DAFTAR 1Sl

ABSTRAK ettt et b et ne e ii
AB ST RACT ettt ettt bt e bt e ab et e et a e e be e nre e ne e \Y
LEMBAR PERSETUJUAN SKRIPSI.. ... v
LEMBAR PENGESAHAN SKRIPSI .....ooii e vi
LEMBAR ORISINALITAS . e vii
LEMBAR PERSETUJUAN PUBLIKASI KARYA ILMIAH ... viii
LEMBAR PERSEMBAHAN ...t iX
KATA PENGANTAR e X
DAFTAR IST ..ottt ne e r e ne e Xii
DAFTAR GAMBAR ...t XVi
DAFTAR TABEL ...t XVii
B A D | e 1
PENDAHULUAN ..ottt 1

1.1 Latar Belakang Penelitian ... 1

1.2 Pertanyaan Penelitian ..o 10

1.3 TUjuan PeNEITIAN . ......coiiiiieee s 11

1.4 Manfaat Penelitian ... 11
BAB L. e ae e 13
KAJIAN PUSTAKA ettt 13

2.1 Teori PeNUKUNG ...cveiiiieiic ittt 13

2.1.1  Purchase INtention ........ccooeiiiiiiiiiieceee e 13

xii



2.1.2  Brand IMAgE .....cooveuiiieiieie et enee e 14

2.1.3  THUSE .o 16
2.1.4  Perceived QUAITTY .......ccoiiiiiiiie e 18
2.1.5  PerCeIVE PriCE.. .ot 19
2.2  Kerangka Teori dan Pengembangan Hipotesis ...........ccccoveveereiiieiiesieennnn, 21
2.2.1  Pengaruh Brand Image terhadap Trust Pengguna Vape............ccccceuvenene. 21
2.2.2  Pengaruh Brand Image terhadap Perceived Quality Pengguna Vape....... 22
2.2.3  Pengaruh Brand Image terhadap Perceived Price Pengguna Vape.......... 22
2.2.4  Pengaruh Trust terhadap Purchase Intention Pengguna Vape ................. 23

2.2.5  Pengaruh Perceived Quality terhadap Purchase Intention Pengguna Vape
24

2.2.6  Pengaruh Perceived Price terhadap Purchase Intention Pengguna Vape 24

BAB L e 27
METODE PENELITIAN ...ttt 27
3.1  Waktu dan Tempat PENElItian .........cccoveeiiiiiiiiieeeeeee e 27
T8 00 Y < [ SO PR TRPS 27
.12 TOMPAL ..o 27
3.2 Desain Penelitian ..........ccoiiiiiiiiiice e 27
3.3 Populasi dan SAmPpel ..o 28
3.3.L  POPUIASI.....ceiieciie et 28
3.3.2  SAMPEL i 28
3.4 Pengembangan INSrUMEN .........ccooviiiiiiiiiie e 29
A Brand IMage........ccooiiiii e 29

Xiii



C. Perceived QUAIILY........coiiiiiiee et 36
. PErCEIVEA PriCE ..o 38
€. PUrchase INTENTION ..........oouiiiiiiiiiie e 40
3.5 Teknik Pengumpulan Data ..........cccceoeiieieeieiie e 43
3.6 Teknik ANaliSiS DAtA .........cccerveiiiiiieisirierie e 44
O O IV £ 1T [ = TSSO 44
2. UJIEREHADIITAS .....ocvveiiee e 44
K I U T 1 00] (= S POSRTSPPSN 44
BAB [V e 47
HASIL PENELITIAN DAN PEMBAHASAN ... 47
4.1 DESKITPST DALA........ciuieiieiieiiieiiesie it 47
4.1.1 Profil RESPONUEN .......ciuiiiiieiieeie it 47
A.1.2 PrOfil DA .....cviiieiiieiieieee e 51
4.2 HaSil ANALISIS DALa........cceiiiiiiiiiiiisiesie et 57
4.2.1 Uji Validitas dan Reliabilitas .........cc.cooviieiiiiiiiciieeeeee e 57
4.2.2 Uji Confirmatory Factor Analysis (CFA) ... 61
4.2.3 Uji KeSeSUIaN MOUGE .........ccuveieiieiiecie ettt 71
BAB Vet 77
PENUTUP ...ttt ettt et e b e e e neesneas 77
5.1 KESIMPUIAN ..ot ae e aneas 77
STV 101101 11 ] USSP 78
5.2.1 IMPHIKASH PrakLis .....cc.oiiiieiiiiiie st 78

