DAFTAR PUSTAKA

Abisuga-Oyekunle, O. A,, Patra, S. K., & Muchie, M. (2020). SMEs in sustainable
development: Their role in poverty reduction and employment generation in
sub-Saharan Africa. African Journal of Science, Technology, Innovation and
Development, 12(4), 405-4109.
https://doi.org/10.1080/20421338.2019.1656428

ADB. (2020). ASIA SMALL AND MEDIUM-SIZED ENTERPRISE MONITOR
2020: Vol. I (Issue October).

Akbar, R., Winanda, T. Y., Rahmayani, M., Yetti, D., & Yelmi, H. (2022). Analisa
Pemanfaatan Digital Marketing Dalam Meningkatkan Penjualan UMKM di
Kabupaten Kampar. 5(2), 46-54.

Al-slehat, Z. A. F. (2023). Fintech and Financial Inclusion : The Mediating Role
Of Digital Marketing. 24(1), 183-193.

Aleksandra, K., lvona, V. R., & Antonija, P. (2021). Strategic and Digital
Marketing in Cultural Institutions and the Impact of the Covid-19 Pandemic —
A Comparative Analysis of Two Case Studies. Interdisciplinary Description
of Complex Systems, 19(2), 257-280. https://doi.org/10.7906/indecs.19.2.6

Aliyah, A. H. (2022a). Peran Usaha Mikro Kecil dan Menengah (UMKM) untuk
Meningkatkan. WELFARE: Jurnal Ilmu Ekonomi, 3(1), 64-72.

Aliyah, A. H. (2022b). Peran Usaha Mikro Kecil dan Menengah (UMKM) untuk
Meningkatkan Kesejahteraan Masyarakat. WELFARE Jurnal llmu Ekonomi,
3(1), 64-72. https://doi.org/10.37058/wlfr.v3il1.4719

Amelia, D. P., Hidayat, N., & Yusuf, M. (2021). Pengaruh Promosi dan Brand
Ambassador terhadap Keputusan Pembelian Pengguna Market Place X dengan
Brand Image sebagai Variabel Intervening. Jurnal Bisnis, Manajemen, Dan
Keuangan, 2(2), 445-458.

Anderson, J., & Hidayah, N. (2023). Pengaruh Kreativitas Produk, Inovasi Produk,
dan Kualitas Produk terhadap Kinerja UKM. Jurnal Manajerial Dan
Kewirausahaan, 5(1), 185-194. https://doi.org/10.24912/jmk.v5i1.22566

Angelia, F., & Gultom, Y. (2020). Peran Pemanfaatan Teknologi Informasi dan
Komunikasi pada Sektor Ekonomi Kreatif di Indonesia. Jurnal Kebijakan
Ekonomi, 15(2), 2.
https://scholarhub.ui.ac.id/jkeAvailableat:https://scholarhub.ui.ac.id/jke/vol1l
5/iss2/4

145



146

Anshari, M., Almunawar, M. N., Masri, M., & Hamdan, M. (2019). Digital
marketplace and FinTech to support agriculture sustainability. Energy
Procedia, 156(2018), 234-238. https://doi.org/10.1016/j.egypro.2018.11.134

Anugerah, F. N., & Nuraini, I. (2021). Peran Umkm Dalam Menanggulangi
Kemiskinan Di Provinsi Jawa Timur. Jurnal llmu Ekonomi JIE, 5(1), 27-41.
https://doi.org/10.22219/jie.v5i1.13772

APJII. (2023). Survei Penggunaan Internet oleh UMKM dan Korporasi 2023.

Aprilia, R., Wibowo, P., & Sitorus, O. F. (2022). Implementation Of Digital
Marketing In Maintaining MSMEs During The Covid-19 Pandemic
Penerapan Digital Marketing Dalam Mempertahankan UMKM Di Masa
Pandemi. 3(July), 2283-2291.

Arfianto, A. E. W., & Balahmar, A. R. U. (2014). Pemberdayaan Masyarakat dalam
Pembangunan Ekonomi Desa. JKMP (Jurnal Kebijakan Dan Manajemen
Publik), 2(1), 53-66. https://doi.org/10.21070/jkmp.v2i1.408

Ariani, A., & Utomo, M. N. (2017). Kajian Strategi Pengembangan Usaha Mikro
Kecil Dan Menengah (Umkm) Di Kota Tarakan. Jurnal Organisasi Dan
Manajemen, 13(2), 99-118. https://doi.org/10.33830/jom.v13i2.55.2017

Arianto, B.--. (2020). Peran Buzzer Media Sosial Dalam Memperkuat Ekosistem
Pemasaran Digital. Optimum: Jurnal Ekonomi Dan Pembangunan, 10(1), 52.
https://doi.org/10.12928/optimum.v10i1.14343

Arianto, B. (2021). Pengembangan UMKM Digital di Masa Pandemi Covid-19.
ATRABIS: Jurnal Administrasi Bisnis (e-Journal), 6(2), 233-247.
https://doi.org/10.38204/atrabis.v6i2.512

Ariesa, Y., Fahlevi, M., Pardede, A. S., Pinem, J. S., & Khajen, K. (2023). Analysis
of the Impact of Assets, Capital, Workforce, Fintech on the Revenue of
MSMEs in Medan City. Journal of Research in Business, Economics, and
Education, 5(3), 33—-43. https://doi.org/10.55683/jrbee.v5i3.437

Ariti, N. K. (2019). Pengarun Kompetensi Wirausaha, Kreativitas Dan
Penggunaan Media Sosial Terhadap Perkembangan Usaha Kerajinan Batu
Padas Banjar Silakarang, Gianyar. Media Bina Ilmiah, 13(11), 1753.
https://doi.org/10.33758/mbi.v13i11.258

Asian Development Bank. (2022). Asia Small and Medium-Sized Enterprise
Monitor 2022. In Country and Regional Reviews: Vol. I (Issue November).
https://www.adb.org/sites/default/files/publication/646146/asia-sme-monitor-
2020-volume-1.pdf

Astari, N. P. R. P., & Candraningrat, I. R. (2022). Pengaruh Fintech Terhadap
Kinerja Keuangan Umkm Dengan Literasi Keuangan Sebagai Variabel
Moderasi. Jurnal Manajemen Stratejik Dan Simulasi Bisnis, 3(1), 68-81.
https://doi.org/10.25077/mssb.3.1.68-81.2022



147

Asti, E. G. (2018). Pengaruh Mental Wirausaha dan Kreativitas Terhadap Motivasi
Berwirausaha Pada Pengusaha Rumah Makan di Bekasi. Jurnal
Pengembangan Wiraswasta, VOL.20 NO(03), 217-226.

Astiti, N. P. Y., & Novarini, N. N. A. (2019). Pengaruh inovasi dan kreativitas
terhadap entrepreneurial marketing dalam upaya meningkatkan Kinerja
pemasaran. Forum Manajemen STIMI Handayani .., 17, 73-81.
https://www.academia.edu/download/59172948/s gyl iyl 3l pdf

Astuti, T. P., Sitawati, R., & Tukijan. (2019). Pengaruh Kreativitas dan Perilaku
Inovatif Terhadap Kinerja Karyawan Dengan Kepuasan Kerja Sebagai
Variabel Mediasi (Studi Pada Hotel Pandanaran Semarang). Jurnal Ekonomi
Manajemen Dan Akuntansi, 47, 53-64.

Bagaskara, S. P. S. (2021). Pengaruh Harga, Promosi dan Lokasi Terhadap
Keputusan Pembelian Pada Cafe Gudang Kopi. Jurnal Ilmu Dan Riset
Manajemen (JIRM), 10(11).

Bala, H., & Feng, X. (2019). Success of Small and Medium Enterprises in
Myanmar: Role of Technological, Organizational, and Environmental Factors.
Journal of Global Information Technology Management, 22(2), 100-1109.
https://doi.org/10.1080/1097198X.2019.1603511

Bala, M., & Verma, D. (2018). A Critical Review of Digital Marketing Paper Type:
- Review and Viewpoint. International Journal of Management, IT &
Engineering, 8(10), 321-339.

Baltes, P. L. (2015). Content marketing - the fundamental tool of digital marketing.
Bulletin of the Transilvania University of Brasov. Economic Sciences, 2(8),
111-118. http://webbut.unitbv.ro/BU2015/Series V/BILETIN
I/15_Patrutiu.pdf

Bappenas RI. (2023). Harnessing the Full Potential and Building the Resilience of
MSMEs And The Informal Sector for an Inclusive and Sustainable Recovery
In Developing Countries, LDCs and SIDS.

Basry, A., & Sari, E. M. (2018). Penggunaan Teknologi Informasi dan Komunikasi
(TIK) pada Usaha Mikro, Kecil dan Menengah (UMKM). IKRA-ITH
INFORMATIKA : Jurnal Komputer Dan Informatika, 2(3), 53-60.
http://journals.upi-yai.ac.id/index.php/ikraith-informatika/article/view/266

Baykal, M. (2018). Digital marketing. In Emerging Trends in Business: An
Interdisciplinary Approach.

BCG. (2022). Powering up a post-pandemic rebound for MSMEs through digital
transformation. Boston Consulting Group, 0-17.

Behera, R. K., Gunasekaran, A., Gupta, S., Kamboj, S., & Bala, P. K. (2020).
Personalized digital marketing recommender engine. Journal of Retailing and
Consumer Services, 53(September 2018), 1-24.
https://doi.org/10.1016/j.jretconser.2019.03.026



148

Bekraf. (2019). Opus: Ekonomi Kreatif Outlook 2019. Badan Ekonomi Kreatif, 1—
142.

