
 

 

xiv 

 

DAFTAR PUSTAKA 

Berliansyah, R. A., & Suroso, A. (2018). The influence of food & beverage 

quality, service quality, place, and perceived price to customer satisfaction 

and repurchase intention. Journal of Research in Management, 1(1). 

Dananjaya, P. G. (2017). Pengaruh Kualitas Layanan, Kualitas Produk Dan Harga 

Terhadap Kepuasan Pelanggan Pada Restauran Eight Degrees South Di 

Conrad Bali Resort/Putu Gede Dananjaya/25120474/Pembimbing: 

Bernadine. 

Ghozali, I. (2018). Aplikasi analisis multivariate dengan program IBM SPSS 25. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate 

data analysis: International version. New Jersey, NJ, US: Pearson. 

Hidayat, D., Bismo, A., & Basri, A. R. (2020). The Effect of Food Quality and 

Service Quality Towards Customer Satisfaction and Repurchase Intention 

(Case Study of Hot Plate Restaurants). Jurnal Manajemen Bisnis, 10(01), 1–

9. 

Hoe, L. C., & Mansori, S. (2018). The Effects Of Product Quality On Customer 

Satisfaction And Loyalty: Evidence From Malaysian Engineering Industry. 

International Journal of Industrial Marketing, 3(1), 20. 

Ilyas, G. B., Rahmi, S., Tamsah, H., Munir, A. R., & Putra, A. H. P. K. (2020). 

Reflective Model Of Brand Awareness On Repurchase Intention And 

Customer Satisfaction. The Journal of Asian Finance, Economics, and 

Business, 7(9), 427–438. 

Juniwati, J. (2015). Pengaruh Perceived Ease Of Use, Enjoyment Dan Trust 

Terhadap Repurchase Intention Dengan Customer Satisfaction Sebagai 

Intervening Pada Belanja Online (Studi Pada Mahasiswa Universitas 

Tanjungpura Pontianak). Jurnal Ekonomi Bisnis Dan Kewirausahaan 

(JEBIK), 4(1), 140–156. 

Khoironi, T. A., Syah, H., & Dongoran, P. (2018). Product Quality, Brand Image 

And Pricing To Improve Satisfaction Impact On Customer Loyalty. 

International Review of Management and Marketing, 8(3), 51. 

Kompas. (2020). Dokter Tirta Sarankan Masyarakat Pakai Masker Kain Efektif 

Cegah Virus Corona. https://www.kompas.tv/article/74111/dokter-tirta-

sarankan-masyarakat-pakai-masker-kain-efektif-cegah-virus-corona 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (Seventeent). United 

Kingdom: Pearson EducationLimited. 

Kotler, P., & Keller, K. L. (2016). Marketing Management 15e New Jersey: 

Person Prentice Hall. Inc. 

Maryanto, E. (2021). Pengaruh Kualitas Produk, Citra Merek dan Word of Mouth 



xv 

 

 

 

Terhadap Minat Beli Ulang melalui Kepuasan Konsumen Pada Mahasiswa 

Esa Unggul Pengguna Iphone. PAPATUNG: Jurnal Ilmu Administrasi 

Publik, Pemerintahan Dan Politik, 4(2), 10–23. 

Merdeka. (2022). Dampak Kebijakan Tak Perlu Pakai Masker Di Tempat 

Terbuka Ke Sektor Ekonomi. https://www.merdeka.com/uang/dampak-

kebijakan-tak-perlu-pakai-masker-di-tempat-terbuka-ke-sektor-ekonomi.html 

Munawaroh, M., Sulaksono, H., & Hidayah, T. (2021). Pengaruh Persepsi 

Keamanan, Kemudahan Bertransaksi, Harga, Dan Kualitas Informasi 

Terhadap Minat Beli Ulang Melalui Kepuasan Pelanggan Pada Online Travel 

Agency (OTA) Traveloka. com. JMBI: Jurnal Manajemen Bisnis Dan 

Informatika, 2(1), 1–15. 

Nasution, H., & Maksum, C. (2018). Pengaruh Kualitas Pelayanan Dan Harga 

Terhadap Keputusan Pembelian Customer Serta Dampaknya Pada Kepuasan 

Pelanggan (Studi Kasus: Maskapai PT. Lion Air Jakarta). Ekobisman-jurnal 

ekonomi bisnis dan manajemen, 3(2), 175–191. 

Ndubisi, N. O., & Nataraajan, R. (2018). Customer Satisfaction, Confucian 

Dynamism, And Long‐Term Oriented Marketing Relationship: A Threefold 

Empirical Analysis. Psychology & Marketing, 35(6), 477–487. 

