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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh celebrity endorsement, electronic 

word of mouth (E-WOM), perceived price, terhadap purchase intention jaminan sosial 

ketenagakerjaan pada segmen peserta bukan penerima upah dengan brand image dan 

perceived value sebagai mediasi. Penelitian ini dilakukan pada bulan Mei-Juli 2023. 

Penelitian ini menggunakan pendekatan kuantitatif dengan menggunakan data primer 

yang dikumpulkan melalui kuesioner secara online dengan bantuan google form. 

Teknik pengambilan sampel dalam penelitian ini menggunakan non probability 

sampling dengan teknik purposive sampling. Secara keseluruhan data yang diperoleh 

sebanyak 256 dengan kriteria responden bukan peserta layanan BPJAMSOSTEK. 

Teknik analisis data yang digunakan dalam penelitian ini adalah Structural Equation 

Modelling (SEM) dengan bantuan software SPSS 27 dan AMOS 23. Hasil dari 

pengaruh langsung penelitian ini menunjukan bahwa celebrity endorsement 

berpengaruh secara signifikan terhadap brand image dan perceived value, sedangkan 

perceived price berpengaruh secara signifikan terhadap brand image, perceived value 

dan purchase intention. Sedangkan celebrity endorsement tidak berpengaruh signifikan 

terhadap purchase intention, electronic word of mouth (E-WOM) tidak berpengaruh 

signifikan terhadap brand image dan purchase intention, brand image tidak 

berpengaruh signifikan terhadap purchase intention, dan perceived value tidak 

berpengaruh signifikan terhadap purchase intention. 

Kata kunci: celebrity endorsement, electronic word of mouth (E-WOM), brand image, 

perceived price, perceived value, purchase intention 
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ABSTRACT 

This study aims to determine the effect of celebrity endorsement, electronic word of 

mouth (E-WOM), perceived price, on purchase intention employment social security in 

the segment of participants who are not wage earners with brand image and perceived 

value as mediation. This research was conducted in May-July 2023. This research used 

a quantitative approach using primary data collected through online questionnaires 

with the help of the google form. The sampling technique in this study used non-

probability sampling with a purposive sampling technique. Overall the data obtained 

was 256 with the criteria of respondents not participant in BPJAMSOSTEK services. 

The data analysis technique used in this study is Structural Equation Modeling (SEM) 

with the help of SPSS 27 and AMOS 23 software. The results of the direct influence of 

this study indicate that celebrity endorsement has a significant effect on brand image 

and perceived value, while perceived price has a significant effect on brand image, 

perceived value and purchase intention. Meanwhile, celebrity endorsement has an 

insignificant effect on purchase intention, electronic word of mouth (E-WOM) has an 

insignificant effect on brand image and purchase intention, brand image has an 

insignificant effect on purchase intention, and perceived value has an insignificant 

effect on purchase intention.  

Keywords: celebrity endorsement, electronic word of mouth (E-WOM), brand image, 

perceived price, perceived value, purchase intention 
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