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ABSTRAK

DHEA VANNIA, Pengaruh Green Marketing, Environmental Concern, dan
Attitude Toward Behavior terhadap Purchase Intention: Studi pada Laki-laki
Pengguna Skincare Lokal di Dki Jakarta

Penelitian ini bertujuan untuk menguji dan mengetahui pengaruh green marketing,
environmental concern, dan attitude toward behavior terhadap purchase intention,
penelitian dilakukan pada laki-laki di DKI Jakarta yang saat ini menggunakan atau
pernah menggunakan skincare ramah lingkungan Avoskin. Menggunakan
penelitian kuantitatif, sebanyak 243 sampel dikumpulkan dan dianalisis. Analisis
data dilakukan dengan menggunakan perangkat lunak SPSS 25 dan AMOS 21.
Exploratory factor analysis (EFA) dan uji reliabilitas menggunakan SPSS 25,
dilanjutkan dengan confirmatory factor analysis (CFA) dan structural equation
model (SEM) menggunakan AMOS 21. Ditemukan bahwa green marketing secara
signifikan tidak mempengaruhi niat laki-laki membeli skincare ramah lingkungan.
Sementara itu, environmental concern dan attitude toward behavior secara
signifikan mempengaruhi niat laki-laki membeli skincare ramah lingkungan.

Kata kunci: Attitude toward behavior, environmental concern, green marketing,
purchase intention, skincare



ASBTRACT

DHEA VANNIA, The Influence of Green Marketing, Environmental Concern, and
Attitude Toward Behavior on Purchase Intention: A Study of Male Local Skincare
Users in DKI Jakarta

This study aims to examine and determine the effect of green marketing,
environmental concern, and attitude toward behavior on purchase intention. The
research was conducted on men in DKI Jakarta who currently use or have used one
of the environmentally friendly skincare brands, Avoskin. Using quantitative
research, a total of 243 samples were collected and analyzed. Data analysis was
performed using SPSS 25 and AMOS 21 software. Exploratory factor analysis (EFA)
and data reliability were performed using SPSS 25 software, followed by
confirmatory factor analysis (CFA) and structural equation modeling (SEM) using
AMOS 21. It was found that green marketing does not significantly affect men's
intentions to buy eco-friendly skincare. Meanwhile, environmental concern and
attitude toward behavior significantly influence men's intention to buy eco-friendly
skincare.

Keyword: Attitude toward behavior, environmental concern, green marketing,
purchase intention, skincare
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