Nguyen, H. T., Nguyen, H., Nguyen, N. D., & Phan, A. C. (2018). Determinants 

Of Customer Satisfaction And Loyalty In Vietnamese Life-Insurance Setting. 

Sustainability, 10(4), 1151. 

Noyan, F., & Simsek, G. G. (2012). A Partial Least Squares Path Model Of 

Repurchase Intention Of Supermarket Customers. Procedia-Social and 

Behavioral Sciences, 62, 921–926. 

Nugroho, D. M. (2015). Pengaruh Kualitas Pelayanan, Kualitas Produk Layanan, 

Dan Harga Produk Layanan Terhadap Kepuasan Pelanggan Serta 

Dampaknya Terhadap Loyalitas Pelanggan Prabayar Telkomsel. Jurnal 

Operations Excellence: Journal of Applied Industrial Engineering, 7(2), 

268837. 

Omar, N. A., Ramly, S. M., Alam, S. S., & Nazri, M. A. (2015). Assessing the 

Effect of Loyalty Program Benefits in Satisfaction-Loyalty Relationship: 

Evidence from Malaysia. Jurnal Pengurusan, 43. 

Pasharibu, Y., Paramita, E. L., & Febrianto, S. (2018). Price, Service Quality And 

Trust On Online Transportation Towards Customer Satisfaction. Jurnal 

Ekonomi Dan Bisnis, 21(2), 241–266. 

Pitaloka, A. D., & Ali, M. M. (2022). Faktor-Faktor Yang Memengaruhi Niat Beli 

Ulang Sayuran Melalui Platform E-Commerce Di Jabodetabek. Jurnal 

Aplikasi Bisnis Dan Manajemen (JABM), 8(1), 314. 

Posselt, T., & Gerstner, E. (2005). Pre-Sale Vs. Post-Sale E-Satisfaction: Impact 

On Repurchase Intention And Overall Satisfaction. Journal of Interactive 



xvi 

 

 

 

Marketing, 19(4), 35–47. 

Prasetya, W., & Yulius, C. (2018). Pengaruh Kualitas Produk dan Citra Merek 

terhadap Kepuasan Konsumen dan Minat Beli Ulang: Studi pada Produk 

Eatlah. Jurnal Teknologi, 11(2), 92–100. 

Priansa, D. J. (2017). Perilaku Konsumen Dalam Persaingan Bisnis Kontemporer. 

Bandung: Alfabeta. 

Qian, M. (2021). Understanding customer experience and repurchase intention in 

live streaming shopping: An empirical study in China. 

Ramadhan, A. G., & Santosa, S. B. (2017). Analisis Pengaruh Kualitas Produk, 

Kualitas Pelayanan, Dan Citra Merek Terhadap Minat Beli Ulang Pada 

Sepatu Nike Running Di Semarang Melalui Kepuasan Pelanggan Sebagai 

Variabel Intervening. Diponegoro Journal of Management, 6(1), 59–70. 

Rambe, N., Maksum, C., & Yasin, M. (2017). Pengaruh Pelayanan, Citra Merek 

Dan Harga Terhadap Pembelian Ulang Melalui Kepuasan Pelanggan Dan 

Word Of Mouth. Ekobisman-Jurnal Ekonomi Bisnis Dan ManajemeN, 1(3), 

241–261. 

Rizan, M., Bakar, K. A., & Saidani, B. (2015). The Relationship Between 

Customer Satisfaction And Security Toward Trust And Its Impact On 

Repurchase Intention (Survey On Customer Of Elevenia Online Website). 

JRMSI-Jurnal Riset Manajemen Sains Indonesia, 6(2), 599–617. 

Rofianingsih, D., & Sarjono, H. (2021). Analisa Terhadap Loyalitas Pelanggan 

Portable Grill & Shabu Tangerang. Buletin Ekonomi: Manajemen, Ekonomi 

Pembangunan, Akuntansi, 17(2), 147–160. 

Safitri, I. (2018). The Influence of Product Price on Consumers’ Purchasing 

Decisions. Review of Integrative Business and Economics Research, 7, 328–

337. 

Saidani, B., & Arifin, S. (2012). Pengaruh Kualitas Produk Dan Kualitas Layanan 

Terhadap Kepuasan Konsumen Dan Minat Beli Pada Ranch Market. JRMSI-

Jurnal Riset Manajemen Sains Indonesia, 3(1), 1–22. 

Saputra, S. W. (2018). Analisis Pengaruh Kualitas Website, Perceived Flow Dan 

Kepuasan Pelanggan Terhadap Minat Beli Konsumen Traveloka. Universitas 

Islam Indonesia. 

