85

DAFTAR PUSTAKA

Alamzah, D. (1967). Pengaruh Brand Image Terhadap Keputusan Pembelian
Konsumen Pt. Go-Jek Indonesia, Dengan Brand Trust Sebagai Variabel
Intervening (Studi Pada Mahasiswa Universitas Brawijaya). Angewandte
Chemie International Edition, 6(11), 951-952., 2.

Alhaddad, A. A. (2014). The Effect of Brand Attitude and Brand Image on Brand
Equity. Journal of Marketing Theory and Practice, 9(3), 61-75.
https://doi.org/10.1080/10696679.2001.11501897

Alrio, Y. S., Kharisma, A. P., & Az-zahra, H. M. (2018). Analisis Pengaruh User
Experience Ride Sharing Application Terhadap Citra Merek Pada Pengguna
Android dan i0S. Jurnal Pengembangan Teknologi Informasi Dan IImu
Komputer (J-PTIIK) Universitas Brawijaya, 2(2), 869-879.

Arianto, N. (2020). Pengaruh Kualitas Produk dan Harga Terhadap Keputusan
Pembelian. Jurnal Pemasaran Kompetitif, 3(2), 12.
https://doi.org/10.32493/jpkpk.v3i2.4075

Dahiya, R., & Gayatri, G. (2018a). A Research Paper on Digital Marketing
Communication and Consumer Buying Decision Process: An Empirical Study
in the Indian Passenger Car Market. Journal of Global Marketing, 31(2), 73—
95. https://doi.org/10.1080/08911762.2017.1365991

Dahiya, R., & Gayatri, G. (2018b). A Research Paper on Digital Marketing
Communication and Consumer Buying Decision Process: An Empirical Study
in the Indian Passenger Car Market. Journal of Global Marketing, 31(2), 73—
95. https://doi.org/10.1080/08911762.2017.1365991

Deaton, M. (2003). The elements of user experience. In Interactions (Vol. 10, Issue
5). https://doi.org/10.1145/889692.889709

Fadli, U. M. (2013). Pengaruh Brand Image Terhadap Loyalitas Pelanggan Pada
Farina Beauty Clinic Jalan Kertabumi No 23 Karawang. Jurnal Manajemen,
10(3), 1236-1253.

Fika, S., Salsabilla, W., & Batangriyan, R. (2020). Pengaruh Digital Marketing
Terhadap Brand Image Di Pt . Central Global Network. Jurnal Bisnis Dan
Pemasaran, 10(September), 1-12.

Fitriana, D. E., Yanto, A. F., & Budiman, J. (2020). Analisis User Experience ( UX
) Fitur Marketplace Facebook. Jurnal Ekonomi Dan Teknik Informatika, 8(2),
47-66. http://e-journal.polsa.ac.id/index.php/jneti/article/view/151

Fitrianna, H., & Aurinawati, D. (2020). Pengaruh Digital Marketing Pada
Peningkatan Brand Awareness Dan Brand Image Terhadap Keputusan
Pembelian Produk Cokelat Monggo di Yogyakarta. INOBIS: Jurnal Inovasi



86

Bisnis Dan Manajemen Indonesia, 3(3), 409-418.
https://doi.org/10.31842/jurnalinobis.v3i3.147

Gerson, S. L., & Magasanik, B. (1975). Regulation of the hut operons of Salmonella
typhimurium and Klebsiella aerogenes by the heterologous hut repressors.
Journal of Bacteriology, 124(3), 1269-1272.
https://doi.org/10.1128/jb.124.3.1269-1272.1975

Gojek. 1. (2019) Gojek Mempersembahkan: Cerdikiawan Retrived from
Youtube.com https://www.youtube.com/watch?v=viUwhsB00i8 Hadi,
Sutrisno. 1991. Metodologi research. Yogyakarta: Andi Offset.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data
analysis.

Harto, B., Rozak, A., & Rukmana, A. Y. (2021). Strategi Marketing Belah Doeren
Melalui Digital Marketing Terhadap Keputusan Pembelian Dimediasi Brand
Image. 7(1), 67-74.

Hufron, Z. S. N. R. M. (2015). Prodi: Manajemen Fakultas Ekonomi Dan Bisnis
Universitas Islam Malang. Riset Manajemen, 2015, 121-135.

Hulu, G. S., & Wangke, C. B. (2017). Pengaruh Brand Image Go-Jek Terhadap
Loyalitas Pelanggan Pada Mahasiswa Ibm Asm. Jurnal ADMINISTRASI
BISNIS, 1(1), 1-9.

