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ABSTRAK 

 

Febriansyah Rachmat Prasetya : Menguji Faktor-Faktor Determinant Belanja 

Produk Fashion Apparel Saat Live Streaming Di Media Sosial. Skripsi, Jakarta 

: Progam Studi Manajemen, Fakultas Ekonomi, Universitas Negeri Jakarta. 

Tim Pembimbing : Prof. Usep Suhud, M.Si., Ph.D dan Shandy Aditya, BIB., 

MPBS. 

Tujuan penelitian ini untuknmenguji pengaruh impulsive buying intention belanja 

fashion apparel saat live streaming di media sosial. Metode pengumpulan data 

menggunakan metode survei. Subjek penelitian ini adalah 200 responden yang 

pernahhbelanja fashion apparel secara impulsive buying saat live streaming di 

media sosial di jabodetabek. Analisis data menggunakan SPSS versi 24 dan SEMn 

(Structural Equation Modeling) AMOS versi 24. Hasil dari uji hipotesis 

menunjukan bahwa social influence berpengaruh secara positif dan signifikan 

terhadap impulsive buying intention,kcustomer trust  berpengaruh secara positif dan 

signifikan terhadap impulsive buying intention, shopping lifestyle berpengaruh 

secaranpositif dan signifikan terhadap impulsive buying intention, fashion 

involvementnberpengaruh secara positif dan signifikan impulsive buying intention, 

dan impulsive buying intention nberpengaruhnsecara positif dan 

signifikannterhadap live streaming purchase decision.  

 

Kata kunci: Social influence, Customer trust, Shopping lifestyle, Fashion 

involvement, Impulsive buying intention dan Live streaming purchase decision.n 
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ABSTRACT 

 

Febriansyah Rachmat Prasetya: Testing the Determinant Factors of Shopping 

for Fashion Apparel Products While Live Streaming on Social Media. Thesis, 

Jakarta: Management Study Program, Faculty of Economics, Jakarta State 

University. Advisory Team: Prof. Usep Suhud, M.Sc., Ph.D. and Shandy Aditya, 

BIB., MPBS.  

The purpose of this study was to examine the effect of impulsive buying intention on 

shopping for fashion apparel when live streaming on social media. The data 

collection method uses a survey method. The subjects of this study were 200 

respondents who had impulse-bought fashion apparel during live streaming on 

social media in Jabodetabek. Data analysis used SPSS version 24 and SEMn 

(Structural Equation Modeling) AMOS version 24. The results of the hypothesis test 

showed that social influence has a positive and significant effect on impulsive 

buying intention, customer trust has a positive and significant effect on impulsive 

buying intention, shopping lifestyle has an effect positively and significantly on 

impulsive buying intention, fashion involvement positively and significantly 

influences impulsive buying intention, and impulsive buying intention n positively 

and significantly influences live streaming purchase decision. 
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