
70 

 

DAFTAR PUSTAKA 
 

Abdurrohman, S. H. (2019). Analisis Pengaruh Persepsi Resiko, Persepsi 

Kemudahan Penggunaan dan Ulasan Pelanggan terhadap Keputusan 

Pelanggan Pembelian pada Marketplace (Survey pada Pengguna Aplikasi 

Shopee). S1 Thesis. 

Aditya, A. R., & Alversia, Y. (2019). The Influence of Online Review on 

Consumers' Purchase Intention. Journal of Management and Marketing 

Review 4(3), 194-201. 

Aditya, M. D. (2022). Pengaruh Service Quality dan Trust Terhadap Customer 

Loyalty dengan Customer Satisfaction sebagai Intervening pada Aplikasi 

Halodoc. Skripsi: Universitas Negeri Jakarta. 

Aditya, P. H. (2021, June 7). Report: Ecommerce penetration in Indonesia higher 

than in the US, France. Retrieved from techinasia: 

https://www.techinasia.com/indonesia-ecommerce-40b-market 

Alam, N., Gupta, L., & Zameni, A. (2019). Fintech and Islamic Finance: 

Digitalization, Development, and Disruption. Kuala Lumpur: Palgrave 

Macmillan. 

Allen, M. (2019, November 07). Technological Influence on Society. Retrieved 

from BCTV: https://www.bctv.org/2019/11/07/technological-influence-

on-society/ 

Amanah, D., Hurriyati, R., Gaffar, V., Layla, A. A., & Harahap, D. A. (2018). 

Effect of Price and Product Completeness to Consumer Purchase Decision 

at Tokopedia.com. 2nd Global Conference on Business, Management and 

Entrepreneurship (GCBME 2017) (pp. 34-37). Surabaya: SCITEPRESS. 

APJII. (2021). Laporan Survei Internet APJII. Jakarta: APJII. 

Apriadi, D., & Saputra, A. Y. (2017). E-Commerce Berbasis Marketplace Dalam 

Upaya Mempersingkat Distribusi Penjualan Hasil Pertanian. Jurnal RESTI 

(Rekayasa Sistem dan Teknologi Informasi), 131-136. 

Ardianti, A. N., & Widiartanto. (2019). Pengaruh Online Customer Review dan 

Online Customer Rating terhadap Keputusan Pembelian Melalui 

Marketplace Shopee. Jurnal Ilmu Administrasi Bisnis 8(2), 1-11. 

Bakti, U., Hairudin, & Alie, M. S. (2020). Pengaruh Kualitas Pelayanan, Produk, 

dan Harga Terhadap Minat Beli pada Toko Online Lazada di Bandar 

Lampung. Jurnal Ekonomi 22(1), 101-118. 



71 

 
 

Beresford Research. (2022). Age Range By Generation. Retrieved from Beresford 

Research: https://www.beresfordresearch.com/age-range-by-generation/ 

BPS Jakarta. (2022). Jumlah Penduduk Provinsi DKI Jakarta Menurut Kelompok 

Umur dan Jenis Kelamin. Retrieved from Badan Pusat Statistik Provinsi 

DKI Jakarta: https://jakarta.bps.go.id/indicator/12/111/1/jumlah-

penduduk-provinsi-dki-jakarta-menurut-kelompok-umur-dan-jenis-

kelamin.html 

Budhiastra, I. M. (2018, March 15). Tokopedia Berpihak pada Penjual Nakal, 

Masih Adakah Rasa Aman Berbelanja Daring? Retrieved from 

Kompasiana: 

https://www.kompasiana.com/sasamakan/5aa9b6f9cf01b41a6635bdb2/tok

opedia-berpihak-kepada-penjual-buruk-masih-adakah-rasa-aman-

berbelanja-daring 

Business Wire. (2020, July 7). Generation Influence: Gen Z Study Reveals a New 

Digital Paradigm. Retrieved from Businesswire: 

https://www.businesswire.com/news/home/20200706005543/en/ 

Chen, J., Kou, G., & Peng, Y. (2018). The Dynamic Effects of Online Product 

Reviews on Purchase Decisions. Technological and Economic 

Development of Economy 24(5), 2045-2064. 

Cheong, J. W., Muthaly, S., Kuppusamy, M., & Han, C. (2019). The study of 

online reviews and its relationship to online purchase intention for 

electronic products among the millennials in Malaysia. Asia Pacific 

Journal of Marketing and Logistics, 1-20. 