Hutabarat, M. (2014). Pengaruh User Experience Terhadap Kepuasan Pengguna
Jejaring Sosial Path Di Kota Bandung Pada Tahun 2014. Pontificia
Universidad Catolica Del Peru, 8(33), 44,
https://hsgm.saglik.gov.tr/depo/birimler/saglikli-beslenme-hareketli-
hayatdb/Y ayinlar/kitaplar/diger-Kitaplar/TBSA-Beslenme-Yayini.pdf

Huwaida, H., & Imelda, S. (2016). ANALISIS FAKTOR-FAKTOR YANG
MEMPENGARUHI. 16(1), 82-93.

Igir, F., Tampi, J., & Taroreh, H. (2018). Pengaruh Kualitas Produk Dan Harga
Terhadap Keputusan Pembelian Mobil Daihatsu Grand Max Pick Up (Studi
pada PT. Astra International Tbk Daihatsu Cabang Malalayang). Jurnal
Administrasi Bisnis, 6(002), 269332.
https://doi.org/10.35797/jab.6.002.2018.19856.

Inbeat.co (2021). Performaa akun instagram @gojekindonesia Retrived from
https://app.inbeat.co/campaign/ckyyberjp1f810j23njbtcpc9

Khotib, M. (2019). The Influence Of Reference Group, Brand Image And Internet
Marketing On Buying Decision. Journal of World Conference (JWC), 1(1),
134-141. https://doi.org/10.29138/prd.v1i1.40

Kotler, P., Armstrong, G., & Cunningham, M. H. (2008). Principles of marketing.
Toronto: Pearson Prentice Hall.



87

Kotler, P. and Keller, K.L. (2012) Marketing Management. 14th Edition, Pearson
Education.

Kotler, P. and Keller, K.L. (2009) Marketing Management. Upper Saddle River,
N.J: Pearson Prentice Hall

Kuheba, M. R., Manoppo, W. S., Tumbel, T. M., Bisnis, A., & Administrasi, J. I.
(2020). Pengaruh Brand Image Terhadap Keputusan Menggunakan Aplikasi
Go-Jek pada Mahasiswa Fispol Unsrat Manado. 120-127.

Latif, L. L., & Hasbi, I. (2021). Pengaruh Customer Experience Dan Brand Image
Terhadap Purchase Decision. EProceedings of Management, 8(1), 209-241.
https://openlibrarypublications.telkomuniversity.ac.id/index.php/managemen
t/article/download/14359/14143

Lee, T. S., Leung, C. S., & Zhang, Z. M. (2000). Fashion Brand Image Marketing:
Brand Image and Brand Personality. Research Journal of Textile and Apparel,
4(2), 60-67. https://doi.org/10.1108/RJTA-04-02-2000-B008

Lis H. (2019). Ride Hailing Services in Indonesia. Retrived from mix.co.id website
https://mix.co.id/marcomm/news-trend/ride-hailing-services-in-indonesia/
Retrived from https://mix.co.id/marcomm/news-trend/ride-hailing-servicesin-
indonesia/

Lisani, A. M., & Indrawati, I. (2020). Pengaruh Digital Marketing Mobile
Application Terhadap Loyalitas Pelanggan Gojek. Jurnal Penelitian IPTEKS,
5(2), 254-258. https://doi.org/10.32528/ipteks.v5i2.3665

Made Febri Purnama Sari, D., & Gede Sri Dwiya, K. (2018). Strategi Digital
Marketing, Word of Mouth (Wom), Service Quality Terhadap Keputusan
Pemakaian Jasa Go-Jek. Journal limiah Manajemen & Bisnis, 3(2), 188-198.

Maulidia, G., & Ratnasari, I. (2021). Analisis Komparatif Strategi Digital
Marketing terhadap Keputusan Penggunaan Jasa Transportasi Online Gojek
dan Grab di Kabupaten Karawang. 12(01), 51-57.

Michael, W. B., & Messick, S. (1958). Book Reviews : Techniques of Attitude
Scale Construction, by Allen L. Edwards. New York: Appleton-
CenturyCrofts, Inc., 1957. pp. ix + 256. $4.00. Educational and Psychological
Measurement, 18(2), 417-418. https://doi.org/10.1177/001316445801800219

Mirdanda, A. (2018). Motivasi Berprestasi & Disiplin Peserta Didik Serta
Hubungannya dengan Hasil Belajar (1st ed.). Yudha English Publisher.

Naufilla Nisrina, D. (2021). USER EXPERINCE DAN PERCEIVED VALUE
TERHADAP KEPUTUSAN PEMBELIAN MELALUI ELECTRONIC
WORD-OF-MOUTH (Survei pada Player PUBG Mobile yang membeli
Virtual goods di Indonesia). Angewandte Chemie International Edition, 6(11),
951-952., 13(Agust), 15-38.



