
 

123 

 

DAFTAR PUSTAKA 

(APJII), A. P. J. I. (2020). Jumlah Pengguna Internet di Indonesia Capai 196,7 Juta. 

Databooks.Katadata.Co.Id. 

https://databoks.katadata.co.id/datapublish/2020/11/11/jumlah-pengguna-

internet-di-indonesia-capai-1967-juta#:~:text=Adapun%2C jumlah pengguna 

internet di,pada 2-25 Juni 2020. 

Ahmad, A., Rahman, O., & Khan, M. N. (2017). Exploring the role of website quality 

and hedonism in the formation of e-satisfaction and e-loyalty: Evidence from 

internet users in India. Journal of Research in Interactive Marketing, 11(3), 246–

267. https://doi.org/10.1108/JRIM-04-2017-0022 

Andriyanto, H. (2020). Survei: Konsumen Indonesia Paling Puas dengan Grab dan 

Shopee. Www.Beritasatu.Com. 

https://www.beritasatu.com/digital/679725/survei-konsumen-indonesia-paling-

puas-dengan-grab-dan-shopee 

Arumsari, R., & Ariyanti, M. (2017). The Effect of Electronic Word of Mouth, Brand 

Image, Customer Trust and Customer Satisfaction towards Repurchase Intention 

at PT. GO-JEK Indonesia. International Journal of Science and Research (IJSR), 

6(7), 1732–1737. https://doi.org/10.21275/art20175247 

Bulut, Zeki A. (2015). Determinants Of Repurchase Intention In Online Shopping: A 

Turkish Consumer Perspective. International Journal Business And Social 



124 
 

 
 

Science. Dokuz Eylül University. International Journal of Business and Social 

Science, 6(October 2015), 55–63. 

Bulut, Zeki Atıl, & Karabulut, A. N. (2018). Examining the role of two aspects of 

eWOM in online repurchase intention: An integrated trust–loyalty perspective. 

Journal of Consumer Behaviour, 17(4), 407–417. https://doi.org/10.1002/cb.1721 

Chiu, C., Huang, H., & Yen, C. (2010). Antecedents of trust in online auctions. 

Electronic Commerce Research and Applications, 9(2), 148–159. 

https://doi.org/10.1016/j.elerap.2009.04.003 

Duarte, P., Costa e Silva, S., & Ferreira, M. B. (2018). How convenient is it? Delivering 

online shopping convenience to enhance customer satisfaction and encourage e-

WOM. Journal of Retailing and Consumer Services, 44(March), 161–169. 

https://doi.org/10.1016/j.jretconser.2018.06.007 

Esenyel, V., & Emeagwali, O. L. (2019). The relationship between perceived corporate 

reputation and employee’s positive word of mouth behavior: The mediation effect 

of trust to managers. Management Science Letters, 9(5), 673–686. 

https://doi.org/10.5267/j.msl.2019.2.004 

Ghozali, I. (2016). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23 

(Edisi 8). Cetakan ke VIII. In Penelitian. 

Giao, H. N. K., Vuong, B. N., & Quan, T. N. (2020). The influence of website quality 

on consumer’s e-loyalty through the mediating role of e-trust and e-satisfaction: 



125 
 

 
 

An evidence from online shopping in Vietnam. Uncertain Supply Chain 

Management, 8(2), 351–370. https://doi.org/10.5267/j.uscm.2019.11.004 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data 

Analysis. In Vectors. https://doi.org/10.1016/j.ijpharm.2011.02.019 

Haryono, S. (2017). Metode SEM untuk penelitian manajemen dengan AMOS LISREL 

PLS. In Luxima Metro Media. 

Hidayah, R. T., & Utami, E. M. (2017). E-Service Quality and Eâ€“Recovery Service 

Quality on Eâ€“Satisfaction Lazada.Com. JRMSI - Jurnal Riset Manajemen Sains 

Indonesia, 8(2), 258–274. https://doi.org/10.21009/jrmsi.008.2.05 

http://tokopedia.com. (2021). Bagaimana Tokopedia Dimulai. Tokopedia.Com. 

https://www.tokopedia.com/about/our-story/ 

iprice.co.id. (2021). Peta E-Commerce Indoneisa. Iprice.Co.Id. 

