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ABSTRAK 

 Penelitian ini bertujuan untuk menjelaskan pengaruh social media marketing 

terhadap  trust, hedonic motivation, customer engagement dan pengaruhnya terhadap 

repurchase intention pada pelanggan video live streaming tiktok. Pada penelitian ini, 

metode yang digunakan adalah metode survei dengan instrument berupa kuesioner. 

Populasi dalam penelitian ini adalah pengguna tiktok yang pernah melakukan berbelanja 

online menggunakan fitur tiktok live yang berdomisili di Jabodetabek. Penelitian ini 

menggunakan jumlah sampel sebanyak 200 responden. Teknik analisis data dalam 

penelitian ini menggunakan model persamaan struktural (SEM) dengan software SPSS 

versi 27 dan Amos versi 24. Hasil dalam penelitian ini adalah; social media marketing 

berpengaruh positif dan signifikan terhadap trust, social media marketing berpengaruh 

positif dan signifikan terhadap hedonic motivation, social media marketing berpengaruh 

positif dan signifikan terhadap customer engagement, trust berpengaruh positif dan 

signifikan terhadap repurchase intention, hedonic motivation berpengaruh positif dan 

signifikan terhadap repurchase intention, customer engagement berpengaruh positif dan 

signifikan terhadap repurchase intention. 

Kata kunci: social media marketing, trust, hedonic motivation, customer  engagement, 

repurchase intention  
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ABSTRACT 

 This research aims to explain the influence of social media marketing on trust, 

hedonic motivation, customer engagement, and their impact on repurchase intention 

among TikTok's live streaming video customers. The method used in this study was a 

survey using a questionnaire as the instrument. The population in this research consists 

of TikTok users who have made online purchases using the TikTok live feature and are 

domiciled the Jabodetabek area. The study includes a sample size of 200 respondents. 

The data analysis technique using structural equation modelling (SEM) with the 

assistance of the SPSS version 27 and AMOS version 24. The results of this study indicate 

that social media marketing has a positive and significant effect on trust, hedonic 

motivation, and customer engagement. Moreover, trust and hedonic motivation have a 

positive and significant impact on repurchase intention, as does customer engagement 

Keywords — social media marketing, repurchase intention, trust, hedonic motivation, 

customer engagement. 
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