88

Noviandhi, A. K. (2012). Perbandingan Pengaruh User Experience Pada Situs
Terhadap Citra Merek Pada Pengguna Goal-Directed Dan Pengguna
Experiential. Universitas Indonesia, 117.

Puput. A. S. (2020). Persaingan 2 Raksasa Transportasi Online, Pengamat: Gojek
dan Grab Tidak Perlu Merger. Retrived from Bisnis.com website:
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-
2raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger.
Retrived from
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-
2https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-
raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-
mergerraksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-
merger.

Rodden, K., Hutchinson, H., & Fu, X. (2010). Measuring the user experience on a
large scale: User-centered metrics for web applications. Conference on Human
Factors in Computing Systems - Proceedings, 4, 2395-2398.
https://doi.org/10.1145/1753326.1753687

Sanjaya, R., & Tarigan, J. (2009). Creative digital marketing : teknologi berbiaya
murah, inovatif, dan berdaya hasil gemilang / Ridwan Sanjaya & Josua
Tarigan. 2008, 200. https://opac.perpusnas.go.id/DetailOpac.aspx?id=176309

Saputra, R. Y., Az-zahra, H. M., & Wijoyo, S. H. (2019). Analisis Pengaruh User
Experience Portal Berita Terhadap Citra Merek (Studi Pada Portal Berita
XYZ). Jurnal Pengembangan Teknologi Informasi Dan llmu Komputer, 3(8),

7809-7816.
Semrush (2021) Overview doman : gojek.com Retrived
from

https://www.semrush.com/analytics/overview/?g=https%3A%2F%2Fwww.g
ojek.com%2Fen-id%2F&searchType=domain

Simbolon, F. P., & Yohanes, R. (2018). The influence of corporate, user, and
product images on purchase decision of nitrogen at pertamina gas stations.
Pertanika Journal of Social Sciences and Humanities, 26(T), 61-70.

Singh, R. (2019). Why do online grocery shoppers switch or stay? An exploratory
analysis of consumers’ response to online grocery shopping experience.
International Journal of Retail and Distribution Management, 47(12), 1300—
1317. https://doi.org/10.1108/1IJRDM-10-2018-0224

Siregar, Syofian. (2013). Metode Penelitian Kuantitatif: Dilengkapi Perbandingan.
Perhitungan Manual & SPSS, Edisi Pertama, Jakarta: Kencana.

A.Gima Sugiama. (2008).Metode Riset Bisnis dan Manajemen. Bandung:
Guardaya Intimarta.


https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger
https://teknologi.bisnis.com/read/20201208/266/1327977/persaingan-2-raksasa-transportasi-online-pengamat-gojek-dan-grab-tidak-perlu-merger

89

Sugiyono, (2017) Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif
dan R&D. . Bandung : Alpabeta

Sukardi, HM. (2015). Metode penelitian pendidikan tindakan kelas: Implementasi
dan pengembangannya . Jakarta: PT Bumi Aksara.

Tempo.co (2018. Persaingan dengan Gojek usai Grab IPO di Amerika Serikat
Retrived from binis.tempo.co
https://bisnis.tempo.co/read/1535319/persaingan-dengan-gojek-usaigrab-ipo-
di-amerika-serikat/full &view=ok

victoria santoso, A. (2020). Analisis pengaruh digital marketing terhadap repeat
purchase dengan customer engagement dan customer experience sebagai
variabel intervening pada layanan pesan-antar makanan go-food di surabaya.
Jurnal Strategi Pemasaran, 7, 1-12.

Vira Indriana, Hanifah Muslimah Az-Zahra, N. H. W. (2019). Evaluasi Pengalaman
Pengguna Pada Aplikasi Mobile Dengan Menggunakan UX Curve. Jurnal
Pengembangan Teknologi Informasi Dan limu Komputer, 3(6), 5756-5764.

Wongso, K., & Sari, W. P. (2020). Analisa UX Writing terhadap User Experience
pada Pengguna Aplikasi Grab. Prologia, 4(1), 1.
https://doi.org/10.24912/pr.v4i1.6415

Young Kim, E., & Kim, Y. (2004). Predicting online purchase intentions for
clothing products. European Journal of Marketing, 38(7), 883-897.
https://doi.org/10.1108/03090560410539302

Yundari, N. P. S., & Wardana, I. M. (2019). Pengaruh Brand Image, Consumer
Satisfaction, Electronic Word of Mouth Terhadap Niat Menggunakan
Kembali. E-Jurnal Manajemen Universitas Udayana, 8(7), 4647.
https://doi.org/10.24843/ejmunud.2019.v08.i07.p23

Yuvaraj, S., & Indumathi, R. (2018). Influence of digital marketing on brand
building. International Journal of Mechanical Engineering and Technology,
9(7), 235-243.