Benuf, K., Njatrijani, R., Priyono, A., & Adhim, N. (2020). Pengaturan dan
Pengawasan Bisnis Financial Technology di Indonesia. Dialogia luridica:
Jurnal Hukum Bisnis Dan Investasi, 11(2), 046-069.
https://www.0jk.go.id/id/berita-dan-kegiatan/publikasi/Pages/Penyelenggara-
Fintech-Terdaftar-di-OJK-per-

Berlilana, Utami, R., & Baihagi, W. M. (2020). Pengaruh Teknologi Informasi
Revolusi Industri 4.0 terhadap Perkembangan UMKM Sektor Industri
Pengolahan. Matrix : Jurnal Manajemen Teknologi Dan Informatika, 10(3),
87-93. https://doi.org/10.31940/matrix.v10i3.1930

Besemer, S. P., & Treffinger, D. J. (1981). Analysis of Creative Products: Review
and Synthesis. The Journal of Creative Behavior, 15(3), 158-178.
https://doi.org/10.1002/].2162-6057.1981.tb00287.x

Bintarto, E. A. (2018). Fintech dan cashless society: revolusi mendongkrak
ekonomi kerakyatan. Call For Essays, 1-77.

Bizhanova, K., Mamyrbekov, A., Umarov, I., Orazymbetova, A., & Khairullaeva,
A. (2019). Impact of digital marketing development on entrepreneurship. E3S
Web of Conferences, 135. https://doi.org/10.1051/e3sconf/201913504023

Btach, J. (2011). Financial Innovations and Their Role in the Modern Financial
System-ldentification and Systematization of the Problem. Financial Internet
Quarterly, 7(November 2011), 12-26. www.e-finanse.com

Bondan, S., & Farikah. (2017). Pengantar Teori Kewirausahaan Jilid | (Cetakan
pe). Graha Cendekia.
https://www.researchgate.net/publication/326827016 _Lay out PENGANTA
R_TEORI_KEWIRAUSAHAAN-Cetak1?enrichld=rgreq-
41602a37f8d3caabe9689a295a839986-
XXX&enrichSource=Y292ZXJQYWdIOzMyNjgyNzAXNjtBUzo2NTU3OT
c5NzMONDY2NTdAMTUzMzM2NTgyOTc00A%3D%3D&el=1 X 2& es
c=pub

BPS. (2020). Katalog BPS. In BPS Kota Sorong.
BPS. (2023). Prof il Kemiskinan di Indonesia Maret 2023. 47.

Brody, D. (1985). Reviews: The Second Industrial Divide. Reviews in American
History, 13, 612-615.

Budiastuti, D., & Bandur, A. (2018). Validitas dan Reliabilitas Penelitian. Penerbit
Mitra Wacana Media.

Cai, C. W. (2018). Disruption of financial intermediation by FinTech: a review on
crowdfunding and blockchain. Accounting and Finance, 58(4), 965-992.
https://doi.org/10.1111/acfi.12405



149

Candraningrat, I. R., Abundanti, N., Mujiati, N. W., Erlangga, R., & Jhuniantara, I.
M. G. (2021). The role of financial technology on development of MSMEs.
Accounting, 7(1), 225-230. https://doi.org/10.5267/j.ac.2020.9.014

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing - Strategy,
Implementation & Practice (Seventh Ed).

Chhaidar, A., Abdelhedi, M., & Abdelkafi, I. (2022). The Effect of Financial
Technology Investment Level on European Banks’ Profitability. Journal of
the Knowledge Economy, 0123456789. https://doi.org/10.1007/s13132-022-
00992-1

Darma, D. C., Kadafi, M. A., & Lestari, D. (2020). FinTech and MSMEs
Continuity: Applied in Indonesia. International Journal of Advanced Science
and Technology, 29(4), 4676-4685.

Daspar, DS, Y. R. R., Baldah, N., & Rismawati. (2021). Pelatihan Pemanfaatan
Digital Marketing Bagi Pelaku Usaha Mikro, Kecil, dan Menengah (UMKM)
di Desa Wangun Harja, Cingkara Utara Kabupaten Bekasi. Jurnal Abdimas
Pelita Bangsa, 2(2).

Daud, I., Nurjannah, D., Mohyi, A., Ambarwati, T., Cahyono, Y., Haryoko, A. D.
E., Handoko, A. L., Putra, R. S., Wijoyo, H., Ari-Yanto, A., & Jihadi, M.
(2022). The effect of digital marketing, digital finance and digital payment on
finance performance of indonesian smes. International Journal of Data and
Network Science, 6(1), 37-44. https://doi.org/10.5267/J.1JDNS.2021.10.006

Davis F., Bagozzi R., & Warshaw P. (1989). User Acceptance of Computer
Technology: A Comparison of Two Theoretical Models. Management
Science, 35(8), 982-1003.

Davis, F. D. (1985). A Technology Acceptance Model for Empirically Testing New
End-User Information Systems: Theory and Results. The Sloan School of
Management, M.1.T., 1-291. https://doi.org/10.1126/science.146.3652.1648

Davis, F. D. (1987). User Acceptance of Information Systems: The Technology
Acceptance Mode; (TAM). In MIS Quarterly (Vol. 13, Issue 3, pp. 319-340).
http://www.jstor.org/stable/249008

Dewanti, M. A. (2022). Pengaruh Karakteristik Wirausaha Dan Strategi Pemasaran
Terhadap Perkembangan Umkm Di Kabupaten Buleleng. Jurnal Manajemen,
8(1), 236-242.

Dhani, D. P. (2018). Peranan Inovasi dan Kreativitas dalam Sport Industry Danang.
Seminar Nasional Ilmu Keolahragaan UNIPMA, 1(1), 43-50.
http://prosiding.unipma.ac.id/index.php/snik/index

Diandra, D. (2019). Menggali Potensi Kreatifitas Dalam Kewirausahaan. Prosiding
SNasPPM, 80-85.
https://pmat.unirow.ac.id/prosiding/index.php/SNasPPM/article/view/278



150

Djabbar, 1., & Baso, S. (2019). Pengembangan Usaha Kecil & Menengah (UKM)
Di Kabupaten Kolaka Utara. Publikauma: Jurnal Administrasi Publik
Universitas Medan Area, 7(2), 116.
https://doi.org/10.31289/publika.v7i2.2974

Djuwita, D., & Yusuf, A. A. (2018). Tingkat Literasi Keuangan Syariah Di
Kalangan UMKM Dan Dampaknya Terhadap Perkembangan Usaha. Al-
Amwal : Jurnal Ekonomi Dan Perbankan Syari’ah, 10(1), 105.
https://doi.org/10.24235/amwal.v10i1.2837

Dora, Y. M., & Saudi, M. H. (2020). the Role of Digital Marketing With Creativity
and Innovation for Sustainable MSMEs. Palarch’s Journal Of Archaeology
Of Egypt/Egyptology 17(10), 17(10), 2902—2913.

Ekasari, N., & Nurhasanah. (2018). Pengaruh Lokasi dan Kreativitas Terhadap
Keberhasilan Usaha Mikro Kecil Menengah (UMKM) di Kawasan Wisata
Gentala Arasy Kota Jambi. Jurnal Sains Sosio Humaniora, 2(21), 1-9.

Erlangga, H., Sunarsi, D., Pratama, A., Nurjaya, Sintesa, N., Hindarsah, 1., Juhaeri,
& Kasmad. (2021). Effect Of Digital Marketing And Social Media On
Purchase Intention Of Smes Food Products. Turkish Journal of Computer and
Mathematics Education (TURCOMAT), 12(3), 3672-3678.
https://doi.org/10.17762/turcomat.v12i3.1648

Fadhilah, D. A., & Pratiwi, T. (2021). Strategi Pemasaran Produk UMKM Melalui
Penerapan Digital Marketing (Studi Kasus Pada Kelompok Usaha “Kremes
Ubi” di Desa Cibunar, Kecamatan Rancakalong, Sumedang). Coopetition:
Jurnal llmiah Manajemen, XI1I(1), 17-22.

Fadilah, A., Syahidah, A. nur’azmi, Risgiana, A., Nurmaulida, A. sofa, Masfupah,
D. D., & Arumsari, C. (2021). Pengembangan Usaha Mikro, Kecil, Dan
Menengah Melalui Fasilitasi Pihak Eksternal Dan Potensi Internal. BERNAS:
Jurnal Pengabdian Kepada Masyarakat, 2(4), 892-896.
https://doi.org/10.31949/jb.v2i4.1525

Fahrudin, Sunarsih, & Ghufron, M. I. (2023). Pengaruh Pelatihan Pengembangan
Usaha Kuliner terhadap Pertumbuhan Ekonomi Kreatif. Jurnal Keadaban,
5(1), 45-63.

Fandiyanto, R. (2019). Tranformasi Sistem Pembayaran Elektornik Di Indonesia
Dan Implikasinya Terhadap Kemajuan Bisnis Kreatif Berbasis Daring Di
Wilayah Eks-Keresidenan Besuki. The 5th SNCP-2019, 5, 144-153.