Sari, D. A. T., & Giantari, I. (2020). Role of Consumer Satisfaction in Mediating 

Effect of Product Quality on Repurchase Intention. International Research 

Journal of Management, IT and Social Sciences, 7(1), 217–226. 

Selpiah, R. (2018). Pengaruh Harga, Kualitas Produk, Kualitas Pelayanan, dan 

Promosi Terhadap Kepuasan Pelanggan untuk Mendorong Minat Beli Ulang 

(Studi Pada Pelanggan Rumah Makan Ayam Geprek Bae Jl. Muria). 

Universitas Jenderal Soedirman. 



xvii 

 

 

 

Simbolon, F. P., Handayani, E. R., & Nugraedy, M. (2020). The Influence of 

Product Quality, Price Fairness, Brand Image, and Customer Value on 

Purchase Decision of Toyota Agya Consumers: A Study of Low Cost Green 

Car. Terbit dijurnal binus. ac. id Vol. 11 No. 3 Hal. 187-196, ISSN: 2476-

9053.  

Siswoyo, H. (2017). Metode Sem Untuk Penelitian Manajemen Dengan Amos 

Lisrel PLS. Luxima Metro Media, Jakarta Timur, 6, 43–67. 

Sitanggang, J. M., Sinulingga, S., & Fachruddin, K. A. (2019). Analysis of the 

Effect of Product Quality on Customer Satisfaction and Customer Loyalty of 

Indihome ATPT Telkom: Regional 1 Sumatera, Medan, North Sumatra, 

Indonesia. American International Journal of Business Management 

(AIJBM, 2(3), 26–37. 

Softex Indonesia. (2021a). Softies Dialy Mask 30s. 

https://www.softexindonesia.com/product/softies-daily-mask-30s 

Softex Indonesia. (2021b). Softies Surgical Mask 50s. 

https://www.softexindonesia.com/product/softies-surgical-mask-50s 

Sugiyono, P. D. (2019). Metode Penelitian Pendidikan (Kuantitatif, Kualitatif, 

Kombinasi, R&d dan Penelitian Pendidikan). Metode Penelitian Pendidikan. 

Suhaily, L., & Soelasih, Y. (2017). What Effects Repurchase Intention Of Online 

Shopping. International Business Research, 10(12), 113–122. 

Tjiptono, F. (2019). Strategi Pemasaran. 

Tokopedia. (2020). Tokopedia Ungkap Kategori Produk Paling Diburu Selama 

Pandemi. https://www.tokopedia.com/blog/tokopedia-ungkap-kategori-

produk-paling-diburu-selama-pandemi/ 

Tuti, M., & Majid, A. (2020). Pengaruh Kualitas Produk Terhadap Kepuasan 

Pelanggan Melalui Keputusan Pembelian Di Sate Seafood Senayan Kebon 

Sirih. Culinaria, 2(1). 

Unicef. (2021). COVID-19 dan masker: Tips untuk keluarga. 

https://www.unicef.org/indonesia/id/coronavirus/covid-19-dan-masker-tips-

untuk-

keluarga?gclid=CjwKCAjwyvaJBhBpEiwA8d38vK7dKz_VXmp8Sd5MkFU

xLFoVZu57AgzmPkIL9aTfyZbCuFYgy9D8RxoCKEkQAvD_BwE 

Wahandie, D. V. (2020). The Influence Of E-Service Quality And E-Recovery 

Towards Repurchase Intention In Online Stores In Surabaya: The Mediating 

Role Of Customer Loyalty. Universitas Ciputra Surabaya. 

Wirtz, J., & Lovelock, C. (2021). Services Marketing: People, Technology, 

Strategy. World Scientific. 

Yulisetiarini, D., Subagio, A., Paramu, H., & Irawan, B. (2017). Customer 

Repurchase Intention And Satisfaction In Online Shopping. 



xviii 

 

 

 

Yunanto, T. K., & Astini, R. (2020). The Effect of Service Quality and Ticket 

Rates for Customer Satisfaction and the Implication of Repurchase Intention 

of Sriwijaya Air Joint Operation with Garuda Indonesia. 

Yuneri, N. A., & Nurlinda, R. A. N. R. A. (2020). Harga Dan Kualitas Produk 

Terhadap Loyalitas Konsumen Melalui Kepuasan Konsumen Sepeda Motor 

Honda Vario Techno 125 Pgm-Fi Di Kota Tangerang. JCA of Economics and 

Business, 1(02). 

 

 

  


