DAFTAR ISl

LEMBAR PENGESAHAN SKRIPSI ... ii
PERNYATAAN ORISINALITAS ... iv
SURAT PERNYATAAN PERSETUJUAN PUBLIKASI ..., v
ABSFRAKAS ... B e niene e s R b e S vi
ABSTRACT ...l . L e R e vii
LEMBAR PERSEMBAHAN ...ttt viii
KATA PENGANTAR oottt e e e e annaeeanes iX
DAFTAR IS] ... N e Pl Xi
DAETAR GAMBAR ........... 000 ... Ll .................... XV
DAELAR TABEDR............... 00 Y. ............... [d00. ... . .. N XVi
BAB | PENDAHULUAN ... .ot 1
1.1 Latar Belakang Masalah...........cccccooeiiiiiiiiiiicccec 1

1.2 Pembatasan Masalah ... 8

1.3 Perumusan Masalah ..o 8

1.4 Tujuan Penelitian ..........cccooiiiiiiiiicieee e 9

5% Manfaatperglitian™... ... puew. SR a0 B W0 A 10

BAB I{KAJIANRUSTAKA ... .0 N . e S 11
2.1 Latar Belakang TOI.........cciiiiiiiiieicieiee et 11

2.1.1 PUurchase DECISION .......cccieereieriiiieiieniesiesie e 11

2.1.2  Purchase INtENTION ........cccveueiiiiiee e 12

2.1.3  Viral Marketing .........ccooovvrieiiiiienescseseses e 14

Xi



2.1.4 PerceiVed PriCe ..o, 16

2.1.5 Product QUalItY........cccoriiriiiiiiiee e 18

2.2 Kerangka TEOIM ......cuuieieieieiie st 19
2.2.1 Viral marketing dan purchase intention ...........cccccceeeverennnne 19

2.2.2 Perceived price dan purchase intention...........ccccccoceverenennnne 20

2.2.3 Product quality dan purchase intention ...........cccccocevereiiinene 21

2.2.4 Purchase intention dan purchase deciSion...........c.ccocevvrennene 21

2.2.5 Viral marketing dan purchase decisSion ...........cccccocevereriennnnn 22

2.2.6 Perceived Price dan Purchase DecCiSiONnS...........cccccevereriennnne 23

2.2.7 Product Quality dan Purchase DecCiSions............cccccocereriennnne 23

2.3 Model Penelitian .........ccooiiiiiiiiice e 24
2.4 Tabel Penelitian....cociveiceeeeririiisesssisnsseeseesesre s smsstonnssessesessssssassens 25
2.5 HipotesiS PENEIITIAN. .......ccoiiiiiiiieicieie e 25
BAB 1l METODOLOGI PENELITIAN.....coiiiiiii e 27
1.1 Tempat dan Waktu Penelitian ...........cccccooeiiiiniiiiiiiicc e 27
Findy, Tempat Pemelftian .. T 27

3.1.2  Waktu Penelitian ..........ccoooiiiiiiiceeeeee e 27

3.2%\ Metode PERGItIGL... B... pgmn. YL 2 Q. ... A A 27
3.3 Populasi dan Sampel ... 28
e pes 2 S S0, 0] 1) e T U U orrrr SRR 28

332 SAMPEL . 28

2.6 Pengembangan INStrUMEN ...........ccooviiiiinincsc e 29
2.6.1 Viral Marketing (X1).....cccooueeieniienesieeseeee e 30

xii



3.3.3  Perceived Price (X2) ... 31

3.3.4 Product Quality (X3) ....coocuriiieiiieierese e 32

3.3.5 Purchase INtention (X4).......cccceveiereneiinienieieie e 32

3.3.6  Purchase DeciSioN (X5) ......ccciirurrerereninisiesieenie e 33

3.3.7 Skala Pengukuran ..o 34

2.7 Teknik Pengumpulan Data...........ccocvereiiiinineienineeeeeee e 35

2.8 Teknik analisis data.........ccccereririiiieiiiieiese e 36

2.8.1 UJi Validitas ......cccoooeiviiiiiiiieicieese e 36

2.8.2 Uji Reli@bilitas. .......ccocvviriiiiiiieie s 37

2.8.3  UJi HIPOEESIS.....vevieiieiiieiiiciieie e 37

BABIV ... 0. ...l LU 41
HASIL DAN PEMBAHASAN ......oooii et nneas 41
4.1  DeSKIIPSI DALA....cueiuiiieiiiiiiiiiiiieieie et 41
4.1.1 Profil RESPONAEN .....ccvviiiiiiiiieiceee e 41

d.1.2 Profil Data,.. . o M ammane aeseeesereneseanssnssneseseges Sanane ¥ 47

428 Masi................. . W e TR 56
4.2.1 Uji Validitas dan Reliabilitas ............ccoooiiiiiiiiniinn 56

4.2.2 Confirmatory Factor Analysis (CFA).......ccccovviinniinenne 60

432-3.L)ji Hipotesis.....®.. 0. . W A 63

4.3 PeMBDENASAN .....c.ciiiiiiiiitiiieieiee et 64
BAB Ve 74
PENUTUP ...t nr e nne s 74
5.1 KeSIMPUIAN ..ot 74

xiii



5.2 IMPIIKASI...c.viiiiiieiiiieee e
5.3  Keterbatasan Penelitian ..o
5.4 Rekomendasi Bagi Penelitian Selanjutnya............cccocooviiiineninnnnnns