Fatmawati, E. (2015). Technology Acceptance Model (TAM) untuk Menganalisis
Sistem Informasi Perpustakaan. Iqra’: Jurnal Perpustakaan Dan Informasi,
9(1), 1-13. http://jurnal.uinsu.ac.id/index.php/igra/article/view/66

Fauziah, Y. (2021). Pengaruh Perkembangan Usaha Mikro Kecil dan Menengah
Terhadap Pertumbuhan Ekonomi di ASEAN 4. Jurnal Ekonomi Akuntansi
Dan Manajemen, 20(2), 160. https://doi.org/10.19184/jeam.v20i2.25283



151

Febriyantoro, M. T., & Arisandi, D. (2019). The Role of Digital Marketing in
Improving Sales to SMEs in Dealing with ASEAN Economic Community.
101(January 2017), 350—355. https://doi.org/10.2991/iconies-18.2019.70

Fernandes, A. (2020). Pengaruh Mata Kuliah Kewirausahaan Dan Pelatihan
Wirausaha Terhadap Minat Berwirausaha Ekonomi Kreatif Pada Mahasiswa
Universitas Islam Oki (UNISKI) Kayugung. MOTIVASI: Jurnal Manajemen
Dan Bisnis, 5, 826-831. https://jurnal.um-
palembang.ac.id/motivasi/article/view/2568

Filipovi¢, F. (2020). The Impact of Digital Marketing on company’s business
development in Croatia. MediaBoom.
https://urn.nsk.hr/urn:nbn:hr:148:934080

Fiona, F., & Rahmayanti, D. (2022). Analisis Dampak Pandemi Covid-19 Bagi
Umkm Dan Implementasi Strategi Digital Marketing Pada Umkm Indonesia.
Managament Insight: Jurnal limiah Manajemen, 17(2), 298-322.

Firdarini, K. C. (2019). Pengaruh Pengalaman Usaha Dan Penggunaan Informasi
Akuntansi Pelaku Usaha Mikro Kecil Menengah Terhadap Keberhasilan
Usaha. Jurnal Riset Manajemen Sekolah Tinggi IImu Ekonomi Widya Wiwaha
Program Magister Manajemen, 6(1), 27-30.
https://doi.org/10.32477/jrm.v6i1.333

Firmansyah, M. A., & Roosmawarni, A. (2019). Kewirausahaan (Dasar dan
Konsep). In ResearchGate (Issue September).

Firmansyah, M., Masrun, M., & Yudha§, I. D. K. (2021). Esensi Perbedaan Metode
Kualitatif Dan Kuantitatif. Elastisitas - Jurnal Ekonomi Pembangunan, 3(2),
156-159. https://doi.org/10.29303/e-jep.v3i2.46

Fitri, A. N., Pertiwi, L. B., & Sary, M. P. (2021). Pengaruh Media Sosial Tiktok
Terhadap Kreativitas Mahasiswa llmu Komunikasi Universitas Negeri Jakarta
Angkatan 2019 [The Impact of Tiktok Social Media on the Creativity of
Communication Studies Students, Jakarta State University Class of 2019].
Komuniti: Jurnal Komunikasi Dan Teknologi Informasi, 13(1), 37-46.

Ghelfi, D. (2005). Understanding the engine of creativity in a creative economy: an
interview with John Howkins. ... Property Organisation. Online. Available:
Www. Wipo. 1-13.
http://www.wipo.int/sme/en/documents/pdf/cr_interview_howkins.pdf

Giantari, I. G. A. K., Yasa, N. N. K., Suprasto, H. B., & Rahmayanti, P. L. D.
(2022). The role of digital marketing in mediating the effect of the COVID-19
pandemic and the intensity of competition on business performance.
International Journal of Data and Network Science, 6(1), 217-232.
https://doi.org/10.5267/J.1JDNS.2021.9.006

Gimpel, H., Rau, D., & Roglinger, M. (2018). Understanding FinTech start-ups — a
taxonomy of consumer-oriented service offerings. Electronic Markets, 28(3),



152

245-264. https://doi.org/10.1007/s12525-017-0275-0

Ginting, Y. M., Moses, A., Sinaga, R., & Nainggolan, R. D. (2022). Analysis The
Influence Of Digital Marketing, Product Differentiation, Customer Value,
Service Quality To Purchase Decision And Repurchase Intention Of Millenial
Generation At Shopee Online Shop. SEIKO : Journal of Management &
Business, 4(3), 134-153. https://doi.org/10.37531/sejaman.v4i3.2527

Grunberg, L. (1985). Book Review: the Second Industrial Divide: Possibilities for
Prosperity. American Political Science Review, 79(4), 1120-1121.

Gunawan, G. G., & Sulaeman, M. (2020). Determining Factors in the Use of Digital
Marketing and Its Effect on Marketing Performance in the Creative Industries
in Tasikmalaya. Budapest International Research and Critics Institute
(BIRCI-Journal): Humanities and Social Sciences, 3(3), 2543-2550.
https://doi.org/10.33258/birci.v3i3.1239

Gurria, A. (2018). Smes are key for more inclusive growth. OECD Observer, 2018-
April(313), 3. https://doi.org/10.1787/25aa3d56-en

Hadiyati, E. (2012). Kreativitas dan Inovasi Pengaruhnya Terhadap Pemasaran
Kewirausahaan Pada Usaha Kecil. Jurnal Inovasi Dan Kewirausahaan, 1(3),
135-151.

Hair, J. F. J., Black, W. C., Babin, B. J., Anderson, R. E., Black, W. C., & Anderson,
R. E. (2018). Multivariate Data Analysis.
https://doi.org/10.1002/9781119409137.ch4

Halim, A. (2020). Pengaruh Pertumbuhan Usaha Mikro, Kecil Dan Menengah
Terhadap Pertumbuhan Ekonomi Kabupaten Mamuju. Jurnal limiah Ekonomi
Pembangunan, 1(2), 157-172. https://stiemmamuju.e-
journal.id/GJIEP/article/view/39

Hamidah, N., Prihatni, R., & Ulupui, I. (2020). The Effect Of Financial Literacy,
Fintech (Financial Technology) and Intellectual Capital On The Performance
Of MSMEs In Depok City, West Java. Journal of Sosial Science, 1(4), 152—
158. https://doi.org/10.46799/jsss.v1i4.53

Hamka, Mardjuni, S., & Chahyono. (2021). Kreativitas & Inovasi Dalam
Berwirausaha (H. Remmang, M. Said, & A. Jumain (eds.)). Pusaka Almaida.

Hanim, L., Soponyono, E., & Maryanto, M. (2022). Pengembangan UMKM Digital
di Masa Pandemi Covid-19. Prosiding Seminar Nasional Penelitian Dan
Pengabdian Kepada Masyarakat, 2(1), 30-39.
https://doi.org/10.24967/psn.v2i1.1452

Hasanah, F. A., & Rafsanjani, M. A. (2021). Pengaruh Efikasi Diri Terhadap Intensi
Berwirausaha Mahasiswa Pendidikan Ekonomi Dengan Kreativitas Sebagai
Variabel Mediator. JPEK (Jurnal Pendidikan Ekonomi Dan Kewirausahaan),
5(1), 162-174. https://doi.org/10.29408/jpek.v5i1.3440



153

Hasanah, M., Jumriani, J., Juliana, N., & Kirani, K. P. (2021). Digital Marketing a
Marketing Strategy for UMKM Products in The Digital Era. The Kalimantan
Social Studies Journal, 3(1), 36. https://doi.org/10.20527/kss.v3i1.4146

Hendrawan, A., Kuswantoro, F., & Sucahyawati, H. (2019). Dimensi Kreativitas
dan Pengembangan Usaha Mikro Kecil dan Menengah (UMKM). Jurnal
Humansi, 2(1), 25-36. https://doi.org/10.33488/1.jh.2019.2.194

Hendrawan, A., Sucahyowati, H., & Laras, T. (2020). Pengaruh Stres Kerja
Terhadap Kreativitas Pada Tenaga Kerja Pada UMKM Di Wilayah Bantarsari
Kabupaten Cilaca. Jurnal Manajemen Dan Ekonomi, 1(2), 80-101.

Heryana, N., Mayasari, R., & Aprianto, R. (2020). The Role of Financial
Technology in The Creative Industries in Indonesia. Buana Information
Technology and Computer Sciences (BIT and CS), 1(2), 23-26.
https://doi.org/10.36805/bit-cs.v1i2.840

Hoang, N. T., Ngoc, N. M., Anh, D. B. H., Huong, N. D., Huong, N. T. T., &
Phuong, T. N. M. (2020). Development opportunities for digital marketing in
post Covid-19 period in Vietnam. International Journal of Multidisciplinary
Research and Growth Evaluation, 1(5), 95-100.
www.allmultidisciplinaryjournal.com

Howkins, J. (2001). The Creative Economy: How People Make Money from Ideas.
In Penguin Books.

Hu, Z., Ding, S., Li, S., Chen, L., & Yang, S. (2019). Adoption intention of fintech
services for bank users: An empirical examination with an extended
technology acceptance model. Symmetry, 11(3).
https://doi.org/10.3390/sym11030340

IFC. (2019). Micro, Small and Medium Enterprises - Economic Indicators (MSME-
El) Analysis Note December 2019. December, 26.
https://www.smefinanceforum.org/sites/default/filessy MSME-EI
Report_FINAL.pdf

Imsar. (2018). Analisis Strategi Pengembangan Usaha Ucok Durian Medan.
Repository.Uinsu.Ac.1d, 1-72.

Intani, P., Masruil, A., Salsabila, F. T., & Fitrianto, A. R. (2022). Peran Fintech
dalam Perkembangan UMKM guna Mendorong Pemulihan Ekonomi. Jimek :
Jurnal lImiah Mahasiswa Ekonomi, 05(01), 87-103.