CNN Indonesia. (2021, November 12). 88,1 Persen Pengguna Internet Belanja 

dengan E-Commerce. Retrieved from CNN Indonesia: 

https://www.cnnindonesia.com/ekonomi/20211111123945-78-

719672/881-persen-pengguna-internet-belanja-dengan-e-commerce 

Dapas, C. C., Sitorus, T., Purwanto, E., & Ihalauw, J. (2019). The Effect of 

Service Quality and Website Quality of Zalora.com on Purchase Decision 

as Mediated by Purchase Intention. Quality Management 20(169), 87-92. 

Demir, A., Maroof, L., Khan, N. S., & Ali, B. J. (2020). The role of E-Service 

Quality in Shaping online meeting platforms: a case study from higher 

education sector. Journal of Applied Research in Higher Education, 1-28. 

Fahira, A., Rahma, T. I., & Syahriza, R. (2022). Pengaruh E-Service Quality 

terhadap E-Satisfaction Nasabah Bank Sumut Syariah. Dinamika EKonomi 

Jurnal Ekonomi dan Bisnis Vol. 15 No. 1, 247-264. 



72 

 
 

Fakultas Ekonomi Universitas Negeri Jakarta. (2021). Pedoman Penulisan 

Proposal Skripsi dan Skripsi. Jakarta: Universitas Negeri Jakarta. 

Ghafira, F. S. (2019). Pengaruh E-Service Quality dan Perceived Risks Terhadap 

Customer Satisfaction dan WOM pada E-Commerce Zalora Indonesia. S1 

Thesis. 

Grant, K., & Rahman, S. (2021). Assessing the Participation and Success of 

Women Entrepreneurs in Unicorn Startups. ECIE 2016: 16th European 

Conference on Innovation and Entrepreneurship (pp. 397-406). Lisbon: 

ECIE. 

Guo, J., Wang, X., & Wu, Y. (2020). Positive Emotion Bias: Role of Emotional 

Content From Online Customer Reviews in Purchase Decisions. Journal 

of Retailing and Consumer Services, 1-11. 

Haro, A., Oktaviana, D., Dewi, A. T., Anisa, W., & Suangkupon, A. (2019). The 

Influence of Brand Image and Service Quality towards Purchase Intention 

and Its Impact on the Purchase Decision of Samsung Smartphone. 

International Conference on Economics, Business, and Economics 

Education 2020, 329-336. 

Hartono, C., Silintowe, Y. B., & Huruta, A. D. (2021). The Ease of Transaction 

and E-Service Quality of E-Commerce Platform on Online Purchasing 

Decision. BISMA, 81-93. 

Helmalia, & Afrinawati. (2018). Pengaruh E-Commerce Terhadap Peningkatan 

Pendapatan Usaha Mikro Kecil dan Menengah di Kota Padang. Jurnal 

Ekonomi dan Bisnis Islam 3(2), 237-246. 

Ilmiyah, K., & Krishernawan, I. (2020). Pengaruh Ulasan Produk, Kemudahan, 

Kepercayaan, dan Harga Terhadap Keputusan Pembelian pada 

Marketplace Shopee di Mojokerto. Maker: Jurnal Manajemen 6(1), 31-42. 

Jayani, D. H., & Ridhoi, M. A. (2021, January 29). Nilai Transaksi E-Commerce 

Mencapai Rp 266,3 Triliun pada 2020. Retrieved from Databoks: 

https://databoks.katadata.co.id/datapublish/2021/01/29/nilai-transaksi-e-

commerce-mencapai-rp-2663-triliun-pada-2020 

Jha, B. (2019). The Role of Social Media Communication: Empirical Study of 

Online Purchase Intention of Financial Products. Global Business Review, 

1-17. 

Jimmy. (2017, October 10). Surat Pembaca. Retrieved from Kompas.com: 

https://inside.kompas.com/surat-pembaca/read/54908/Buruknya-

Pelayanan-Keluhan-Konsumen-Tokopedia 



73 

 
 

Karyati, I. P. (2019, September 13). E-Commerce untuk UMKM dan 

Pertumbuhan Ekonomi Indonesia. Retrieved from Badan Pendidikan dan 

Pelatihan Keuangan Kementerian Keuangan: 

https://bppk.kemenkeu.go.id/content/berita/pusdiklat-keuangan-umum-

ecommerce-untuk-umkm-dan-pertumbuhan-ekonomi-indonesia-2019-11-

05-ebe6e220/ 

Katadata dan Kredivo. (2021, June 9). Gaji Generasi Z dan Milenial Banyak 

Dibelanjakan di E-Commerce. Retrieved from Databoks: 

https://databoks.katadata.co.id/datapublish/2021/06/09/gaji-generasi-z-

dan-milenial-banyak-dibelanjakan-di-e-commerce 

Keller, K. L., & Kotler, P. (2021). Marketing Management 16th ed. Upper Saddle 

River: Pearson Education. 

