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ABSTRAK 

Penelitian ini bertujuan untuk menguji faktor-faktor yang memengaruhi intention 

to use fitur jasa house cleaning pada mobile application. Penelitian ini 

menggunakan metode kuantitatif. Jenis data yang digunakan dalam penelitian ini 

adalah data primer. Populasi yang digunakan dalam penelitian ini adalah semua 

orang dengan rentang usia 20 hingga 59 tahun yang memiliki smartphone dan 

tinggal di Provinsi DKI Jakarta, Bogor, Depok, Tangerang, Tangerang Selatan, dan 

Bekasi. Metode pengambilan sampel dalam penelitian ini menggunakan 

convenience sampling. Jumlah sampel dalam penelitian ini ditentukan dengan 

menggunakan Tabel Isaac and Michael, yaitu sebanyak 349 orang. Pengujian yang 

dilakukan dalam penelitian ini adalah uji validitas dan uji reliabilitas dengan 

software SPSS, serta uji hipotesis menggunakan Structural Equation Modeling 

(SEM) dengan software AMOS. Hasil uji validitas dan uji reliabilitas adalah semua 

variabel dalam penelitian ini beserta indikatornya valid dan reliabel. Hasil uji 

hipotesis menggunakan SEM adalah variabel perceived usefulness dan variabel 

perceived security berpengaruh signifikan secara positif terhadap variabel trust. 

Variabel familiarity dan variabel perceived ease of use tidak berpengaruh signifikan 

terhadap variabel trust. Variabel trust berpengaruh signifikan terhadap variabel 

intention to use. Variabel familiarity dan variabel perceived ease of use tidak 

berpengaruh signifikan terhadap variabel intention to use, baik secara langsung, 

maupun secara tidak langsung melalui variabel trust sebagai mediator. Secara 

langsung, variabel perceived usefulness dan variabel perceived security tidak 

memiliki pengaruh signifikan terhadap variabel intention to use, tetapi secara tidak 

langsung melalui variabel trust sebagai mediator, variabel perceived usefulness dan 

variabel perceived security memiliki pengaruh signifikan terhadap variabel 

intention to use. Rekomendasi untuk penelitian selanjutnya adalah menambahkan 

faktor-faktor lain yang diduga dapat memengaruhi intention to use fitur jasa house 

cleaning pada mobile application, memperluas wilayah penelitian, dan 

meningkatkan jumlah sampel penelitian. 

 

Kata kunci: amos, fitur jasa house cleaning, intention to use, structural equation 

modeling, trust 
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ABSTRACT 

This research aims to examine the factors that influence intention to use house 

cleaning service feature in mobile application. This research uses quantitative 

methods. The data type used in this research is primary data. The population used 

in this research is all people aged 20 to 59 years who have smartphones and live in 

the provinces of DKI Jakarta, Bogor, Depok, Tangerang, South Tangerang and 

Bekasi. The sampling method in this research used convenience sampling. The 

number of samples in this research was determined using the Isaac and Michael 

Table, 349 respondents. The tests carried out in this research were validity and 

reliability tests with SPSS software, and hypothesis test using Structural Equation 

Modeling (SEM) with AMOS software. The results of the validity test and 

reliability test are that all the variables in this research and their indicators are valid 

and reliable. The results of hypothesis testing using SEM are that the perceived 

usefulness variable and the perceived security variable have a significant positive 

influence on the trust variable. The familiarity variable and perceived ease of use 

variable do not have a significant influence on the trust variable. The trust variable 

has a significant influence on the intention to use variable. The familiarity variable 

and the perceived ease of use variable do not have a significant influence on the 

intention to use variable, either directly or indirectly through the trust variable as a 

mediator. Directly, the perceived usefulness variable and the perceived security 

variable do not have a significant influence on the intention to use variable, but 

indirectly through the trust variable as a mediator, the perceived usefulness variable 

and the perceived security variable have a significant influence on the intention to 

use variable. Recommendations for further research are to add other factors that are 

expected to influence the intention to use house cleaning service feature in mobile 

application, expand the research area, and increase the number of research samples. 

 

Keywords: amos, house cleaning service feature; intention to use, structural 

equation modeling, trust. 
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