Jaya, I, & Sumarni, S. (2020). Pengaruh Motivasi Kerja, Kemampuan dan
Kreativitas Terhadap Kinerja UKM Kerupuk Udang di Kecamatan Tungkal
Ilir Kabupaten Tanjung Jabung Barat. Jurnal Sains Sosio Humaniora, 4(1),
57-70. https://doi.org/10.22437/jssh.v4i1.9768

Juhaeriah, S., Sudiarditha, I. K., & Dianta, K. (2017). Pengaruh Pelatihan dan
Kreativitas Terhadap Pengembangan Usaha Pada Usaha Kecil dan Menengah
di Perkampungan Industri Kecil Pulogadung Jakarta Timur. Jurnal



154

Econosains, 1-13.

Junger, M., & Mietzner, M. (2020). Banking goes digital: The adoption of FinTech
services by German households. Finance Research Letters, 34.
https://doi.org/10.1016/j.frl.2019.08.008

Junusi, R. El. (2020). Digital Marketing During the Pandemic Period; A Study of
Islamic Perspective. Journal of Digital Marketing and Halal Industry, 2(1),
15. https://doi.org/10.21580/jdmhi.2020.2.1.5717

Kadafi, M. A., Darma, D. C., Kadafi, M. A., & Lestari, D. (2020). FinTech and
MSMEs Continuity: Applied in Indonesia. International Journal of Advanced
Science and Technology, 29(4), 4676-4685.
https://www.researchgate.net/publication/342246983

Kamal, Y. (2016). Study of Trend in Digital Marketing and Evolution of Digital
Marketing Strategies. International Journal of Engineering Science and
Computing, June 2016, 5300. https://doi.org/10.4010/2016.1298

Kamuri, K. J. (2021). Analisis Peran Digital Content Marketing Bagi Wirausaha
Milenial Di Kota Kupang Dalam Masa Pandemi Covid-19. Journal of
Management : Small and Medium Enterprises (SMEs), 14(2), 225-238.
https://doi.org/10.35508/jom.v14i2.4784

Kementrian Koperasi dan UKM. (2022). Dashboard 1.pdf.
https://kemenkopukm.go.id/kumkm-dalam-angka/?type=program-
kukm&sub=0

Khatri, D. M. (2021). How Digital Marketing along with Artificial Intelligence is
Transforming Consumer Behaviour? International Journal for Research in
Applied Science and Engineering Technology, 9(VII), 523-527.
https://doi.org/10.22214/ijraset.2021.36287

Kimathi, D. K., Mukulu, E., & Odhiambo, R. (2019). Effect of Digital Marketing
on the Performance of MSMES in Kenya. Journal of Marketing and
Communication, 2(1), 1-23.
https://stratfordjournals.org/journals/index.php/journal-of-
marketing/article/view/258

Kok, J. de, Deijl, C., & Essen, C. V.-V. (2013). Is Small Still Beautiful? Literature
Review of Recent Empirical Evidence on the Contribution of SMEs to
Employment Creation. In International Labour Organisation (ILO) and
Deutsche Gesellschaft fir Internationale Zusammenarbeit (G1Z) GmbH (Vol.
89, Issue 3). https://doi.org/10.1002/].1551-8833.1997.tb08185.x

Kou, G., Olgu Akdeniz, O., Dinger, H., & Yiksel, S. (2021). Fintech investments
in European banks: a hybrid 1T2 fuzzy multidimensional decision-making
approach. Financial Innovation, 7(1). https://doi.org/10.1186/s40854-021-
00256-y

Krishen, A. S., Dwivedi, Y. K., Bindu, N., & Kumar, K. S. (2021). A broad



155

overview of interactive digital marketing: A bibliometric network analysis.
Journal of Business Research, 131(March), 183-195.
https://doi.org/10.1016/j.jbusres.2021.03.061

Kurniawati, A. (2018). Pengaruh Jiwa Kewirausahaan Dan Kreativitas Terhadap
Kinerja Keuangan. Jurnal Ekonomi Manajemen, 4(1), 38-46.

Kusniadi, C. P. (2022). Pengaruh Digital Marketing di Era Pandemi Terhadap
Pengembangan UMKM di Kota Manado Provinsi Sulawesi Utara. Institut
Pemerintahan Dalam Negeri, 1-11.

Kustanto, A. (2022). Usaha Mikro Kecil Menengah (UMKM) Sebagai: Pilar
Ekonomi Kerakyatan Dalam Dimensi Politik Hukum Integratif. Qistie, 15(1),
17. https://doi.org/10.31942/jqi.v15i1.6485

Kusumawardhany, S. S., Yunita Kurnia Shanti, Khoirunnisa Azzahra, Baiq Fitri
Arianti, & Anggun Putri Romadhina. (2021). Penerapan Literasi Keuangan
Dalam Memahami Financial Technology. SULUH: Jurnal Abdimas, 2(2),
151-160. https://doi.org/10.35814/suluh.v2i2.1544

Lasoma, A., Sofhian, S., & Zainuddin, Y. (2021). Pengaruh Modal Usaha Dan
Strategi Pemasaran Terhadap Pengembangan Usaha Mikro Di Kecamatan
Kabila Kabupaten Bone Bolango. Finansha- Journal of Sharia Financial
Management, 2(2), 45-60. https://doi.org/10.15575/fjsfm.v2i2.13923

Legowo, M. B., Subanidja, S., & Sorongan, F. A. (2020). Model of Sustainable
Development Based on FinTech in Financial and Banking Industry: A Mixed-
Method Research. 2020 3rd International Conference on Computer and
Informatics Engineering, IC2IE 2020, 194-199.
https://doi.org/10.1109/IC21E50715.2020.9274605

Leong, K. (2018). FinTech (Financial Technology): What is It and How to Use
Technologies to Create Business Value in Fintech Way? International Journal
of Innovation, Management and Technology, 9(2), 74-78.
https://doi.org/10.18178/ijimt.2018.9.2.791

Limanseto, H. (2022). Perkembangan UMKM sebagai Critical Engine
Perekonomian Nasional Terus Mendapatkan Dukungan Pemerintah -
Kementerian Koordinator Bidang Perekonomian Republik Indonesia.
https://www.ekon.go.id/publikasi/detail/4593/perkembangan-umkm-sebagai-
critical-engine-perekonomian-nasional-terus-mendapatkan-dukungan-
pemerintah

Liu, J., Li, X., & Wang, S. (2020). What have we learnt from 10 years of fintech
research? a scientometric analysis. Technological Forecasting and Social
Change, 155(February), 120022.
https://doi.org/10.1016/j.techfore.2020.120022

Lopes de Sousa Jabbour, A. B., Ndubisi, N. O., & Roman Pais Seles, B. M. (2020).
Sustainable development in Asian manufacturing SMEs: Progress and



156

directions. International Journal of Production Economics, 225.
https://doi.org/10.1016/j.ijpe.2019.107567

Lucky, M. (2020). Inovasi dan Kreativitas Pelaku Usaha UMKM di Era Covid-19.
Jurnal  IKRA-ITH Ekonomika, 4(2), 87-93. https://journals.upi-
yai.ac.id/index.php/IKRAITH-EKONOMIKA/article/download/1021/807

Maeskina, M. M., & Hidayat, D. (2022). Adaptasi Kerja Content Creator di Era
Digital. Jurnal Communio : Jurnal Jurusan Ilmu Komunikasi, 11(1), 20-30.
https://doi.org/10.35508/jikom.v11i1.5150

Mahanani, E., & Sari, B. (2018). Faktor-Faktor Yang Mempengaruhi Minat
Berwirausaha Mahasiswa Fakultas Ekonomi Universitas Persada Indonesia
Y.A.l. Jurnal Sosial Dan Humaniora, 2(2), 31-40.

Marginingsih, R. (2019). Analisis SWOT Technology Financial (FinTech)
Terhadap Industri Perbankan. Cakrawala-Jurnal Humaniora, 19(1), 55-60.

Marlinah, L. (2017). Meningkatkan Ketahanan Ekonomi Nasional Melalui
Pengembangan Ekonomi Kreatif. Jurnal Cakrawala: Ejournal.Bsi.Ac.ld,
17(2), 258-265.
https://ejournal.bsi.ac.id/ejurnal/index.php/cakrawala/article/view/2488

Martynov, P. (2023). AFFILIATE MARKETING AS A PART OF THE DIGITAL
MARKETING STRATEGY OF BANKS AND FINTECH COMPANIES. 2(2),
45-53.

Masdupi, E., Rasyid, R., & Rahmiati. (2019). Pengelolaan Keuangan dan Akses
Permodalan Sebagai Solusi Dalam Pengembangan Usaha Kecil Sulaman di
Nagari Panampuang Kabupaten Agam Sumatera Barat. Jurnal Penerapan
IPTEKS, 1(2), 50-57.

