DAFTAR ISI

ABSTRAK ..ot i
ABSTRACT ...t il
LEMBAR PENGESAHAN SKRIPSI .....c.cooiiiiiiiiiii i1
LEMBAR ORISINALITAS ......oiiiii s v
LEMBAR PERNYATAAN PERSETUJUAN PUBLIKASI.......cccccociiiiiniiiiens v
KATA PENGANTAR ..ottt vi
DAFTAR ISL ..o viil
DAFTAR GAMBAR .....oooiiiiiii s Xi
DAFTAR TABEL......ooiiitiiiiii e xii
DAFTAR LAMPIRAN ..ottt Xiii
BAB I PENDAHULUAN ..ottt 1
1.1 Latar Belakang Penelitian ............cccooouiiiiiiiiiiiieniiie e 1
1.2 RumysaniMasalah .S ... 2 ... e e b od e, 9
1.3 Tujuan Penelitian...........ccoveiiiiriiiiiiii e 10
1.4 Manfaat Penelitian..........cccoouviiiiiiiiiiienieeee e s 11
1.4.1 Manfdat Teofitis.......... @™ i 4 ... 0o Nl Al 11
1.4.2 Manfaat PraktiS.........cccoiiuiiiiiieiiiiesiee i 11
BAB II KAJTAN PUSTAKA ...ttt 12
2.1 Landasan TEOTT ......ccueeriieiueeiiiaiiee sttt ettt ne e 12
2.1.1 E-Perceived Value..............c.cccoouoiiioiiiiiiiiiiie it 12
2.1.2 E-Service QUALTLY ..........ccooooueioiiiiiiieie e 14
2.1.3 Repeat Purchase INtention...............cccccuuveuiiiiiiiiiiiiese e 17
2.1.4 E-SQUSACHION ..ottt 18

2.2 Penelitian Terdahulu...........cccooiiiiiiiii e 20
2.3 Kerangka PiKir........ccoooiiiiiiiiie e 23
2.4 Pengembangan HIPOLESIS .....c.cevvrrrirrieiiiieiie e 24
BAB IIIl METODOLOGI PENELITIAN.......coiiiiiiiiiiiiceees e 30
3.1 Waktu dan Tempat Penelitian..........cccccooiiiiiniiiiniiiiicseee 30
3.2 Metode Penelitian..........ccoocuiiiiiiiiiiii e 30
3.3 JeniS Data ...ceeeiiiiiiiiie e 31

viii



3.4 Penentuan Populasi dan Sampel..........ccoccoiiiiiiiniiiiie 31

341 POPULAST 1.t 31
3.4.2 SAMPEL..iiiiiiii i ————————— 31

3.5 Metode Pengumpulan Data..........ccceiiiiiiiiiiiiiic e 33
3.6 Operasionalisasi Variabel ............cccooveiiiiiiiiiii 34
3.6.1 Variabel Terikat (Dependent Variabel) ..............ccccoooiiiiiiiiivnnicnnnn. 34
3.6.2 Variabel Bebas (Independent Variabel) ...................ccccvvciiiiiiininnnnnnnn. 34
3.6.3 Variabel Mediasi (Intervening Variabel) ............cc.cccccvviiiiiiiiiiinnnnnnnn. 34

3.7 Skala PenguUKUIAN ........ccooiiviiiiiiiiieiieie s 36
3.8 Teknik Analisis Data ........cccooveiiiiiiiniiiie s 37
3.8.1 Analisis Statisktik Deskriptif.........cccoooveiiiiiiiniiiiie e 38
3.8.2 qr'Validitas ...... N .o ccovneeenee SIS N 39
3.8.3 Ujij Reliabilitas N - - ceoeeere APt b 39
3.8.4 Uji Kesesuaian Model .........cccoooviiiiiiiiiniiiini e 40
3.8.5 UjJi HIPOLESIS vttt 42
BAB IV PEMBAHASAN......oooiii i 43
4.1 DeskripSi Data ,............. oo SN sl ..o M 43
4.2 ANalisis Data ......c.ceeiiiiiiiiieii e 46
4.2.1 Analisis DesKriptif.........cccoooiiiiiiiiiiiiiiii 46
4.2.2 Uji Validitas dan Realibilitas ...........cccovviiiiiiiiiniiiiic 51
4.2.3 Uji Kesesuaian Model ...........coooiriiiiiniiiiicec e 54
4.2.4 Full Model SEM ......cooiiiiiiiiiece s 56
4.2.5 Uji HIPOTESIS .vvririiiieiiic ittt sttt 57
BAB V KESIMPULAN DAN SARAN .....ccoiiiiiii e 66
5.1 Kesimpuldn & &5 Ga ed LG AP b ASCLE N | Bl AT oA ... 66
5.2 IMPHKAST ..ot 68
5.2.1 IMPLIKasT TEOTILIS ....veeviiiriiiieiiiie et 68
5.2.2 Implikasi Praktis ........cocooviiiiiiiiiiiciicc e 69

