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ABSTRAK

VIKY EFFENDI. Determinan Repurchase Intention Konsumen Produk Fashion
pada TikTok Live Stream. Jakarta: Program Studi Pendidikan Bisnis, Fakultas
Ekonomi, Universitas Negeri Jakarta, 2023.

Penelitian ini bertujuan untuk menguji faktor-faktor yang menentukan repurchase
intention konsumen produk fashion pada TikTok live stream. Terdiri dari empat
variabel yang digunakan, yaitu repurchase intention, customer satisfaction,
customer trust, dan service quality. Penelitian ini dilakukan di Jabodetabek.
Metode penelitian kuantitatif dengan menggunakan skala likert dengan populasi
yang digunakan adalah pengguna TikTok dengan rentang usia minimal 17 tahun.
Pada penelitian ini, Teknik pengambilann sampel adalah convenience sampling
sebanyak 251 responden yang diperoleh. Teknik analisis penelitian menggunakan
SPSS (Statistical Program for Social Science) dan SEM (Structural Equation
Model). Hasil penelitian yaitu service quality secara signifikan berpengaruh
langsung terhadap customer satisfaction, service quality secara signifikan
berpengaruh langsung terhadap customer trust, customer satisfaction secara
signifikan berpengaruh langsung terhadap customer trust, customer satisfaction
secara signifikan  berpengaruh langsung terhadap repurchase intention, dan
customer trust secara signifikan berpengaruh langsung terhadap repurchase
intention.

Kata Kunci: Repurchase intention, customer satisfaction, customer trust, service
quality.



ABSTRACT

VIKY EFFENDI. Determinants of Consumer Repurchase Intention for Fashion
Products on TikTok Live Stream. Jakarta: Business Education Study Program,
Faculty of Economics, Jakarta State University, 2023.

This study aims to examine the factors that determine the repurchase intention of
consumers of fashion products on TikTok live streams. It consists of four variables
used, namely repurchase intention, customer satisfaction, customer trust, and
service quality. This research was conducted in Jabodetabek. Quantitative
research method using a Likert scale with the population used is TikTok users
with a minimum age range of 17 years. In this study, the sampling technique was
convenience sampling as many as 251 respondents were obtained. Research
analysis techniques using SPSS (Statistical Program for Social Science) dan SEM
(Structural Equation Model) The results of the study are service quality which has
a significant direct effect on customer satisfaction, service quality has a
significant direct effect on customer trust, customer satisfaction has a significant
direct effect on customer trust, customer satisfaction has a significant direct effect
on repurchase intention, and customer trust has a significant direct effect on
repurchase intentions.

Keywords: Repurchase intention, customer satisfaction, customer trust, service
quality.
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