Kemkominfo. (2019, February 28). Kemkominfo: Pertumbuhan e-Commerce 

Indonesia Capai 78 Persen. Retrieved from Kominfo: 

https://kominfo.go.id/content/detail/16770/kemkominfo-pertumbuhan-e-

commerce-indonesia-capai-78-persen/0/sorotan_media 

Khan, M. A., Zubair, S. S., & Malik, M. (2019). An assessment of e-service 

quality, e-satisfaction, and e-loyalty (Case of online shopping in Pakistan). 

South Asian Journal of Business Studies 8(3), 283-302. 

Komalasari, F., Christianto, A., & Ganiarto, E. (2021). Factos Influencing 

Purchase Intention in Affecting Purchase Decision: A Study of E-

Commerce Customer in Greater Jakarta. Bisnis & Birokrasi: Jurnal Ilmu 

Administrasi dan Organisasi, 1-13. 

Kotler, P., & Armstrong, G. (2020). Principle of marketing, 18th edition. New 

Jersey: Pearson Education Inc. 

Kotler, P., Bowen, J., & Maken, J. (2021). Marketing for Hospitality and Tourism 

8th Edition. New Jersey: Prentice Hall. 

Kurniati, H. (2022). Pengaruh E-Service Quality dan Brand Image terhadap 

Customer Loyalty melalui Cusotmer Satisfaction: Studi pada Pengguna 

Video-On Demand di DKI Jakarta. Skripsi: Universitas Negeri Jakarta. 

Lasono, I. N., & Respati, S. (2020, October 26). Bos Tokopedia Ungkap Masalah 

Terbesar saat Berjualan di E-Commerce. Retrieved from Kompas.com: 

https://money.kompas.com/read/2020/10/26/185300726/bos-tokopedia-

ungkap-masalah-terbesar-yang-dihadapi-umkm-saat-berjualan-di-e 

Latief, F., & Ayustira, N. (2020). Pengaruh Online Customer Review dan 

Customer Rating Terhadap Keputusan Pembelian Porduk Kosmetik di 

Sociolla. Jurnal Mirai Management, 139-154. 



74 

 
 

Madni, M., & Qureshi, N. (2017). Impact of Media on the Modern Lifestyle of 

Women in Karachi. Journal of Mass Communication Vol. 17, 33-49. 

Manuarang, R. N., & Mawardi, K. M. (2018). Pengaruh Product Knowledge 

Terhadap Purchase Intention (Survei pada Pengunjung TOko Buku UB 

Press, Kota Malang). Jurnal Administrasi Bisnis 55(3), 41-47. 

Mita, Pranatasari, F. D., & Kristia. (2021). Analisis Pengaruh Harga, Kemudahan 

Penggunaan, dan Ulasan Konsumen Daring terhadap Keputusan 

Pembelian pada Marketplace Shopee. INOBIS: Jurnal Inovasi Bisnis dan 

Manajemen Indonesia 4(04), 548-557. 

Mulyana, S. (2021). Pengaruh Harga dan Ulasan Produk Terhadap Keputusan 

Pembelian Produk Fashion Secara Online Pada Shopee di Pekanbaru. 

Jurnal Daya Saing 7(2), 185-195. 

Mulyati, Y., & Gesitera, G. (2020). Pengaruh Online Customer Review terhadap 

Purchase Intention dengan Trust sebagai Intervening pada Toko Online 

Bukalapak di Kota Padang. Manajemen, Koperasi, dan Entrepreneurship 

9(2), 173-194. 

Muslimah, K., Apriliani, D., & Nugeraha, P. (2021). Perilaku Online Pada 

Perempuan Milenial di Era Pandemi. Jurnal Perspektif Bisnis 4(2), 149-

157. 

Nugroho, A. P. (2017). Pengaruh Kesadaran Merek, Citra Merek, dan Persepsi 

Kualitas terhadap Ekuitas Merek Bank BCA Syariah Indonesia. S1 Thesis. 

Oktavia, R., Budi, A. P., & Febianti. (2018). The Influence of Brand Awareness 

and E-Service Quality on Consumer Purchasing Decisions In Booking 

Hotel Rooms on Traveloka. JBHOST 4(2), 187-193. 

