt sttt st nn s Xiii
BAB | PENDAHULUAN .....ooiitieet ettt 1
1.1 Latar Belakang Penelitian ............c.ccoveiiiieiiiii e e e 1
1.2 Pertanyaan Penelitian ..........cccooveiieiiiicii e 12
1.3 Tujuan Penelitian......c.ooviiiieiiiiieeee e 13
1.4 Manfaat PeNelitian..........oooveiiiieiiee et 14
BAB [l KAJIAN PUSTAKA ..ottt sttt ee e e e e et snea e nnneeennnee e 15
2.1 TeOr  PENAUKUNG .....ceiiiiiieiieieie ettt b 15
2.1.1 Pembelian Ulang Konsumen (Consumer Repeat Purchase) ...................... 15
2.1.2 Loyalitas Merek (Brand loyalty).........cccoiviiiiiiiiiiiececc e 18
2.1.3 Citra Merek (Brand IMage) ........cceeveeiieiiieiie et 22
2.1.4 Kualitas Produk (Product Quality)..........cccceviiiiiieiiieiicceesee e 25

2.1 Kerangka Teori dan HIPOtESIS.......c.uiiiiieiieiiieiie ettt 28
2.2.1 KErangka TEOM ....c.eeueeieieiiesiesie sttt sttt bbb 28
2.2.2 Kerangka HIPOTESIS.......ccuoiuiiiriiiieiiieiieie ettt 35
BAB [l METODE PENELITIAN. ..ottt s snve e snae e 37
3.1 Waktu dan Tempat PENEILIAN ........cccveieieeieiie e 37
3.1.1 Waktu Penelitian.........cccooiiieiiiecieeee e 37
3.1.2 Tempat PeNElItIAN .......cccooviiieiiee e e 37



3.2 DESAIN PENCITIAN ... 38

3.3 Populasi dan SAMPEL ........cviiiiiii 38
3.3 L POPUIBSI. ...t 38
3.3.2 SAMPEI 1.t ae s 39

3.4 Pengembangan INStIUMEN .........ccueiieiiiiieiee e sie e esae et sre e 40
3.4.1Variabel Penelitian........cccoooiiiiiiiiiieieee e 40
3.4.2 Definisi Operasional dan Konseptual .............ccccooveiieieeieiieiseic e 40
3.4.3 SKala PENQUKUIAN ......oviiiiiiieie it 44

3.5 Teknik Pengumpulan Data ...........ccceoeiiiininieieiese e 45

3.6 TeKNiK ANAlISIS DAL ........ceieeieiieiiee i eie e ee e sre e enneenee s 46
3.6.1 ANAlisis DESKITPEIT .....c..oiviiiiiiiiieiieee e 47
3.6.2 UjJi ValAIAS .....cveeieieieiie ettt sre e s nre e 47
3.6.3 Uji Reliabilitas ........ccocoieiiiieieece et 49
3.6.4 Uji Kesesuaian MOGEL...........c.coveiiiieiieie e 50

3.7 UJi HIPOESIS ...ttt ettt sttt sbe e era e steennesneeabeeneeas 53

3.8 MOUEI SEM ...ttt ettt nneenraene s 54

BAB IV HASIL DAN PEMBAHASAN ...ttt 55

4.1 DESKITPST DALA .....c.viviiiiiiiiieieieie ettt 55

4.2 Teknik ANAliSIS DAta.........cccveiiiiieiieiiieie et e e ne e neeanee s 56
4.2.1 Analisis DeSKIIPLIT........ccviiiieiie i 56
4.2.2 UjJi ValIAITAS.....cveeieiecciiciie st 60
4.2.3 Uji RENADIITAS .....ccvveeieiciiicic et 65
4.2.4 Uji Confirmatory Factor Analysis (CFA) ..o 65
4.2.5 Uji Kesesuaian MOl ...........coouiiiiiiiiiiiciicecce e 71

4.3 UJIEHIPOTESIS ...ttt bbbttt et nn b e 74
4.3.1 Berdasarkan Fit MOUE ..........cccceiiioriiieiiec s 74
4.3.3 Pembahasan HIPOTESIS ........oieiviiiiiiiisinie ettt 77

BAB V KESIMPULAN DAN SARAN ..ottt 82

5.1 KESIMPUIAN ...t ettt ee e 82

5.2 IMPIIKAST ..o et 84



5.3 KeterbataSan PENEIITIAN ........eeeeeeeeeeeeee e eeeeeeeeeeeneeeeeeeeeeeeeennnnes 85

5.4 SAran PeNEITIAN .....ccueeiiiie et 85
5.4.1 SAraN PrakLiS .......ccviiieiieie ettt st 85
5.4.2 SAIaN TEOMTIS ...e.vveveeriiieie st sttt sttt bbbt 87

DAFTAR PUSTAKA L. oottt ettt st se b 88
LAMPIRAN — LAMPIRAN ..ottt sttt 93



DAFTAR GAMBAR

Gambar 1. 1 Transaksi Online di INAONESIA..........ccouiiereiiriieiinie e 1
Gambar 1. 2 TOKO UNIQIO .....oouiiiiiiiiiieeee e 2
Gambar 1. 3 Worldwide Apparel Manufacturer and Retailer: Ranked by Market