Mechman, A., Sarah Omar, S., Hamawandy, N. M., Abdullah, A. S., & Qader, A.
N. (2021). The Effect of Digital Marketing, And E-Commence on SMEs
performance of Baghdad. Journal of Positive School Psychology, 2022(3),
4197-4212. http://journalppw.com

Melovi¢, B., Jocovi¢, M., Dabi¢, M., Vuli¢, T. B., & Dudic, B. (2020). The impact
of digital transformation and digital marketing on the brand promotion,
positioning and electronic business in Montenegro. Technology in Society, 63,
101425. https://doi.org/10.1016/j.techsoc.2020.101425

Mention, A. L. (2019). The Future of Fintech. Research Technology Management,
62(4), 59-63. https://doi.org/10.1080/08956308.2019.1613123

Mikrad, M., Budi, A., & Fitriana, A. 1. (2022). Perkembangan Umkm Dengan
Financial Technology Dan Digital Marketing Sebagai Variabel Prediktor.
Digital Business Journal, 1(1), 14. https://doi.org/10.31000/digibis.v1i1.6599

Mkwizu, K. H. (2019). Digital marketing and tourism: opportunities for Africa.
International Hospitality Review, 34(1), 5-12. https://doi.org/10.1108/ihr-09-



157

2019-0015

Moosa, I. (2022). Fintech: what is in a definition? Fintech, 1-17.
https://doi.org/10.4337/9781802206340.00008

Mosteanu, N. R., & Faccia, A. (2020). Digital systems and new challenges of
financial management — fintech, XBRL, blockchain and cryptocurrencies.
Quality - Access to Success, 21(174), 159-166.

Mukhtar, D. F., & Rahayu, Y. (2019). Analisis Pendanaan Modal Umkm Melalui
FinFajril Mukhtar, D., & Rahayu, Y. (2018). Analisis Pendanaan Modal
Umkm Melalui Financial Technology Peer To Peer Lending (P2P).ancial
Technology Peer To Peer Lending (P2P). Jurnal ILmu Dan Riset Akuntansi,
8(5).

Mulyani, E. (2017). Ekonomi Pembagunan. In Angewandte Chemie International
Edition (Vol. 6, Issue 11).

Mulyanti, D., & Nurhayati, A. (2022). Penerapan Literasi Keuangan Dan
Penggunaan Financial Technology Untuk Menilai Kinerja Keuangan Umkm
Di Jawa Barat. Ekono Insentif, 16(2), 63-81.
https://doi.org/10.36787/jei.v16i2.887

Murniati, M., Sulistyo, S., & Yudiono, U. (2019). Pengaruh Kepribadian,
Pengetahuan Kewirausahaan, Kreativitas Dan Lingkungan Keluarga Terhadap
Minat Berwirausaha. Jurnal Riset Pendidikan Ekonomi, 4(2), 1-6.
https://doi.org/10.21067/jrpe.v4i2.3908

Muspawi, M., Rahmawati, S., & Setiyadi, B. (2021). Pelatihan Dan Pengembangan
Entrepreneur Kreatif Pada Pengelola Koperasi Di Smp Negeri 25 Kerinci.
BERNAS: Jurnal Pengabdian Kepada Masyarakat, 2(4), 848-852.
https://doi.org/10.31949/jb.v2i4.1531

Muttalib, A. (2017). Pola Pengembangan Usaha Mikro Kecil Dan Menengah
(Umkm) Di Kota Mataram Tahun 2016. JISIP (Jurnal llmu Sosial Dan
Pendidikan), 1(2). https://doi.org/10.58258/jisip.v1i2.252

Nagel, P. J. F., & Suhartatik, A. (2022). Pengaruh Motivasi, Kompetensi
Kewirausahaan Dan Kreativitas Terhadap Keberhasilan Usaha Umkm
Makanan Minuman Di Surabaya. Prosiding HUBISINTEK, 1024-1043.

Nakashima, T. (2018). Creating credit by making use of mobility with FinTech and
loT. IATSS Research, 42(2), 61-66.
https://doi.org/10.1016/j.iatssr.2018.06.001

Narulita, S., & Zainal, Y. (2022). Peran Financial Technology System di Perbankan
Indonesia di Era Pandemi COVID 19. Journal of Social Science Education,
3(2).

Nasution, E. Y. (2021). The Role of Financial Technology on Income in Small and
Medium Enterprises (SMEs). International Journal of Business Economics



158

(1JBE), 3(1), 29-33. https://doi.org/10.30596/ijbe.v3i1.7897

Nawang Sari, S., & Mukhlis, 1. (2022). MSME Development Strategy Through
Financial Technology With Increasing Capital And The Number Of
Consumers As Intervening Variables. Management Studies and
Entrepreneurship Journal, 3(4), 1846-1860.
http://journal.yrpipku.com/index.php/msej

Nayak, P. (2021). A Study on : How Digital Marketing has changed the Life Style
of Rural People Keywords. International Journal of Research in Business
Studies, 6 (1)(June), 125-134.

Nikmatuzaroh, R. . dan N. M. (2019). Perkembangan Dan Dampak Financial
Technology (Fintech) Terhadap Industri Keuangan. Skripsi, 1, 105-112.

Novitasari, A. T. (2021). Digital Media Marketing Strategies for MSMEs during
the Covid-19 Pandemic. Focus, 2(2), 72-80.
https://doi.org/10.37010/fcs.v2i2.348

Nurhaliza, S., Asnawi, M., & Nasution, U. H. (2022). Pengaruh Kreativitas Dan
Pembinaan Terhadap Keberhasilan Usaha Pada Umkm Di Kelurahan Nelayan
Indah Medan Labuhan. Prosiding Fakultas Ekonomi Dan Bisnis Universitas
Dharmawangsa, 1(1), 62—71. https://doi.org/10.46576/prosfeb.v1i1.38

Nuryanti, L., & Nurjaman, J. (2017). The Influence of Creativity Thourgh The
Competitiveness of Business. Jurnal AdBisPreneur, 2(3), 255-262.

Octavina, L. A., & Rita, M. R. (2021). dan kinerja keuangan : Studi pada masa
pandemi  Covid-19. STIE Perbanas Press 2021, 11, 73-92.
https://doi.org/10.14414/jbb.v11i1.2552

Oecd. (2000). Small and Medium-sized Enterprises: Local Strength, Global Reach.
Policy Brief, 1-8. http://www.oecd.org/datacecd/3/30/1918307.pdf

OECD. (2020). Formalisation of Micro Enterprises in ASEAN. 74.

Oktaviana, V. D., & Umami, N. (2018). Pengaruh Efikasi Diri dan Kreativitas
terhadap Intensi Berwirausaha pada Siswa Kelas X1 SMK Negeri Pogalan
Tahun Ajaran 2017/2018. Jurnal Pendidikan Ekonomi, 11(2), 80-88.

Opiyo, M. O., Ondoro, C., & Obura, J. (2019). Influence of Digital Financial
Information Services on Financial Performance of Commercial Banks in
Kisumu County, Kenya. International Journal of Research and Innovation in
Social Science, 3(6), 2454-6186. www.rsisinternational.org

Ozili, P. K. (2018). Impact of digital finance on financial inclusion and stability.
Borsa Istanbul Review, 18(4), 329-340.
https://doi.org/10.1016/j.bir.2017.12.003

Parameswari, R., Silaswara, D., & Andy, A. (2021). Swot Analysis Of Small And
Medium Micro Business Development In Jatiuwung District, Tangerang City.
Primanomics : Jurnal Ekonomi & Bisnis, 19(2), 92.



159

https://doi.org/10.31253/pe.v19i2.594

Parliament, E., States, M., Podimata, R. A., Ftt, T., Ftt, T., Kong, H., Ftt, A., & Eu-
wide, P. (2019). FSB report assesses FinTech developments and potential
financial stability implications. 20120523, 32-33.

Permana, S. H. (2017). Strategi Peningkatan Usaha Mikro, Kecil, Dan Menengah
(Umkm) Di Indonesia. Aspirasi, 8(1), 93-103. http://news.detik.com/

Phillimore, A. J. (1989). Flexible specialisation, work organisation and skills:
approaching the ‘second industrial divide.” New Technology, Work and
Employment, 4(2), 79-91. https://doi.org/10.1111/].1468-
005X.1989.th00106.x

Piore, M. J., & Sabel, C. F. (1984). The second industrial divide : possibilities for
prosperity. In. TA - TT -. Basic Books New York. https://doi.org/LK -
https://worldcat.org/title/11460159

Popescu, L., lancu, A., Avram, M., Avram, D., & Popescu, V. (2020). The role of
managerial skills in the sustainable development of SMEs in Mehedinti
County, Romania.  Sustainability  (Switzerland), 12(3), 1-16.
https://doi.org/10.3390/su12031119

Pradhan, P., Nigam, D., & CK, T. (2018). Digital Marketing and SMES: An
Identification Of Research Gap Via Archives Of Past Research. Journal of
Internet Banking and Commerce, 23(1), 1-11.
http://www.icommercecentral.com

Pradhana, I. P. D., & Yella, M. D. M. U. P. (2019). Pengaruh Karakteristik
Kewirausahaan, Kreativitas Dan Inovasi Terhadap Perkembangan Usaha
Pedagang Di Pasar Seni Guwang Sukawati. Open Journal Systems, 14(1),
1915-1922. http://ejurnal.binawakya.or.id/index.php/MBI

Pradita, L. A., & Munari, M. (2021). ..., Perceived Usefulness, Perceived Ease of
Use, Dan Subsidy Terhadap Minat Penggunaan Financial Technology Pada E-
Commerce. ... Ekonomi, Manajemen Dan Akuntansi, 10(1), 9-23.
http://www.journal.stiem.ac.id/index.php/jureg/article/view/721%0Ahttps://
www.journal.stiem.ac.id/index.php/jureg/article/download/721/435

Prawirasasra, K. P. (2018). Financial technology in Indonesia: disruptive or
collaborative? Reports on Economics and Finance, 4(2), 83-90.
https://doi.org/10.12988/ref.2018.818

Primadasa, Y., Saputra, A. Y., & Juliansa, H. (2021). Penerapan Metode
Technology Acceptance Model Terhadap Faktor Kepercayaan dan Risiko
Dalam Penggunan Aplikasi Fintech. CoglTo Smart Journal, 7(2), 290-304.
https://doi.org/10.31154/cogito.v7i2.327.290-304

Purba, M. I., Simanjutak, D. C. Y., Malau, Y. N., Sholihat, W., & Ahmadi, E. A.
(2021). The effect of digital marketing and e-commerce on financial
performance and business sustainability of MSMEs during COVID-19



160

pandemic in Indonesia. International Journal of Data and Network Science,
5(3), 275-282. https://doi.org/10.5267/}.ijdns.2021.6.006

Purwana, D., Juhaeriah, S., & Sudiarditha, I. K. R. (2017). Pengaruh Pelatihan dan
Kreativitas Terhadap Pengembangan Usaha Pada Usaha Kecil dan Menengah
di Perkampungan Industri Kecil Pulogadung Jakarta Timur. Jurnal limiah
Econosains, 87(1,2), 149-200.

