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ABSTRAK 

Qotrunnada Yasmin Firdausi, 2023: Pengaruh Electronic word of mouth Di 

Media Sosial Tiktok Terhadap Purchase decisions Produk Skincare  X, Karya 

Ilmiah, Program Studi DIII Manajemen Pemasaran, Fakultas Ekonomi, 

Universitas Negeri Jakarta.  

Penelitian ini bertujuan untuk Untuk menganalisis pengaruh Electronic word of 

mouth aplikasi TikTok terhadap Purchase decision produk Skincare  X. Metode 

pengumpulan data dengan menggunakan metode survey dengan mengguakan 

kuesioner secara online menggunakan google form. Sampel yang diambil adalah 

162 responden. Subjek penelitian ini adalah masyarakat kota DKI Jakarta. Metode 

analisis data menggunakan analisis statistika deskriptif dan analisis regresi linier 

sederhana dengan menggunakan metode IMB SPSS Versi 25 untuk mengolah data. 

Hasil penelitian menunjukan bahwa responden yang setuju bahwa electronic word 

of mouth memudahkan para customer untuk menggali informasi terkait produk 

skincare  X. Dalam koefisien determinasi (R2) menunjukan bahwa nilai sebesar 

0,590. Sehingga dapat disimpulkan bahwa 59% purchase decision ditentukan dari 

electronic word of mouth dan sisanya 41% dipengaruhi oleh variabel lain diluar 

penelitian.  

 

Kata Kunci : Electronic word of mouth, Purchase decision, TikTok Shop, Skincare  

  



  

ABSTRACT 

Qotrunnada Yasmin Firdausi, 2023: The Effect of Electronic word of mouth on 

Tiktok Social Media on Purchase decisions for Skincare  X Products, Scientific 

Work, DIII Marketing Management Study Program, Faculty of Economics, 

Jakarta State University. 

This study aims to analyze the effect of the TikTok application's Electronic word of 

mouth on the Purchase decision of Skincare  X products. The data collection method 

uses a survey method by using an online questionnaire using the Google form. The 

samples taken were 162 respondents. The subject of this research is the people of 

DKI Jakarta. The data analysis method uses descriptive statistical analysis and 

simple linear regression analysis using the IMB SPSS Version 25 method to process 

the data. The results of the study show that respondents agree that electronic word 

of mouth makes it easier for customers to dig up information related to skincare  

products X. The coefficient of determination (R2) shows that the value is 0.590. So 

it can be concluded that 59% of purchase decisions are determined from electronic 

word of mouth and the remaining 41% is influenced by other variables outside the 

research. 
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