https://www.google.com/amp/s/iprice.co.id/insights/mapofecommerce/ 

Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on brand 

image and purchase intention: An empirical study in the automobile industry in 

Iran. Marketing Intelligence and Planning. 

https://doi.org/10.1108/02634501211231946 

Kim, C., Galliers, R. D., Shin, N., Ryoo, J., & Kim, J. (2012). Electronic Commerce 

Research and Applications Factors influencing Internet shopping value and 



126 
 

 
 

customer repurchase intention. Electronic Commerce Research and Applications, 

11(4), 374–387. https://doi.org/10.1016/j.elerap.2012.04.002 

kompas.com. (2018). Inilah Daftar E-Commerce Favorit Masyarakat Indonesia Versi 

MarkPlus Inc. Kompas.Com. 

https://biz.kompas.com/read/2018/11/29/115232728/inilah-daftar-e-commerce-

favorit-masyarakat-indonesia-versi-markplus-inc 

Mansourimoayyed, F., Colabi, A. M., Hoseini, H. K., & Binesh, H. (2020). Factors 

Affecting E-Satisfaction and Repurchase Intention: the Role of Ewom and 

Personality. Journal of Critical Reviews, 7(19), 9051–9061. 

Matute, J., Polo-Redondo, Y., & Utrillas, A. (2016). The influence of EWOM 

characteristics on online repurchase intention. Online Information Review, 40(7), 

1090–1110. https://doi.org/10.1108/oir-11-2015-0373 

Murdifin, I., Ashoer, M., Modding, B., & Basalamah, S. (2020). What drives 

consumers repurchase intention in mobile apps? An empirical study from 

Indonesia. Revista ESPACIOS, 41(19), 197–211. 

Opiida. (2014). Apa itu Marketplace? Kenali Pengertian, Jenis dan Contohnya. PT 

Populix Informasi. https://info.populix.co/articles/apa-itu-marketplace/ 

Parnataria, T. P., & Abror, A. (2019). Pengaruh Customer Satisfaction dan Trust 

Terhadap e-WOM: Commitment Sebagai Variabel Intervening (Studi Pada 

Mahasiswa Universitas Negeri Padang). Jurnal Kajian Manajemen Dan 



127 
 

 
 

Wirausaha, 1(3). https://doi.org/10.24036/jkmw0278790 

Pradnyaswari, N. P. I., & Aksari, N. M. A. (2020). E-Satisfaction Dan E-Trust 

Berperan Dalam Memediasi Pengaruh E-Service Quality Terhadap E-Loyalty 

Pada Situs E-Commerce Blibli.Com. E-Jurnal Manajemen Universitas Udayana, 

9(7), 2683. https://doi.org/10.24843/ejmunud.2020.v09.i07.p11 

Prahiawan, W., Fahlevi, M., Juliana, J., Purba, J. T., & Tarigan, S. A. A. (2021). The 

role of e-satisfaction, e-word of mouth and e-trust on repurchase intention of 

online shop. International Journal of Data and Network Science, 5(4), 593–600. 

https://doi.org/10.5267/j.ijdns.2021.8.008 

Pratama, Y. D. (2015). COST TERHADAP REPURCHASE INTENTION BELANJA 

ONLINE. 1–17. 

Rajinikanth, R. (2018). Consumer perception towards repurchase intention. XI(Vi), 

29–39. 

Rosana, F. C. (2021). 4 Penipuan Belanja Online: Barang Tak Sampai hingga Beli HP 

yang Datang Kardus. Tempo.Co. https://bisnis.tempo.co/read/1493562/4-

penipuan-belanja-online-barang-tak-sampai-hingga-beli-hp-yang-datang-kardus 

Sanyal, S., Hisam, M. W., Mohsin, A., & Baawain, S. (2021). the Impact of Individual 

and Technological Factors on Online Customer Satisfaction and Repurchase 

Intention: the Moderating Role of Ewom and Personality. International Journal 

of Economics, 29(1), 23–44. 



128 
 

 
 

Septiari, E. D. (2018). The Effect of eWOM as Mediation of Website Quality and Trust. 

22, 142–155. 

Setyorini, R., & Nugraha, R. P. (2016). The Effect of Trust Towards Online Repurchase 

Intention With Perceived Usefulness As An Intervening Variable : A Study on 

KASKUS Marketplace Customers. The Asian Journal of Technology 

Management, 9(1), 1–7. 