Purwanti, Y., Erlangga, H., Kurniasih, D., Pratama, A., Sunarsi, D., Manan, A.,
Imam Duta Waskita, N., Ilham, D., Aditya Dwiwarman, D., & Purwanto, A.
(2021). The Influence Of Digital Marketing & Innovasion On The School
Performance. Turkish Journal of Computer and Mathematics Education
(TURCOMAT), 12(7), 118-127.
https://turcomat.org/index.php/turkbilmat/article/view/2551

Putri, A. M. A., & Sanica, I. G. (2022). DIGITAL MARKETING STRATEGY TO
SURVIVE DURING COVID-19 PANDEMIC. International Journal of
Economics, Business and Accounting Research (IJEBAR), 6(1), 27-33.
https://doi.org/10.29040/ijebar.v6i2.4048

R. Angel Rosario, Roshini R., & Vidhya Pillai. (2022). A Study on Digital
Marketing and Its Types: A Deep Review of Pros and Cons. Integrated
Journal for Research in Arts and Humanities, 2(4), 140-145.
https://doi.org/10.55544/ijrah.2.4.76

Rachmawati, M. (2020). Kontribusi sektor UMKM pada upaya pengentasan
kemiskinan di Indonesia. INTELEKTIVA: Jurnal Ekonomi, Sosial &
Humaniora, 1(7), 1-13.
https://www.jurnalintelektiva.com/index.php/jurnal/article/view/86

Rachmawati, M., & Widagdo, T. H. (2023). Implementation of Digital Marketing
Strategy in MSME Development in Candisari Ungaran Village. 4(08), 707—
713.

Rahardjo, B., Akbar, B. M. B., & Novitaningtyas, I. (2020). The Analysis of
Intention and Use of Financial Technology. Journal of Accounting and
Strategic Finance, 3(1), 88-102. https://doi.org/10.33005/jasf.v3i1.70

Rahardjo, B., Ikhwan, K., & Siharis, A. K. (2019). Pengaruh Financial Technology
(Fintech) Terhadap Perkembangan UMKM di Kota Magelang. Prosiding
Seminar Nasional Dan Call For Papers, Fakultas Ekonomi Universitas Tidar,
347-356.

Raharjo, K., Dalimunte, N. D., Purnomo, N. A., Zen, M., Rachmi, T. N., Sunardi,
N., & Zulfitra. (2022). Pemanfaatan Financial Technology dalam Pengelolaan
Keuangan pada UMKM di Wilayah Depok. Jurnal Pengabdian Masyarakat
Madani (JPMM), 2(1), 67—77. https://doi.org/10.51805/jpmm.v2i1.70

Rahmawati, R. N., & Narsa, . M. (2019). Intention to Use e-Learning: Aplikasi
Technology  Acceptance  Model (TAM).  Owner, 3(2), 260.



161

https://doi.org/10.33395/owner.v3i2.151

Rahmayani, M. W., Hernita, N., Gumilang, A., & Riyadi, W. (2023). Pengaruh
Digital Marketing Terhadap Peningkatan Volume Penjualan Hasil Industri
Rumahan Desa Cibodas. 14(1), 131-140.

Rauf, A. (2021). Digital Marketing: Konsep dan Strategi. In [JC1CICI10) (Issue
September).

Redjeki, F., & Affandi, A. (2021). Utilization of Digital Marketing for MSME
Players as Value Creation for Customers during the COVID-19 Pandemic.
International  Journal of Science and Society, 3(1), 40-55.
https://doi.org/10.54783/ijsoc.v3i1.264

Reshanggono, A. S., & Pradana, M. (2021). The Effect of digital marketing and
service quality on perceived value in grand mall bekasi shopping center. E-
Proceeding of Management, 8(2), 1543-1558.

Ridhuan, S. (2021). Membangun Usaha Kreatif, Inovatif Dan Produktif
Kewirausahaan Dengan Pendekatan 5 W+1H. Jurnal Pengabdian Masyarakat
AbdiMas, 7(2), 1-7. https://doi.org/10.47007/abd.v7i2.3964

Rispawati, D., & Utami, V. Y. (2019). Perencanaan Skenario Dalam
Pengembangan Bisnis Kuliner Halal Di Pulau Lombok — Nusa Tenggara
Barat. Jnm Unram - Master of Management Journal, 8(2), 144-156.
https://doi.org/10.29303/jmm.v8i2.437

Rizaldi, A., & Hidayat, H. (2020). Digital Marketing Communication Strategy.
Jurnal Entrepreneur Dan Entrepreneurship, 9(2), 57-66.
https://doi.org/10.37715/jee.v9i2.1340

Rizky, A. ., Kusumadewi, R., & Saefulloh, E. (2020). Pengaruh Pelatihan dan
Karakteristik Wirausaha Terhadap Pengembangan UMKM (Studi Pada
UMKM di Kecamatan Cigugur). Entrepreuneur: Jurnal Bisnis Manajemen
Dan Kewirausahaan, 1, 1-14.
https://ejournal.unma.ac.id/index.php/entrepreneur/article/view/883/551

Rofaida, R., Suryana, Asti Nur Aryanti, & Yoga Perdana. (2020). Strategi Inovasi
pada Industri Kreatif Digital: Upaya Memperoleh Keunggulan Bersaing pada
Era Revolusi Industri 4.0. Jurnal Manajemen Dan Keuangan, 8(3), 402-414.
https://doi.org/10.33059/jmk.v8i3.1909

Romadhon, F., & Fitri, A. (2020). Analisis Peluang dan Tantangan Penggunaan
Financial Technology Sebagai Upaya optimalisasi Potensi UMKM (Studi
Kasus UMKM di Gresik). Jurnal TECHNOBIZ, 3(1), 30-44.

Romli, M. E. (2019). Kreativitas dan Inovasi Dalam Pemasaran Untuk
Mempertahankan dan Mengembangkan Kinerja Merek. Jurnal Media Wahana
Ekonomika, 16(3), 218. https://doi.org/10.31851/jmwe.v16i3.3422

Rotar, L. J., Pami¢, R. K., & Bojnec, S. (2019). Contributions of small and medium



162

enterprises to employment in the European Union countries. Economic
Research-Ekonomska Istrazivanja : 32(2), 3296-3308.
https://doi.org/10.1080/1331677X.2019.1658532

Rozinah, S., & Meiriki, A. (2020). Pemanfaatan Digital Marketing Pada Usaha
Mikto Kecil dan Menengah (UMKM) di Kota Tangerang Selatan. Jurnal
Doktor Manajemen (JDM), 3(2), 134.
https://doi.org/10.22441/jJdm.v3i2.10573

Sangwan, V., Harshita, Prakash, P., & Singh, S. (2020). Financial technology: a
review of extant literature. Studies in Economics and Finance, 37(1), 71-88.
https://doi.org/10.1108/SEF-07-2019-0270

Saragih, R. (2017). Jurnal kewirausahaan. Jurnal Kewiraushaan, 3(2), 50-58.

Sardiana, A., & Ningtyas, D. R. (2022). Kontribusi Fintech Syariah dalam
Pengembangan UMKM di Masa Pandemi COVID 19. OPTIMAL: Jurnal
Ekonomi Dan Manajemen, 2(1), 41-70.

Sarfiah, S. N., Atmaja, H. E., & Verawati, D. M. (2019). UMKM Sebagai Pilar
Membangun Ekonomi Bangsa. Jurnal REP (Riset Ekonomi Pembangunan),
4(2), 1-189. https://doi.org/10.31002/rep.v4i2.1952

Sari, N. (2018). Pengembangan Ekonomi Kreatif Bidang Kuliner Khas Daerah
Jambi. Jurnal Sains Sosio Humaniora, 2(1), 51-60.
https://doi.org/10.22437/jssh.v2i1.5281

Sari, R. P., Santoso, D. T., & Puspita, D. (2020). Analisis Kesiapan Umkm
Kabupaten Karawang Terhadap Adopsi Cloud Computing Dalam Konteks
Industri 4.0. Jurnal Teknik Industri, 15(2), 63.

Sarmigi, E. (2020). Analisis Pengaruh Covid-19 Terhadap Perkembangan UMKM
Di Kabupaten Kerinci. Al-Dzahab, 1(1), 1-17.

Setiawan, E., Junaidi, A., & Rahman, D. A. (2023). The Influence of Digital
Marketing and Social Media on Product Creativity and Empowerment of
Women ’s Culinary Group of Bojong Kulur Village , Bogor. 20(2), 197-218.

