
 

 

 

 

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI 

NIAT PERILAKU MASYARAKAT UNTUK MENGGUNAKAN 

MOBILE BANKING DI MASA PANDEMI COVID-19 

 

  

Nabillah Hasna 

 1707618012 

 

 

  

  
Proposal ini Disusun Sebagai Salah Satu Persyaratan Mendapatkan Gelar 

Sarjana Pendidikan pada Fakultas Ekonomi Universitas Negeri Jakarta  

  

  

  

PROGRAM STUDI S1 PENDIDIKAN BISNIS  

FAKULTAS EKONOMI  

UNIVERSITAS NEGERI JAKARTA  

2023 



 

 

ANALYSIS OF FACTORS INFLUENCING PEOPLE'S 

BEHAVIORAL INTENTIONS TO USE MOBILE BANKING 

DURING THE COVID-19 PANDEMIC 

 

  

Nabillah Hasna 

 1707618012 

 

 

  

  
This Proposal was Prepared as One of the Requirements for Obtaining a 

Bachelor's Degree in Education at the Faculty of Economics, Jakarta State 

University 

  

  

  

BUSINESS EDUCATION S1 STUDY PROGRAM 

FACULTY OF ECONOMICS 

STATE UNIVERSITY OF JAKARTA 

2023 



 

 

i 

 

LEMBAR PENGESAHAN 

 
  



 

 

ii 

 

PERNYATAAN BEBAS PLAGIAT 

 
  



 

 

iii 

 

ABSTRAK 

 

 

 

NABILLAH HASNA. Analisis Faktor-Faktor yang Mempengaruhi Niat 

Perilaku Masyarakat untuk Menggunakan Mobile Banking di Masa Pandemi 

Covid-19. Skripsi. Jakarta. Program Studi Pendidikan Bisnis. Fakultas Ekonomi. 

Universitas Negeri Jakarta. 2023. 

Penelitian ini bertujuan untuk menguji pengaruh social influence, perceived ease of 

use, attitude, perceived usefulness terhadap intention to use mobile banking dan 

menguji pengaruh perceived ease of use dan perceived usefulness terhadap attitude 

masyarakat DKI Jakarta selama pandemi covid-19. Sampel yang digunakan dalam 

penelitian ini adalah masyarakat yang telah berpenghasilan dan tinggal di DKI 

Jakarta yang memiliki rekening bank. Teknik yang digunakan dalam penelitian ini 

adalah non-probability sampling dengan teknik pengambilan sampel yang 

digunakan adalah teknik convenience sampling. Penelitian ini telah melibatkan 204 

responden. Survei dilakukan dalam bentuk pertanyaan dan pilihan jawaban dengan 

skala Likert satu sampai dengan lima. Pengolahan data dalam penelitian ini 

menggunakan aplikasi SPSS versi 25 untuk menguji validitas dan reliabilitas. 

Analisis data dan hipotesis menggunakan aplikasi AMOS versi 26. Hasil 

pernelitian: 1) Social influence dapat mempengaruhi intention to use mobile 

banking selama pandemi covid-19 secara positif dan signifikan. 2) Perceived ease 

of use dapat mempengaruhi intention to use mobile banking selama pandemi covid-

19 secara positif dan signifikan. 3) Attitude dapat mempengaruhi intention to use 

mobile banking selama pandemi covid-19 secara positif dan signifikan. 4) 

Perceived usefulness tidak dapat mempengaruhi intention to use mobile banking 

selama pandemi covid-19 secara negatif dan signifikan. 5) Perceived ease of use 

dapat mempengaruhi attitude secara positif dan signifikan. 6) Perceived usefulness 

dapat mempengaruhi attitude secara positif dan signifikan. 

Kata Kunci: Social Influence, Perceived Ease of Use, Perceived Usefulness, 

Attitude, Intention to Use Mobile Banking, TAM, Covid-19 
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ABSTRACT 
 

 

 

NABILLAH HASNA. Analysis of Factors Influencing People's Behavioral 

Intentions to Use Mobile Banking during the Covid-19 Pandemic. Thesis. 

Jakarta. Business Education Study Program. Faculty of Economics. State 

University of Jakarta. 2023. 

This study aims to examine the influence of social influence, perceived ease of use, 

attitude, perceived usefulness on intentions to use mobile banking and examine the 

effect of perceived ease of use and perceived usefulness on the attitude of the people 

of DKI Jakarta during the Covid-19 pandemic. The sample used in this study is 

people who have an income and live in DKI Jakarta who have a bank account. The 

technique used in this study is non-probability sampling with the sampling 

technique used is convenience sampling technique. This research has involved 204 

respondents. The survey was conducted in the form of questions and answer choices 

with a Likert scale of one to five. Data processing in this study uses the SPSS version 

25 application to test the validity and reliability. Analysis of data and hypotheses 

using the AMOS application version 26. Research results: 1) Social influence can 

positively and significantly influence the intention to use mobile banking during the 

Covid-19 pandemic. 2) Perceived ease of use can positively and significantly 

influence the intention to use mobile banking during the Covid-19 pandemic. 3) 

Attitude can positively and significantly influence the intention to use mobile 

banking during the Covid-19 pandemic. 4) Perceived usefulness cannot negatively 

and significantly influence the intention to use mobile banking during the Covid-19 

pandemic. 5) Perceived ease of use can influence attitude positively and 

significantly. 6) Perceived usefulness can influence attitude positively and 

significantly. 

Keywords: Social Influence, Perceived Ease of Use, Perceived Usefulness, 

Attitude, Intention to Use Mobile Banking, TAM, Covid-19 
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