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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh uncertainty, perceived 

scarcity, perceived price, anxiety, dan anticipated regret terhadap panic buying 

produk minyak goreng di Jabodetabek. Metode pengambilan sampel yaitu 

menggunakan purposive sampling dengan kriteria yaitu responden berdomisili di 

Jabodetabek dan pernah mengalami kesulitan untuk mendapatkan produk minyak 

goreng pada tahun 2022. Jumlah sampel pada penelitian ini berjumlah 315 

responden. Metode analisis menggunakan uji SEM yang diolah menggunakan 

Amos. Hasil penelitian menunjukan bahwa tidak ada pengaruh langsung dari 

uncertainty dan perceived scarcity terhadap panic buying. Hasil penelitian juga 

menunjukan bahwa terdapat hasil yang positif dan signifikan hubungan anxiety 

terhadap panic buying, terdapat hubungan positif dan signifikan antara hubungan 

anticipated regret terhadap panic buying, dan terdapat hubungan yang negatif dan 

signifikan antara hubungan perceived price terhadap panic buying. Pada hasil 

penelitian ini menunjukan bahwa terdapat pengaruh mediasi dari variabel anxiety 

dan anticipated regret. 

Kata Kunci: panic buying, uncertainty, anxiety, perceived scarcity, anticipated 

regret, percevied price
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ABSTRACT 

This study aims to determine the influence of uncertainty, perceived scarcity, 

perceived price, anxiety, anticipated regret on panic buying behavior of cooking oil 

products in Jabodetabek. The sampling method used was purposive sampling with 

criteria including domiciled in the Jabodetabek area and having experienced 

difficulties in obtaining cooking oil products. The number of samples in this study 

was 315 respondents. The analysis method uses the SEM test which is processed 

using Amos. The research results show that uncertainty and perceived scarcity do 

not have a direct relationship to influence panic buying. Meanwhile, anxiety and 

anticipated regret have a positive and significant direct relationship to panic buying. 

There is a negative and significant relationship between perceived price and panic 

buying. The results of this study show that there is a mediating influence from the 

variables anxiety and anticipated regret. 

Keywords: panic buying, uncertainty, anxiety, perceived scarcity, anticipated 

regret, percevied price. 
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