Setyanti, S. W. L. H. (2018). Peran Quadruple Helix Untuk Meningkatkan
Kreatifitas dan Kinerja Inovasi Industri Kreatif Indonesia. UNEJ E-
Proceeding, 244-251.

Simanjuntak, M., & Sukresna, I. M. (2020). Peningkatan Kinerja Pemasaran Digital
melalui Technology Acceptance Model. Prosiding Industrial Research
Workshop and National Seminar, 11(1), 786-792.
https://jurnal.polban.ac.id/ojs-3.1.2/proceeding/article/view/2120

Siregar, R. T., Silitonga, H. P., & Putri, J. A. (2020). Strategi Pengembangan Usaha
Mikro, Kecil, Dan Menengah (Umkm) Di Kota Pematangsiantar. Jurnal
Konsep Bisnis Dan Manajemen, 6(2), 133-142.

Siregar, Z. M. E., Parlauangan, A., Supriadi, Y. N., Ende, & Pristiyono. (2021).



163

Structural Equation Modeling Konsep dan Implementasi pada Kajian llmu
Manajemen dengan Menggunakan AMOS. In Deepublish Publisher (Vol. 1,
Issue November).

Soegoto, E. S., & Marica, A. (2018). Influence of Internet Marketing on Concert
Ticket Purchasing. I0OP Conference Series: Materials Science and
Engineering, 407(1). https://doi.org/10.1088/1757-899X/407/1/012015

Sofiati, N. A., Sudaryo, Y., Hakim, D., Indiriani, T. P., Solihah, M., Ramadhanti,
N. Y., Bugiman, H., Maryani, R., Rabeka, D. J., Novianti, R. S., Munjinadir,
H., & Nurhyati, I. (2022). Metodologi Penelitian Bisnis.

Solntsev, S., Smerichevskyi, S., Skyba, H., Zabashtanska, T., Bazaliyska, N., &
Kolbushkin, Y. (2022). Formation of the Strategy of Digital Marketing of the
Enterprise in the Conditions of the Competitiveness Intensification in the
International Market. IJCSNS International Journal of Computer Science and
Network Security, 22(2), 47. https://doi.org/10.22937/1JCSNS.2022.22.2.7

Song, D., & Wu, A. (2021). Pursuing International Opportunities in a Digitally
Enabled World. https://doi.org/10.1007/978-3-030-53914-6 13

Soriyani, H., & Harahap, N. (2022). Pengaruh Kreativitas Terhadap Keberhasilan
Usaha Pada Usaha Mikro Kecil Menengah (Umkm) Di Desa Patumbak
Kampung Kecamatan Patumbak Kabupaten Deli Serdang. Value, 2(2), 61-70.
https://doi.org/10.36490/value.v2i2.219

Stulz, R. M. (2019). FinTech, BigTech, and the Future of Banks. Journal of Applied
Corporate Finance, 31(4), 86-97. https://doi.org/10.1111/jacf.12378

Suarni, A., Haanurat, A. I, & Arni, A. (2021). Strategi Mewujudkan Jiwa
Kewirausahaan Pada Santri Melalui Ekonomi Kreatif Dalam Menghadapi
Tantangan Ekonomi Global (Studi Kasus Di Pondok Pesantren Ddi
Mangkoso).  Ar-Ribh: Jurnal Ekonomi Islam, 4(2), 127-145.
https://doi.org/10.26618/jei.v4i2.6152

Sugiyama, K., & Andree, T. (2010). The Dentsu Way: Secrets of Cross Switch
Marketing from the World’s Most Innovative Advertising Agency. In US:
McGraw-Hill.

Sugiyanto, & Setiawan, W. L. (2022). Initiating Financial Technology (Fintech) as
an Innovation of Communication Technology on Credit Cooperatives in
Indonesia. European Journal of Marketing and Economics, 5(1), 1-15.
https://doi.org/10.26417/689dma84

Sugiyono, D. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan Tindakan.

Sulaksono, J., & Zakaria, N. (2020). Peranan Digital Marketing Bagi Usaha Mikro,
Kecil, Dan Menengah (UMKM) Desa Tales Kabupaten Kediri. Generation
Journal, 4(1), 41-48.

Sulasih, E. S. (2018). Pengaruh Minat Membaca Karya Sastra Dan Kreativitas



164

Terhadap  Keterampilan  Menulis  Novel. Pujangga, 2(2), 24.
https://doi.org/10.47313/pujangga.v2i2.392

Sulistiyo, H., & Putra, R. A. K. (2020). STRATEGI PENGEMBANGAN USAHA
KECIL MENENGAH SEKTOR INDUSTRI PENGOLAHAN
KABUPATENBEKASI. Jurnal Ekonomi Dan Bisnis, 7(2), 33-40.

Sulistyastuti, D. R. (2004). DINAMIKA USAHA KECIL DAN MENENGAH
(UKM) Analisis Konsentrasi Regional UKM di Indonesia 1999-2001. Jurnal
Ekonomi Pembangunan, 143-164.

Sunarto, S. (2018). Pengembangan Kreativitas-Inovatif Dalam Pendidikan Seni
Melalui Pembelajaran Mukidi. Refleksi Edukatika: Jurnal Ilmiah
Kependidikan, 8(2). https://doi.org/10.24176/re.v8i2.2348

Sundari, S., & Lestari, H. D. (2022). Pemasaran Digital Dalam Kewirausahaan.
WIKUACITYA: Jurnal Pengabdian Kepada Masyarakat, 1(1), 94-99.
https://doi.org/10.56681/wikuacitya.v1il.23

Suryanto, S., & Cahaya, Y. F. (2022). Improving the Performance of Laundry Smes
in Terms of Location Through Digital Transformation. Dinasti International
Journal of Digital 3(5), 811-826.
https://www.dinastipub.org/DIJDBM/article/view/1386

Suryanto, S., Rusdin, R., & Dai, R. M. (2020). Fintech As a Catalyst for Growth of
Micro, Small and Medium Enterprises in Indonesia. Academy of Strategic
Management Journal, 19(5), 1-12.

Susilo, D., Putranto, T. D., & Santos, R. R. T. (2022). The strategy of digital
marketing of Bening’s Clinic through Instagram. PRofesi Humas Jurnal
IImiah lImu Hubungan Masyarakat, 7(1), 109.
https://doi.org/10.24198/prh.v7i1.38428

Suwarni, E., Sedyastuti, K., Mirza, A. H., & Darma, U. B. (2019). Peluang dan
Hambatan Pengembangan Usaha Mikro pada Era Ekonomi Digital. IKRAITH
EKONOMIKA, 2(3).

Suyanto, S., & Kurniawan, T. A. (2019). Faktor yang Mempengaruhi Tingkat
Kepercayaan Penggunaan FinTech pada UMKM Dengan Menggunakan
Technology Acceptance Model (TAM). Akmenika: Jurnal Akuntansi Dan
Manajemen, 16(1). https://doi.org/10.31316/akmenika.v16i1.166

Syam, S. (2019). Strategi Pengembangan Usaha Pada Komoditas Buah Naga Di
Kabupaten Sinjai. Jurnal Ekonomika, 3(2), 43-51.
http://journal.lldikti9.id/Ekonomika/article/view/252

Syukri, A. U., & Sunrawali, A. N. (2022). Digital marketing dalam pengembangan
usaha mikro, kecil, dan menengah. Kinerja, 19(1), 170-182.
https://doi.org/10.30872/jkin.v19i1.10207

Takhim, M., & Meftahudin, M. (2018). Analisis Pengaruh Modal Usaha, Kreatifitas



165

dan Daya Saing Terhadap Pengembangan UMKM (Studi Kasus pada Bengkel
Las di Kabupaten Wonosobo). Journal of Economic, Management,
Accounting and Technology, 1(2), 65—73.
https://doi.org/10.32500/jematech.v1i1.213

Talattov, A. (2020). Merawat UMKM di Tengah Pandemi. Sdgs.Jakarta.Go.ld.
https://sdgs.jakarta.go.id/opini/merawat-umkm-di-tengah-pandemi#

Tambunan, T. T. H. (2021). UMKM Di INDONESIA: Perkembangan, Kendala, dan
Tantangan (Cetakan ke). PRENADA.
https://books.google.co.id/books?id=tLteEAAAQBAI&pg=PA22&Ipg=PA2
2&dg=teori+umkm+Staley+dan+Morse&source=bl&ots=ChRUjZoVIj&sig=
ACfU3U3H2zLBRXPP1f6KwXof9eqBN-
CcHg&hl=id&sa=X&ved=2ahUKEwiBsYeppLeBAxX5wzgGHRA3A694H
hDoAXoECAUQAw#v=0nepage&q=teori umkm Staley d

Tan, E., & Syahwildan, M. (2022). Financial Technology dan Kinerja
Berkelanjutan Usaha Mikro Kecil : Mediasi Literasi Keuangan dan Inklusi
Keuangan. Jurnal llmiah Manajemen Dan Bisnis, 23(1), 1-22.