Shin, J. I., Chung, K. H., Oh, J. S., & Lee, C. W. (2013). The effect of site quality on 

repurchase intention in Internet shopping through mediating variables: The case 

of university students in South Korea. International Journal of Information 

Management, 33(3), 453–463. https://doi.org/10.1016/j.ijinfomgt.2013.02.003 

similarweb.com. (2021). Top Websites Ranking for Marketplace in Indonesia. 

Similarweb.Com. https://www.similarweb.com/top-

websites/indonesia/category/e-commerce-and-shopping/marketplace/ 

Sugiyono, P. D. (2016). Metode penelitian kuantitatif, kualitatif, dan r & d. In 

Bandung: Alfabeta. 

Sullivan, Y. W., & Kim, D. J. (2018). Assessing the effects of consumers’ product 

evaluations and trust on repurchase intention in e-commerce environments. 

International Journal of Information Management, 39(December 2017), 199–

219. https://doi.org/10.1016/j.ijinfomgt.2017.12.008 

Tempo.co. (2020). 85 Persen Konsumen E-commerce Berasal dari Generasi Z dan 



129 
 

 
 

Milenial. Tempo.Co. https://bisnis.tempo.co/read/1372514/85-persen-konsumen-

e-commerce-berasal-dari-generasi-z-dan-milenial 

topbrand-award.com. (2021). Top Brand Index Fase 2 2021. Top Brand Award. 

https://www.topbrand-award.com/top-brand-index/?tbi_find=Tokopedia 

Trivedi, S. K., & Yadav, M. (2020). Repurchase intentions in Y generation: mediation 

of trust and e-satisfaction. Marketing Intelligence and Planning, 38(4), 401–415. 

https://doi.org/10.1108/MIP-02-2019-0072 

Ulya, F. N. (2021). Riset: Masyarakat Lebih Banyak Belanja Online Dibanding 

Offline. Kompas.Com. 

https://money.kompas.com/read/2021/10/22/211000926/riset--masyarakat-lebih-

banyak-belanja-online-dibanding-offline 

Viva Budy Kusnandar. (2021). Pengguna Internet Indonesia Peringkat ke-3 Terbanyak 

di Asia. Databooks.Katadata.Co.Id. 

https://databoks.katadata.co.id/datapublish/2021/10/14/pengguna-internet-

indonesia-peringkat-ke-3-terbanyak-di-asia 

Wang, H., Du, R., & Olsen, T. (2018). Feedback mechanisms and consumer 

satisfaction, trust and repurchase intention in online retail. Information Systems 

Management, 35(3), 201–219. https://doi.org/10.1080/10580530.2018.1477301 

Wijayanto, G., & Komita, S. E. (2021). Pengaruh E-Satisfaction dan E-Trust terhadap 

Repurchase Intention Melalui E-Word of Mouth (E-Wom) sebagai Variabel 



130 
 

 
 

Intervening E-Commerce Buka Lapak pada …. Jurnal Ekonomi KIAT, 32(1), 18–

29. 

www.statista.com. (2021a). Number of internet users in Indonesia from 2017 to 2020 

with forecasts until 2026. Statista.Com. 

https://www.statista.com/statistics/254456/number-of-internet-users-in-

indonesia/ 

www.statista.com. (2021b). Retail e-commerce revenue in Indonesia from 2017 to 

2025. Statista.Com. https://www.statista.com/forecasts/280925/e-commerce-

revenue-forecast-in-indonesia 

www.worldometers.info. (2021). Asian Countries by population. Worldometers.Info. 

https://www.worldometers.info/population/countries-in-asia-by-population/ 

Xhuvani, A. (2012). EXPLORING FACTOR AFFECTING TRUST AND 

RELATIONSHIP QUALITY IN A SUPPLY CHAIN CONTEXT. Journal of 

Business Studies Quarterly, 4(1), 74–90. 

Yang, A. J. F., Wu, S. H., & Wu, P. Y. (2019). An empirical investigation of the factors 

influencing online repurchase intention: evidence from the hotel industry. 

International Journal of Agriculture Innovation, Technology and Globalisation, 

1(2), 114. https://doi.org/10.1504/ijaitg.2019.101816 

 

 