08T o1 =172 L1 o] o OSSP SSSOPRN 3
Gambar 1. 4 The Environmental Impact of Fast Fashion.............c.cccccooiiiiiiiiines 5
Gambar 1. 5 Buruh Uniglo Saat Melakukan Protes...........ccccovveveiieieiieiecie i 6
Gambar 1. 6 Ulasan Negatif Pembeli Uniglo............cccoceeviiieiiiececece e 8
Gambar 2. 1 Model PENEIITIAN .......coveiiiie e e 35
Gambar 3. 1 Model SEM Diolah dengan AMOS ... 54
Gambar 4. 1 Hasil Awal Uji CFA (Brand IMage) ......cccooeveieniniiniieeiese e 66
Gambar 4. 2 Hasil Perbaikan Uji CFA (Brand IMage) ..........ccoovvvvvieeieienenenenenieens 67
Gambar 4. 3 Hasil Awal Uji CFA (Product QUality)........cccoeeririniniieiiieiesesceiee 68
Gambar 4. 4 Hasil Awal Uji CFA (Brand Loyalty).........ccccccviiiviiiiiiciecc e 69
Gambar 4. 5 Hasil Awal Uji CFA (Repeat PUrChase)..........cccccevveeiieeieiiic e, 70
Gambar 4. 6 Hasil Perbaikan Uji CFA (Repeat PUrchase) ..........cccccovvevviieieeiieennn, 71
Gambar 4. 7 FUll MOGEl SEM ......cooiiiiieieiicc e e 72
Gambar 4. 8 Fit MOl SEM .......c.ooiiiieiieece st 73

Xi


file:///C:/Users/User/Documents/PERSKRIPSIAN/Annisa%20Nur%20Santoso_1705618050_Proposal%20Skripsi.docx%23_Toc104470424
file:///C:/Users/User/Documents/PERSKRIPSIAN/Annisa%20Nur%20Santoso_1705618050_Proposal%20Skripsi.docx%23_Toc104470424

Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Definisi Operasional Loyalitas Merek ..........ccccccevoveveiieeniesiieiiesecieseenens 41
2 Definisi Operasional Keputusan Pembelian Ulang..............ccccoevviiinnnee. 41
3 Definisi Operasional Citra Merek ............cccovueveiieeieciiiiiese e 42
4 Definisi Operasional Kualitas Produk...............ccoviiiiiiiniciincicnns 42
D LIKBIE-TY PR ettt 45
6 G00ANESS Of FIt INAICES......eeviiieiiieiecie e 53
1 Karakteristik Responden Berdasarkan Jenis Kelamin ............ccccvoovivennnne 55
2 Karakteristik Responden Berdasarkan Usia............ccccoovveveevieiienecieseenn. 55
3 Karakteristik Responden Berdasarkan Pekerjaan ............cccccceevvevveinennnenn, 56
4 Tabel Analisis Deskriptif Brand Image .........cccocevvveviciieieece e 57
5 Analisis Deskriptif Product Quality ..........ccccceiviiiiiiiiiieieee e 58
6 Analisis Deskriptif Brand Loyalty ..........cccooeiiiiiiiiininiiicc e 59
7 Analisis Deskriptif Repeat PUrchase ..........cccooeiiiiiiiiiiciccc e 60
8 Hasil Uji KMO (Brand ImMage) ..........ccerereienininenisieiesiesie e 61
9 Exploratory Factor Analysis (Brand Image)........c.ccocvevviiieienencne i 61
10 Hasil Uji KMO (Product QUalty) .......ccoceviiiiiiiiiiiiieieee e 62
11 Exploratory Factor Analysis (Product Quality).........cccccocveviveieiieiieennnn 62
12 Hasil Uji KMO (Brand Loyalty) ........ccccoooiieiieiicececece e 63
13 Exploratory Factor Analysis (Brand Loyalty)..........c.cccoceiveiveieiiciiennns 63
14 Hasil Uji KMO (Repeat PUrChase).........cccocuevveieiieiieieiie e 64
15 Exploratory Factor Analysis (Repeat Purchase) .........cccccoeveieniiininnn. 64
16 Hasil Uji Reliabilitas............ccocviiiiiiiiiie s 65
17 Hasil Awal Uji CFA (Brand IMage) ........cccooereiineninieieiee e 66
18 Hasil Perbaikan Uji CFA (Brand IMage).........ccocveririeinienenene e 67
19 Hasil Awal Uji CFA (Product Quality) ........ccoevieeiieiieiiie e cieccicei 68
20 Hasil Awal Uji CFA (Brand Loyalty) .......cccccooveiiiieiieiiiciic e 69
21 Hasil Awal Uji CFA (Repeat PUrchase)..........cccecvevieiiieiie i, 70
22 Hasil Perbaikan Uji CFA (Repeat Purchase) .........ccccocoveviiiiciiie e, 71
23 Hasil Uji Full Model SEM .........ccccoviiiiiieiee e 72
24 Hasil Uji Fit Model SEM ... 73
25 Hasil EStimasi MOl ...........ccoiiieieie e 74
26 Hasil Uji Hipotesis LangSUNQ ......ccccuveiiereeieiieerieeieseesieeseesreesseeeesseeseas 76
27 Hasil Uji Hipotesis Tidak LangSung........cccoceieerenieiiinninieneenesee s 77

Xii



DAFTAR LAMPIRAN

LAMPIRAN — LAMPIRAN ..ottt 93
Lampiran 1: Kuesioner PENEITIAN ..........cccooiiiiiiiiiiieie e 93
Lampiran 2: OUtput RESPONTEN. .......cc.oiiiiiiiiieiieiee e 99
Lampiran 3: Hasil Analisis Data ...........ccocuriiiiiiieiene s 113
Lampiran 4: Riwayat Hidup PenUIS ..o 1131

Xiii