DAFTAR PUSTAKA

Xiv



DAFTAR GAMBAR

Gambar 1. 1 Pertumbuhan Industri Makanan dan Minuman.............ccccceeeenenennnne. 1
Gambar 1. 2 Jumlah Pengguna Aktif Media Sosial di Indonesia ..............ccccueeveee. 3
Gambar 2. 1 Model PENEHTIAN .......c.oiiiiiieiiiiieie e 24
Gambar 4.1 Model Sebelum DimodifiKasi ...........ccooeiiiiiiiniiiieiciieeee 60
Gambar 4.2 Model Setelah ModifiKasi ...........ccoooiiiiiiiiiiiiiicc e 61
Gambar 4.3 Model HIPOLESIS .........oiiriiiiiieiciieie e 63

XV


file:///C:/Users/Agatha/Documents/Agatha/BAB%20I%20II%20III%20IV%20V%20Lampiran%20(3%20jan%2024).docx%23_Toc155171270
file:///C:/Users/Agatha/Documents/Agatha/BAB%20I%20II%20III%20IV%20V%20Lampiran%20(3%20jan%2024).docx%23_Toc155171271

DAFTAR TABEL

Tabel 1. 1 Tanggapan atau Komentar dari KONSUMEN...........cccceevvviieiiiiieniennennens 5
Tabel 2. 1 Variabel Penelitian..........cccooviieiiiiiiiee e 25
Tabel 3. 1 Indikator Adaptasi Viral Marketing...........c.ccooviininieneninencseee 31
Tabel 3. 2 Indikator Adaptasi Perceived PriCe........ccccovviiiiiiiieiinie e 31
Tabel 3.3 Indikator Adaptasi Product QUality...........cccocerveiriiieneniiie e 32
Tabel 3.4 Indikator Adaptasi Purchase INtention ...........ccccevviieiieniesie e 33
Tabel 3.5 Indikator Adaptasi Purchase DeCIiSION ..........cccccveveeieeieniiesiieiieiesien 34
Tabel 3.6 Skala Penilaian INStruUmMenN..........cccoooviieiiii i 34
Tabel 3.7 Goodness Of Fit INAICES .......c.cocveiiiiiiieieceee e 40
Tabel 4. 1 Data Responden yang Berdomisili di Jakarta .............ccccceoevenininnne. 41
Tabel 4. 2 Data Responden yang Mengetahui Produk Mixue ............ccccooivnene. 42

Tabel 4. 3 Data Responden yang Pernah Membeli Produk Es Krim dan Boba

S EH o, W gy e SR, W S 42
Tabel 4. 4 Profil Responden Berdasarkan UsSIa ...........ccccovveiiieneniesie e 44
Tabel 4. 5 Profil Responden Berdasarkan Jenis Kelamin............cccoccoveeviveennnnne 44
Tabel 4.6 Profil Responden Berdasarkan Status Pekerjaan ...........cccccocveveninnnne. 44
Tabel 4.7 Profil Responden Berdasarkan Status Pernikahan...............cccccooenee. 45
Tabel 4.8 Profil Responden Berdasarkan Pendidikan Terakhir...............ccccc....... 45
Tabel 4.9 Profil Responden Berdasarkan Pendapatan ...........ccccooeveienencinninnnn. 47
Tabel 4.10 Deskripsi Data Variabel Viral Marketing..........c.ccoovveviiinnciinnnn, 49

XVi



Tabel 4.11 Deskripsi Data Variabel Perceived Price ........cccccoovvvnveiienicneennnn, 49

Tabel 4.12 Deskripsi Data Variabel Product Quality ...........cccooevoveveiiniircieene, 51
Tabel 4.13 Deskripsi Data Variabel Purchase Intention ...........cccccoccvveevieiennnnne. 53
Tabel 4.14 Deskripsi Data Variabel Purchase DeciSion...........ccccccevvivevveiieennnne. 54
Tabel 4.15 Hasil Uji Validitas dan Reliabilitas Variabel Viral Marketing........... 56
Tabel 4.16 Hasil Uji Validitas dan Reliabilitas Variabel Perceived Price ........... 57
Tabel 4.17 Hasil Uji Validitas dan Reliabilitas Variabel Product Quality........... 58
Tabel 4.18 Hasil Uji Validitas dan Reliabilitas Variabel Product Quality........... 58
Tabel 4.19 Hasil Uji Validitas dan Reliabilitas Variabel Product Quality........... 59
Tabel 4. 20 Goodness of Fit Indices Sebelum Dimodifikasi .........cccccoverervrienne. 61
Tabel 4.21 Goodness of Fit Setelah Dimodifikasi ...........ccocovviiiiieniicnciiiee, 62
Tabel 4.22 Hasil Uji HIPOTESIS .....c.uoiviiiiiiiiiieieieie e 64

XVii



