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ABSTRAK
WASYIATUL ILHAM PRATAMA. Analisis Faktor-faktor yang Mempengaruhi

Intention to Subscribe Aplikasi Video on Demand di Jabodetabek. Jakarta: Program

Studi Pendidikan Bisnis, Fakultas Ekonomi, Universitas Negeri Jakarta, 2024.

Penelitian ini bertujuan untuk mengetahui pengaruh brand image, E-WOM,
perceived ease of use, perceived usefulness, perceived value, perceived price, dan
perceived quality terhadap intention to subscribe aplikasi video on demand di
Jabodetabek. Metode pengambilan sampel yang digunakan adalah purposive
sampling dengan kriteria antara lain berdomisili di wilayah Jabodetabek dan
konsumen umum yang ingin menggunakan aplikasi streaming Disney+ Hotstar.
Jumlah sampel dalam penelitian ini adalah 284 responden. Metode analisis
menggunakan SEM (Structural Equation Modeling) dengan menggunakan software
AMOS. Hasil penelitian menunjukkan bahwa brand image, perceived ease of use,
perceived usefulness, dan perceived value mempunyai hubungan positif dan
signifikan terhadap intention to subscribe. Perceived ease of use berpengaruh
secara positif dan signifikan terhadap perceived usefulness. Lalu perceived price
dan perceived quality berpengaruh secara positif dan signifikan terhadap perceived
value. Namun E-WOM tidak memiliki hubungan yang signifikan dengan intention
to subscribe aplikasi video on demand di Jabodetabek. Perceived usefulness dapat
memediasi hubungan antara perceived ease of use dan intention to subscribe.

Kata Kunci: Intention to Subscribe, Brand Image, E-WOM, Perceived Ease of Use,
Perceived Usefulness, Perceived Value, Perceived Price, Perceived Quality
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ABSTRACT

WASYIATUL ILHAM PRATAMA. Analysis of Factors That Influence Intention
to Subscribe on Demand Video Applications in Jabodetabek. Jakarta: Business
Studies Education Program, Faculty of Economics, State University of Jakarta,
2024.

This study aims to determine the effect of brand image, E-WOM, perceived ease of
use, perceived usefulness, perceived value, perceived price, and perceived quality
on intention to subscribe of video on demand applications in Jabodetabek. The
sampling method used was purposive sampling with criteria including domicile in
the Jabodetabek area and general consumers who want to use the Disney+ Hotstar
streaming application. The number of samples in this study was 284 respondents.
The analysis method uses SEM (Structural Equation Modeling) using AMOS
software. The research results show that brand image, perceived ease of use,
perceived usefulness, and perceived value have a positive and significant
relationship with intention to subscribe. However, E-WOM does not have a
significant relationship with intention to subscribe to video on demand applications
in Jabodetabek.

Keywords: Intention to Subscribe, Brand Image, E-WOM, Perceived Ease of Use,
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