Xiv



5.2.2 IMPIIKAST TEOTELIS......eviiiiiiieiieieee e 80

5.3 Keterbatasan Penelitian...........cocoieiiiiiiiinieee e 81
5.4 Rekomendasi bagi Penelitian Selanjutnya ... 81
DAFTAR PUSTAKA ettt ettt ne e 82
LAMPIRAN ...t e s ne e s nneene e 91

XV



DAFTAR GAMBAR

Gambar 1. 1 Persentase Perokok Usia (<18 Tahun) di Indonesia ...........c.ccoecvvveeivnnnne 2
Gambar 1. 2 Rata-Rata Kenaikan Tarif Cukai Rokok di Indonesia...........ccccccevervennnne 3
Gambar 2. 1 Kerangka TEOM.......cuciviieiierieiieseesieeeesee e eeseesreeee e e stesee e esneenee e 26
Gambar 4. 1 Model Persamaan Struktural ...........ccccooeveriniiininineeee s 71
Gambar 4. 2 Model Setelah DimodifiKasi..........ccooviiiiiiiiiniieeee e 72

XVi



Tabel 1.
Tabel 3.

Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.

Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Kisaran Harga Varian Merek Vape........cccceveereiieeiieie e 5
1 Indikator Brand Image..........ccce ot et et e e e e e e 202, 30
2 INAIKALOT THUST ...t 33
3 Indikator Perceived QUality ..........ccooviiiiiiiiincriseeeee e 36
4 Indikator Perceived PIiCE .......ccooiiiiiiieieiee e 38
5 Indikator Purchase INtention ...........cccceveiiieniniseneeee e 40
6 Skala Pengukuran LIKEIt ... 43
1 Profil Responden Berdasarkan DOmisili...........ccccccoveiieiiiie i 47
2 Profil Responden Berdasarkan Jenis Kelamin...........ccccocvevvveeiecieseee. 48
3 Profil Responden Berdasarkan USIa ...........cocooviireiinieieiene e 48
4 Profil Responden Berdasarkan Pendidikan Terakhir ..........cccccoooininnnnnns 49
5 Profil Responden Berdasarkan Status Pekerjaan ...........c.ccccoccveveevverneennenn, 49
6 Profil Responden Berdasarkan Status Pernikahan ...............cccccevvevvennenen. 50
7 Profil Responden Berdasarkan Penghasilan per Bulan..............c.cccccoenee. 50
8 Analisis Deskriptif Variabel Brand Image..........ccoovvviiiiieneiiniiesee 51
9 Analisis Deskriptif Variabel TruSt..........cccccveveiiiiiiiie e 52
10 Analisis Deskriptif Variabel Perceived Quality............ccccocevvveviiieinennne 53
11 Analisis Deskriptif Variabel Perceived Price.........c.ccocevviiiiiencnennnn. 55
12 Analisis Deskriptif Variabel Purchase Intention............cccoceeevencieninnne. 56
13 Exploratory Factor Analysis Brand Image.........c.cccccevvvivieiieciiesiecinnns 57
14 Exploratory Factor Analysis TrUSE ........ccccoveiieiie e 58
15 Exploratory Factor Analysis Perceived Quality........c.ccccoocvviveiiiieinenns 58
16 Exploratory Factor Analysis Perceived Price .........cccoovviveviveneciieiinennnns 59

XVii



Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

17 Exploratory Factor Analysis Purchase Intention ...........ccccccoeveniiinnnn. 60
18 Hasil Uji Reliabilitas............coooiiiiiiiiice e 61
19 Hasil Uji CFA dari Variabel Brand Image .........cccocevvvevvivievverece e 62
20 Hasil Uji CFA dari Variabel Brand Image .........cccoccevveevveveiienecseseee 63
21 Hasil Uji CFA dari Variabel TruSt..........ccooeiiiiiiiiiieeeec e 64
22 Hasil Uji CFA dari Variabel TruSt..........ccoeiiiiiiiieeecc e 64
23 Hasil Uji CFA dari Variabel Perceived Quality ............ccccoevveivcinennnnnn. 65
24 Hasil Uji CFA dari Variabel Perceived Quality ............cccocevvevviiennenee. 66
25 Hasil Uji CFA dari Variabel Perceived Price.........cccooevviininciennnnn, 67
26 Hasil Uji CFA dari Variabel Perceived Price........cccooeviveviiiienieiinnene, 68
27 Hasil Uji CFA dari Variabel Purchase Intention............ccccccoevevveiennenee. 69
28 Hasil Uji CFA dari Variabel Purchase Intention............cccccoevevvivennnne. 70
29 Hasil Uji CFA dari Structural Equation Modeling..........cccocevviiiiinnnnne. 71
30 Hasil Uji CFA dari Structural Equation Modeling..........cccccooeviiiinnnnne 72
KN LTI o 11010 (=TS 1SS SRS 73

Xviii



