
 

viii 

 

DAFTAR ISI 

 

ABSTRAK ............................................................................................................... i 

ASBTRACT .............................................................................................................. ii 

LEMBAR PENGESAHAN ................................................................................... iii 

LEMBAR PERNYATAAN BEBAS PLAGIAT ................................................... iv 

LEMBAR PERSEMBAHAN ................................................................................. v 

KATA PENGANTAR ........................................................................................... vi 

DAFTAR ISI ........................................................................................................ viii 

DAFTAR GAMBAR ............................................................................................. xi 

DAFTAR TABEL ................................................................................................. xii 

DAFTAR LAMPIRAN ........................................................................................ xiii 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang ................................................................................................. 1 

1.2 Pertanyaan Penelitian ..................................................................................... 10 

1.3 Tujuan Penelitian ........................................................................................... 10 

1.4 Manfaat Penelitian ......................................................................................... 11 

BAB II TINJAUAN PUSTAKA ........................................................................... 12 

2.1 Teori Pendukung ............................................................................................ 12 

2.1.1 Purchase Intention .......................................................................... 12 

2.1.2 Green Marketing ............................................................................. 14 

2.1.3 Environmental Concern .................................................................. 19 

2.1.4 Attitude Toward Behavior ............................................................... 21 

2.2 Hubungan Variabel dan Pengembangan Hipotesis ........................................ 23 



 

ix 

 

2.2.1 Green marketing dan Purchase intention ....................................... 23 

2.2.2 Environmental concern dan Purchase intention ............................. 24 

2.2.3 Attitude toward behavior dan Purchase intention .......................... 27 

BAB III METODE PENELITIAN ....................................................................... 30 

3.1 Waktu dan Tempat Penelitian ........................................................................ 30 

3.2 Desain Penelitian............................................................................................ 30 

3.3 Populasi dan Sampel ...................................................................................... 31 

3.4 Pengembangan Instrumen .............................................................................. 32 

3.5 Teknik Pengumpulan Data ............................................................................. 35 

3.6 Teknik Analisis Data ...................................................................................... 35 

3.6.1 Uji Validitas .................................................................................... 36 

3.6.2 Uji Reliabilitas ................................................................................ 37 

3.6.3 Uji Kelayakan Model ...................................................................... 37 

3.6.4 Uji Hipotesis ................................................................................... 38 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 39 

4.1 Deskripsi Data ................................................................................................ 39 

4.1.1 Profil Partisipan ............................................................................... 39 

4.1.2 Profil Data ....................................................................................... 47 

4.1.3 Tabulasi Silang ................................................................................ 52 

4.2 Hasil Analisis Data......................................................................................... 54 

4.2.1 Uji Validitas .................................................................................... 54 

4.2.2 Uji Reliabilitas ................................................................................ 55 

4.2.3 Uji Kelayakan Model ...................................................................... 56 

4.2.4 Uji Hipotesis ................................................................................... 60 



 

x 

 

BAB V PENUTUP ................................................................................................ 65 

5.1 Kesimpulan .................................................................................................... 65 

5.2 Implikasi……………………………………………………………………. 66 

5.2.1 Implikasi Teoritis ............................................................................ 66 

5.2.2 Implikasi Praktis ............................................................................. 66 

5.3 Keterbatasan Penelitian .................................................................................. 67 

5.4 Rekomendasi Bagi Penelitian Selanjutnya .................................................... 68 

DAFTAR PUSTAKA ........................................................................................... 69 

DAFTAR LAMPIRAN ......................................................................................... 81 

RIWAYAT HIDUP PENULIS ............................................................................. 97 

 

  



 

xi 

 

DAFTAR GAMBAR 

 

Gambar 1. 1 Pertumbuhan industri kecantikan Indonesia ...................................... 2 

Gambar 1. 2 Pendapatan produk skincare di Indonesia .......................................... 2 

Gambar 1. 3 Jenis skincare yang digunakan pria .................................................... 4 

Gambar 1. 4 Produk skincare paling sering digunakan pria ................................... 5 

Gambar 1. 5 Fluktuasi penjualan produk skincare.................................................. 8 

Gambar 2. 1 Model kerangka teori………………………………………………. 29 

Gambar 4. 1 Profil partisipan berdasarkan usia…………………………………. 39 

Gambar 4. 2 Profil partisipan berdasarkan domisili.............................................. 40 

Gambar 4. 3 Profil partisipan berdasarkan pekerjaan ........................................... 41 

Gambar 4. 4 Profil partisipan berdasarkan penghasilan per bulan........................ 42 

Gambar 4. 5 Profil partisipan berdasarkan status pernikahan ............................... 43 

Gambar 4. 6 Profil partisipan berdasarkan pendidikan terakhir ........................... 44 

Gambar 4. 7 Frekuensi lama waktu menggunakan Avoskin................................. 45 

Gambar 4. 8 Jenis skincare yang digunakan ......................................................... 46 

Gambar 4. 9 Model struktural uji kerangka teori sebelum modifikasi ................. 57 

Gambar 4. 10 Model struktural uji kerangka teori setelah modifikasi .................. 59 

 

 

  



 

xii 

 

DAFTAR TABEL 

 

Tabel 1. 1 Alasan konsumen membeli produk ramah lingkungan .......................... 6 

Tabel 1. 2 Produk ramah lingkungan yang dibeli ................................................... 7 

Tabel 2. 1 Teori pendukung model………………………………………………. 29 

Tabel 3. 1 Ukuran 5 poin skala Likert……………………………………………….  31 

Tabel 3. 2 Operasionalisasi variabel ..................................................................... 33 

Tabel 3. 3 Goodness of fit indices ......................................................................... 38 

Tabel 4. 1 Analisis deskriptif purchase intention……………………………….. 47 

Tabel 4. 2 Analisis deskriptif green marketing ..................................................... 49 

Tabel 4. 3 Analisis deskriptif environmental concern .......................................... 50 

Tabel 4. 4 Analisis deskriptif attitude toward behavior ....................................... 51 

Tabel 4. 5 Tabulasi silang antara jenis skincare dan usia ..................................... 53 

Tabel 4. 6 Tabulasi silang antara jenis skincare dan lama waktu penggunaan 

skincare ................................................................................................................. 54 

Tabel 4. 7 Hasil uji validitas setelah modifikasi ................................................... 55 

Tabel 4. 8 Hasil uji reliabilitas .............................................................................. 56 

Tabel 4. 9 Output goodness-off-fit sebelum modifikasi ........................................ 57 

Tabel 4. 10 Hubungan kovarian ............................................................................ 59 

Tabel 4. 11 Hasil goodness-of-fit penelitian ......................................................... 60 

Tabel 4. 12 Estimasi nilai uji hipotesis statistik .................................................... 61 

 
 

  