Pramono, A., Eldine, A., & Muniroh, L. (2020). Pengaruh Harga, Ulasan, dan 

Tampilan Produk Terhadap Keputusan Pembelian Secara Online. Jurnal 

Ilmu Manajemen 3(3), 421-432. 

Prasetyo, K. A. (2018). The Influence of Trust, Security, and Service Quality 

toward Purchase Decision at Lazada. Journal of Research in Management 

1(2), 18-22. 

Purwaningrum, M. R., & Pasaribu, H. L. (2021). The Influence of Service 

Quality, Promotion, and Secure Transaction Towards Purchase Decision 

(Study Case on Tokopedia.com). Enrichment: Journal of Management 

12(1), 190-196. 

Puspitasari, N. B., Nugroho, S. W., Amyhorsea, D. N., & Susanty, A. (2018). 

Consumer's Buying Decision-Making Process in E-Commerce. E3S Web 

of Conferences, 1-6. 



75 

 
 

Putra, D. P., Suprihartini, L., & Kurniawan, R. (2021). Celebrity Endorser, Online 

Customer Review, Online Customer Rating Terhadap Keputusan 

Pembelian dengan Kepercayaan Sebagai Variabel Intervening pada 

Marketplace Tokopedia. Jurnal Bahtera Inovasi 5(1), 57-65. 

Putri, R. A. (2020). Pengaruh Citra Merek, Harga, dan Promosi terhadap 

Keputusan Pembelian Konsumen (Studi Pengugna Traveloka di Jakarta). 

S1 Thesis. 

Putri, S. R., & Amalia, R. (2018). PENGARUH E-WOM TERHADAP CITRA 

PERUSAHAAN DAN DAMPAKNYA TERHADAP NIAT BELI 

KONSUMEN PADA SITUS ONLINE SHOPEE.ID. Jurnal Ilmiah 

Mahasiswa Ekonomi Manajemen 3(2), 75-84. 

Putri, W. K., & Pujani, V. (2019). The influence of system quality, information 

quality, e-service quality, and perceived value on Shopee consumer loyalty 

in Padang City. The International Technology Management Review 8(1), 

10-15. 

Raheni, C. (2018). Pengaruh Media Sosial Terhadap Minat Beli Konsumen Studi 

Kasus Mahasiswa. Jurnal Sinar Manajemen 5(2), 82-85. 

Ramadoni, W. (2020). Pengaruh Promosi OVO terhadap Minat Beli dan 

Keputusan Pembelian pada Pengguna OVO. Jurnal Ecopreneur 3(1), 1-7. 

Rasyidin, K., & Zulham, T. (2017). DAMPAK KEMUNCULAN PASAR 

MODERN TERHADAP PEDAGANG PASAR TRADISIONAL DI 

KOTA BANDA ACEH. Jurnal Ilmiah Mahasiswa Ekonomi 

Pembangunan Fakultas Ekonomi dan Bisnis Unsyiah 2(1), 125-133. 

Rizaty, M. A., & Yudhistira, A. W. (2021, December 17). Jumlah E-Commerce di 

Jawa Barat Terbanyak Nasional. Retrieved from Databoks Indonesia: 

https://databoks.katadata.co.id/datapublish/2021/12/17/jumlah-e-

commerce-di-jawa-barat-terbanyak-nasional 

Rozi, I. F., & Harti. (2017). Pengaruh E-Service Quality Terhadap Keoutusan 

Pembelian Tiket Kereta Api Online. Jurnal Pendidikan Tata Niaga 1(1), 

118-122. 

Salsyabila, S. R., Pradipta, A. R., & Kusnanto, D. (2021). Pengaruh Promosi dan 

Kualitas Pelayanan Terhadap Minat Beli pada Marketplace Shopee. Jurnal 

Manajemen 13(1), 37-46. 

Sari, P. K., & Prasetio, A. (2018). Customer Awareness towards Digital 

Certificate on E-Commerce: Does it Affect Purchase Decision? 2018 

Third International Conference on Informatics and Computing (ICIC), 1-

4. 



76 

 
 

Satriawan, K. A., & Setiawan, P. Y. (2020). The Role of Purchase Intention in 

Mediating the Effect of Perceived Price and Perceived Quality on 

Purchase Decision. International Research Journal of Mangaement, IT, & 

Social Sciences, 38-49. 

Sethi, R. S., Kaur, J., & Wadera, D. (2018). Purchase Intention Survey of 

Millennials Towards Online Fashion Stores. Academy of Marketing 

Studies Journal 22(1), 1-16. 