Tan, J. D., Purba, J. T., & Widjaya, A. E. (2019). Financial Technology as an
Innovation Strategy for Digital Payment Services in the Millenial Generation.
292(Agc), 364-373. https://doi.org/10.2991/agc-18.2019.58

Tarazona-Montoya, R., Peris-Ortiz, M., & Devece, C. (2020). The value of cluster
association for digital marketing in tourism regional development.
Sustainability (Switzerland), 12(23), 1-18.
https://doi.org/10.3390/su12239887

Tarigan, Z. N. A. B., Dewi, F. N., & Pribadi, Y. (2022). Keberlangsungan Usaha
Mikro, Kecil, Dan Menengah Di Masa Pandemi: Dukungan Kebijakan
Pemerintah. Jurnal BPPK : Badan Pendidikan Dan Pelatihan Keuangan,
15(1), 12-23. https://doi.org/10.48108/jurnalbppk.v15i1.666

Taufik, T., Polindi, M., & Aguspriyani, Y. (2021). Financial Technology (Fintech)
Untuk Usaha Mikro Kecil Menengah (Umkm). Jurnal Aghniya, 4(2), 171-
181. https://ejournal.stiesnu-
bengkulu.ac.id/index.php/aghniya/article/view/98%0Ahttps://ejournal.stiesnu
-bengkulu.ac.id/index.php/aghniya/article/download/98/69

Thakor, A. V. (2020). Fintech and banking: What do we know? Journal of
Financial Intermediation, 41, 100833.
https://doi.org/10.1016/j.jfi.2019.100833

The ASEAN Secretariat. (2022). ASEAN Investment Report 2022 - Pandemic
Recovery and Investment Facilitation. October, 1-266.
https://asean.org/book/asean-investment-report-2022/

Tian, M. W., Wang, L., Yan, S. R, Tian, X. X., Liu, Z. Q., & Rodrigues, J. J. P. C.
(2019). Research on Financial Technology Innovation and Application Based



166

on 5G Network. IEEE Access, 7, 138614-138623.
https://doi.org/10.1109/ACCESS.2019.2936860

Trihudiyatmanto, M. (2019). Pengembangan Kompetensi Kewirausahaan Untuk
Meningkatkan Keunggulan Bersaing UMKM (Studi Empirik Pada UMKM
Pande Besi di Wonosobo). Journal of Economic, Management, Accounting
and Technology, 2(1), 22—-32. https://doi.org/10.32500/jematech.v2i1.397

Turkyilmaz, A., Dikhanbayeva, D., Suleiman, Z., Shaikholla, S., & Shehab, E.
(2020). Industry 4.0: Challenges and opportunities for Kazakhstan SMEs.
Procedia CIRP, 96, 213-218. https://doi.org/10.1016/j.procir.2021.01.077

Tuzzahrok, F. S., & Murniningsih, R. (2021). Pengaruh motivasi dan kreativitas
dalam membentuk jiwa kewirausahaan terhadap womenpreneur. Business and
Economics Conference in Utilization of Modern Technology, 2013, 765-769.
https://journal.unimma.ac.id

Udriyah, Tham, J., & Ferdous Azam, S. M. (2019). The effects of market
orientation and innovation on competitive advantage and business
performance of textile smes. Management Science Letters, 9(9), 1419-1428.
https://doi.org/10.5267/j.msl.2019.5.009

Umami, N., Cahyono, R. D., & Rini, Y. P. (2020). Pengaruh Enterpreneurship
Cooperative Project Based Learning (Enco-PjBL) Terhadap Peningkatan
Kreativitas Berwirausaha Mahasiswa Dalam Mata Kuliah Kewirausahaan.
Jupeko (Jurnal Pendidikan Ekonomi), 5.

Utami, S., Hutaminingrum, C. H., & Purnomo, H. (2022). Identifikasi Preferensi
UKM Dalam Mencari Sumber Pembiayaan Dari Lembaga Keuangan Mikro di
Wilayah Kota Yogyakarta. Mbia, 21(2), 31-46.
https://doi.org/10.33557/mbia.v21i1.1714

Vania, A., & Fikriah, N. L. (2023). The Impact of Creative Digital Marketing on
the Sustainability of MSME Businesses: A Mediating Role of Marketing
Performance. Jurnal Illmiah Manajemen Dan Bisnis, 8(2), 141-150.
https://doi.org/10.38043/jimb.v8i2.4546

Vicente-Ramos, W., & Cano-Torres, L. M. (2022). The effect of digital marketing
on the management of relationships with university students in times of covid-
19. International Journal of Data and Network Science, 6(1), 59-66.
https://doi.org/10.5267/J.1JDNS.2021.10.004

viva.co.id. (2019). 51,28 Juta UMKM di Indonesia Belum Melek Digital.
Viva.Co.ld. https://www.viva.co.id/berita/bisnis/1160138-51-28-juta-umkm-
di-indonesia-belum-melek-digital

Wardani, A. P. Y. K., & Darmawan, N. A. S. (2020). Peran Financial Technology
pada UMKM: Peningkatan Literasi Keuangan Berbasis Payment Gateway.
Jurnal lImiah Akuntansi Dan Humanika, 10(2), 170.
https://doi.org/10.23887/jiah.v10i2.25947



167

Wardani, N. T., & Dewi, R. M. (2021). Pengaruh Motivasi, Kreativitas, Inovasi dan
Modal Usaha terhadap Minat Berwirausaha. Jurnal Manajemen Dan
Kewirausahaan, 9(1), 93. https://doi.org/10.26905/jmdk.v9i1.5806

Wardiningsih, R. (2022). Analisis Pengembangan Usaha Mikro Kecil dan
Menengah dalam Meningkatkan Kesejahteraan Masyarakat di Kecamatan
Pujut. Yasin, 2(3), 383-392. https://doi.org/10.58578/yasin.v2i3.419

Watini, S., Latifah, H., Rudianto, D., & Santoso, N. A. (2022). Adaptation of
Digital Marketing of Coffee MSME Products to Digital Transformation in the
Era of the Covid-19 Pandemic. Startupreneur Business Digital (SABDA
Journal), 1(1), 23-32. https://doi.org/10.34306/sabda.v1il.73

Weinberger, E., Wach, D., Stephan, U., & Wegge, J. (2018). Having a creative day:
Understanding entrepreneurs’ daily idea generation through a recovery lens.
Journal of Business Venturing, 33(2), 1-19.
https://doi.org/10.1016/j.jbusvent.2017.09.001

Wicaksono, B. B. (2022). Suatu Analisis Pengaruh Pemasaran Digital dan Variasi
Produk Terhadap Perkembangan UMKM di Masa Pandemi COVID-19
(Survey Terhadap Pelaku UMKM di Provinsi Banten). Sains Manajemen,
8(1), 1-9. https://doi.org/10.30656/sm.v8i1.4964

Widjaja, Y. R., Alamsyah, D. P., Rohaeni, H., & Sukajie, B. (2018). Peranan
Kompetensi SDM UMKM Dalam Meningkatkan Kinerja UMKM Desa
Cilayung Kecamatan Jatinangor, Sumedang. Jurnal Pengabdian Kepada
Masyarakat, 1(3), 465-476.

Winarsih, W., & Andriani, P. (2022). Peranan Kreativitas dan Inovasi dalam
Meningkatkan Volume Penjualan Pada PT. Nippon Indosari Corpindo Tbk.
EKOMBIS REVIEW: Jurnal llmiah Ekonomi Dan Bisnis, 10(S1), 59-68.
https://doi.org/10.37676/ekombis.v10is1.1988

World Bank. (2019). World Bank SME Finance.
https://www.worldbank.org/en/topic/smefinance

Wozniak, M., Duda, J., Gasior, A., & Bernat, T. (2019). Relations of GDP growth
and development of SMEs in Poland. Procedia Computer Science, 159, 2470—
2480. https://doi.org/10.1016/j.procs.2019.09.422

Yam, J. H., & Taufik, R. (2021). Hipotesis Penelitian Kuantitatif. Perspektif :
Jurnal [Imu Administrasi, 3(2), 96-102.
https://doi.org/10.33592/perspektif.v3i2.1540

Yanto, T. (2020). Pemahaman Pengertian Kreativitas, Inovasi Kewirausahaan Dan
Strategi Pemasaran Untuk Meningkatkan Kinerja Perusahaan (Studi UKM
Batik di Kabupaten Grobogan) Tri. Pawiyatan, XXVI(1), 17-24.

Yosepha, S. Y. (2021). Determinan Penggunaan Media Sosial, Kreativitas dan
Pelatinan Terhadap Pengembangan Usaha Mikro Kecil dan Menengah
(UMKM) Coffee shop di Kota Bekasi. Jurnal Manajemen, 11(2), 165-181.



168

https://doi.org/10.30656/jm.v11i2.3878

Young Kim, E., & Kyung Kim, Y. (2004). Predicting online purchase intentions for
clothing products. European Journal of Marketing, 38(7), 883-897.
https://doi.org/10.1108/03090560410539302

Zakaria, R., & Satyawan, M. D. (2023). Strategi Implementasi Fintech Reward
Crowdfunding di Indonesia Sektor Ekonomi Kreatif. 2(02).

Zhang, M., & Yang, J. (2019). Research on Financial Technology and Inclusive
Finance Development. 294(leesasm 2018), 66-71.
https://doi.org/10.2991/ieesasm-18.2019.14

Zhao, J., Xue, F., Khan, S., & Khatib, S. F. A. (2021). Consumer behaviour analysis
for business development. Aggression and Violent Behavior, February,
101591. https://doi.org/10.1016/j.avb.2021.101591

Zulfikri, Z. (2022). Digital Marketing Communication Dalam Penghimpunan Zakat
Di Indonesia. Jurnal I-Philanthropy: A Research Journal On Management Of
Zakat and Wagf, 2(1), 1-8. https://doi.org/10.19109/iphi.v2i1.12927



