
91 

 

 

 

DAFTAR PUSTAKA 

   

Adriansan Sudarso. Manajemen Pemasaran Jasa Perhotelan, Yogyakarta: 

Deepublish, 2016.   

    

Ariani D. Wahyu, Manajemen Operasi Jasa, Yogyakarta: Graha Ilmu, 2009.  

 

Bambang Soepomo, Statistik Terapan: Dalam Penelitian Ilmu–ilmu Sosial & 

Pendidikan, Jakarta: Rineka Cipta, 2000. 

 

Barry Berman and Joel R. Evans, Retailing Management A Strategic Approach 

Tenth Edition, New Jersey: Pearson International Edition, 2007. 

 

Basu Swastha dan Irawan, Manajemen Pemasaran Modern, Yogyakarta: Liberty, 

2008. 

 

Bernard T. Widjaja, Life Style Marketing, Jakarta: Gramedia Pustaka Utama, 2009. 

 

Bob Foster, Manajemen Ritel, Bandung: Alfabeta, 2008. 

 

Buchari Alma, Manajemen Pemasaran dan Pemasaran Jasa Edisi Revisi, 

Bandung: Alfabeta, 2011. 

 

Buchari Alma, Manajemen Pemasaran dan Pemasaran Jasa, (Bandung: Alfabeta, 

2011. 

 

Christina Whidya Utami, Manajemen Ritel Strategi dan Implementasi Ritel 

Modern, Jakarta: Salemba Empat, 2010. 

 

Djaali dan Pudji Muljono. Pengukuran Dalam Bidang Pendidikan. Jakarta: 

Grasindo, 2008. 

 

Fandy Tjiptono, Service Management: Mewujudkan Layanan Prima, Yogyakarta: 

Andi Offset, 2008.  

 

Harper W. Boyd and Orville C. Walker, Marketing Management: A Strategic 

Approach, Tokyo: Toppan Co, 1992. 

 

Hawkins, Consumer Behavior 12th Edition, New York: McGraw-Hill 

International Edition, 2013. 

 

Jay Kandampully, et. al. Service Quality Management in Hospitality, Tourism and 

Leisure, New York: Routledge, 2001. 

 



92 

 

 

 

Jhon Wang, Advancing The Service Sector with Evolving Technologies, Tchniques 

and Principles, United State of America: IGI GLOBAL, 2012.  

 

Joachim Zentes et. al, Strategic Retail Management, Wiesbaden: Springer Nature, 

2017. 

 

K. Rama Mohana Rao, Service Marketing Second Edition, India: Dorling 

Kindersley, 2011. 

 

Kadir dan Djaali, Statistika Terapan: Konsep, Contoh dan Analisis Data dengan 

Program SPSS/Lisrel dalam Penelitian, Depok: PT. Rajagrafindo Persada, 

2015. 

 

Leon G. Schiffman and Leslie Lazar Kanuk. Consumer Behavior Eighth Edition. 

New Jersey: Pearson Prentice Hall Inc, 2004. 

 

Mahmud Akhter Shareef et. al., Proliferation Of The Internet Economy, New 

York: IGI Global, 2009. 

 

Michael Adiwijaya, 8 Jurus Jitu Mengelola Bisnis Ritel Ala Indonesia, Jakarta: 

PT. Elex Media Komputindo, 2010. 

 

Michael Levy and Barton A. Weitz, Retailing Management Eighth Edition, New 

York: McGraw-Hill Irwin, 2012. 

 

Michael R. Solomon, Consumer Behavior Buying, Having and Being Tenth 

Edition Global Edition, USA: Pearson Education, 2013. 

 

Nugroho J. Setiadi, Perilaku Konsumen: Konsep dan Implikasi untuk Strategi dan 

Penelitian Pemasaran, Jakarta: Kencana, 2008. 

 

Philip Kotler and Gary Amstrong, Principle of Marketing, USA: Pearson 

Education, 2010. 

 

Philip Kotler dan Gary Amstrong, Prinsip-prinsip Pemasaran Edisi Kedua Belas 

Jilid 1, Jakarta: Erlangga, 2008. 

 

Philip Kotler dan Kevin Lane Keller, Manajemen Pemasaran Edisi Kedua Belas 

Jilid 1, Jakarta: PT. Indeks, 2009. 

 

Sudjana, Metoda Statistika, Bandung: PT. Tarsito, 2005. 

 

Sugiyono, Metode Penelitian Bisnis, Bandung: Alfabeta, 2007. 

 

Suharno dan Yudi Sutarso, Marketing in Practice,Yogyakarta: Graha Ilmu, 2010. 

 



93 

 

 

 

Thomas S. Kaihatu et. al, Manajemen Komplain, Yogyakarta: Andi Offset, 2015. 

 

William M. Pride and O. C. Ferrell, Foundation Of Marketing, Boston: Cengage 

Learning, 2015. 

 

William M. Pride and O. C. Ferrell, Marketing 2010 Edition, Mason: South-

Western Cengage Learning, 2010. 

 

 Jurnal: 

Junio Anderti, Nabila H Zhafira, Sheila S Akmal, Suresh Kumar dengan 

judul “The Analysis of Product, Price, Place, Promotion and 

Service Quality on Customers’ Buying Decision of Convenience 

Store: A Survey of Young Adult in Bekasi, West Java, Indonesia”. 

International Journal of Advances in Management and Economics, 

Vol. 2, Issue 6, November-December 2013, ISSN: 2278-3369 

 

Meliana, Sulistiono, dan Budi Setiawan dengan judul “Pengaruh Kualitas 

Pelayanan dan Kepercayaan Konsumen Terhadap Keputusan 

Pembelian Studi Kasus pada Giant Hypermarket”. Jurnal Ilmiah 

Manajemen Kesatuan, Vol. 1, No. 3, Juli 2013, ISSN: 2337-7860. 

 

Rahmat Majid dengan judul “The Influence Store Atmosphere Towards 

Customer Emotions and Purchase Decisions”. International 

Journal of Humanities and Social Science Invention, Volume 3, 

Issue 10, October 2014, ISSN (Online): 2319-7722, ISSN (Print): 

2319-7714. 

 

Rahmandeep Bawa, A.K. Sinha dan Rita Kant dengan judul “Effect Of Store 

Atmosphere On Customer Buying Behavior”. Asian  Journal of 

Home Science , Volume 10, Issue 2, December 2015, DOI: 

10.15740/HAS/AJHS/10.2/386-394, ISSN: 0976-8351. 

 

  