Setyani, A. H., & Azhari, M. Z. (2021). Pengaruh Korean Wave dan Ulasan 

Online Terhadap Minat Beli Produk Skin Care Korea Selatan. Jurnal 

IKRA-ITH Ekonomika 4(1), 67-74. 

Shafiee, M. M., & Bazargan, N. A. (2018). Behavioral Customer Loyalty in 

Online Shopping: The Role of E-Service Quality and E-Recovery. Journal 

of Theoretical and Applied Electronic Commerce Research, 26-38. 

Sinurat, V. A., & Ali, M. M. (2020). Analysis of E-Service Quality and Quality 

Information on Trust and Impact on Purchase Decision on Consumer 

Tokopedia: Case Study of Tokopedia Customers in Tangerang City oleh 

Vera Agustina Rotua Sinurat dan Mochammad Mukti Ali (2020). 

International Journal of Innovative Science and Research Technology 

5(3), 538-548. 

Solihin, D. (2020). Pengaruh Kepercayaan Pelanggan dan Promosi Terhadap 

Keputusan Pembelian Konsumen Pada Online Shop Mikaylaku Dengan 

Minat Beli Sebagai Variabel Intervening. Jurnal Mandiri 4(1), 38-51. 

Sriyanto, A., & Kuncoro, A. W. (2019). Pengaruh Brand Ambassador, Minat Beli, 

dan Testimoni Terhadap Keputusan Pembelian (Studi Pada Situs Jual Beli 

ONline Shop Shopee Indonesia di Universitas Budi Luhur Periode 

Februari - April 2018). Jurnal Ekonomika dan Manajemen 8(1), 21-34. 

Sudarsono, Said, S., Kamase, J., Ella, H., Rachman, A., & Dunggio, T. (2020). 

Big data and content marketing on purchase decisions online in Indonesia. 

American Journal of Economics and Business Management, 168-176. 

Sukandi. (2021). Analisis Pengaruh Brand Awareness Terhadap Keputusan 

Pembelian Produk Minuman HAUS (Survei pada Konsumen Produk 

Minuman Haus di Jabodetabek). D3 Paper. 

Taufik, E. R., Listiawati, Khairusy, M. A., Nurjaya, Salam, R., Setiawati, N. A., . . 

. Purwanto, A. (2021). The Effect of Online Marketing and E-Service 

Quality on Purchase Decisions: An Empirical Study on Online Shop. 

Turkish Journal of Physiotherapy and Rehabilitation 32(3), 2373-2382. 



77 

 
 

Tobagus, A. (2018). Pengaruh E-Service Quality Terhadap E-Satisfaction pada 

Pengguna di Situs Tokopedia. AGORA 6(1), 1-10. 

Top Brand Awards. (2022, April 21). Top Brand Awards. Retrieved from Top 

Brand Index: Tokopedia: https://www.topbrand-award.com/top-brand-

index/?tbi_find=Tokopedia 

Tran, T. A., Pham, N. T., Pham, K. V., & Nguyen, L. C. (2020). The Roles of 

Health Consciousness and Service Quality toward Customer Purchase 

Decision. Journal of Asian Finance, Economics, and Business 7(8), 345-

351. 

Weisstein, F. L., Song, L., Andersen, P., & Zhu, Y. (2017). Examining Impacts of 

Negative Reviews and Pruchase Goals on Consumer Purchase Decision. 

Journal of Retailing and Consumer Services, 201-207. 

Wibisono, M. (2021, January 21). Surat Pembaca. Retrieved from Pikiran Rakyat: 

https://www.pikiran-rakyat.com/surat-pembaca/2687/Kecewa-Berbelanja-

di-Tokopedia 

Widanengsih, E. (2020). The Effect of Easy Perception and Website Quality on 

Purchase Decisions in Marketplace Tokopedia. Journal of Research in 

Business, Economics, and Education 2(3), 600-611. 

Widyanita, F. A. (2018). Analisis Pengaruh Kualitas Pelaayanan E-Commerce 

Terhadap Kepuasan Konsumen Shopee Indonesia pada Mahasiswa 

Fakultas Ekonomi UII Pengguna Shopee. Jurnal UII, 1-21. 

Zeithaml, V. A., Bitner, M. J., & Gremler, D. D. (2017). Services Marketing: 

Integrating Customer Focus Across the Firm 7th Edition. New York: 

McGraw-Hill Education. 

 

 

 