5.3 Keterbatasan Penelitian ...........cccoooveiiieiiiiiieicieeseee e 74
5.4 Rekomendasi Pada Penelitian Selanjutnya ...........c.ccooviniiiicniiiici 74
DAFTAR PUSTAKA ...t 76



LAMPIRAN



DAFTAR GAMBAR

Gambar 1.1 Pengguna Internet di Indonesia............cocevveiiiiiiieiiiiciicccees 1
Gambar 1.2 PDB Industri Makanan dan Minuman Dalam Kuartal....................... 2
Gambar 1.3 Konsumsi Restoran Cepat Saji di Lima Kota Besar ..........cccccccvvennnnen. 3
Gambar 1.4 Restoran Cepat Saji Dengan Pelayanan Teratas...........ccccvcveniveennnen. 3
Gambar 1.5 Layanan Paling Banyak Dipakai di Indonesia Tahun 2022 ................ 4
Gambar 1.6 Pendapatan Pada Restaurant Apps di Indonesia ..............cccoeevviinenns 5
Gambar 1.7 Pengguna Platform & Restaurant to Consumer 2017-2024 ............... 6
Gambar 2.1 Gambar Kerangka PiKir........c.coccooiiiiiiiiiiiie 23
Gambar 4.1 Full Model First Order CONSIFUCE ...........c.ccconvveiinieiiiiiineneeieene 55
Gambar 4.2 Full Model SEM ........cociiiiiiiiiiie et 56
Gambar 4.3 Hasil Uji T-Value LiStel............cccccoviiiiiiiiiiiicicc 57

Xi



DAFTAR TABEL

Tabel 1.1 Ulasan Pengguna Aplikasi Makanan dan minuman..................c..c.......... 7
Tabel 2.1 Penelitian TerdahulU...........coooviiiiiiiii e 20
Tabel 3.1 Operasional Variabel Dependen ..........ccccovvveiiiiiiiiesiiiesniie e 34
Tabel 3.2 SKala Likert .......ccooooiiiiiieeiie e 37
Tabel 3.3 Goodness Of Fit INAICES ............cccovueciiiiiiiiiiciie e 42
Tabel 4.1 Karakteristik Responden Berdasarkan Usia...........cccccevviiiiiniieiiennnnne 43
Tabel 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin .......................... 43
Tabel 4.3 Karakteristik Responden Berdasarkan Domisili Tempat Tinggal ......... 44
Tabel 4.4 Karakteristik Responden Berdasarkan Pekerjaan .............ccocoovvenennnn. 44
Tabel 4.5 Karakteristik Responden Berdasarkan Pendapatan Rata-rata per Bulan45
Tabel 4.6 Total Pengguna Berdasarkan Masing-masing Aplikasi Restoran.......... 45
Tabel 4.7 Penggunaan Terakhir Aplikasi Restoran yang Sering digunakan ......... 46
Tabel 4.8 Hasil Analisis Deskriptif E-Perceived Value...............ccccoovciiinnnnnnnn. 46
Tabel 4.9 Hasil Analisis Deskriptif E-Service Quality...........cccouvvviiiiiiiiininnnenn. 47
Tabel 4.10 Hasil Analisis Deskriptif Repeat Purchase Intention.......................... 49
Tabel 4.11 Hasil Analisis Deskriptif E-Satisfaction...............c.cccoeiviiiiniininnnn. 50
Tabel 4.12 KMO and Bartlett's Test E-Perceived Value ..................cccooveniiiannns 51
Tabel 4.13 Validitas dan Realibilitas E-Perceived Value ...........cc..ccoeevcueeinnncnnne. 51
Tabel 4.14 KMO and Bartlett's Test E-Service Quality ............c.cccoovvvciiiiinnnnnn. 52
Tabel 4.15 Validitas dan Realibilitas E-Service Quality ...........ccoovviiiiiiiiiiinnnn. 52
Tabel 4.16 KMO and Bartlett's Test Repeat Purchase Intention .......................... 53
Tabel 4.17 Validitas dan Realibilitas Repeat Purchase Intention ......................... 53
Tabel 4.18 KMO and Bartlett'’s Test E-SatiSfaction ...............cccccuveuviivciicniinnnnn. 53
Tabel 4.19 Validitas dan Realibilitas E-Satisfaction .................ccccocoovviiiiininnnn. 53
Tabel 4.20 Full Model First Order CORSIFUCE .........c...coerviiiieiiiiecneeieeneeneen 55
Tabel 4.21 First Order CONSIUCT........oocviiiiaieeiieesee e 56
Tabel 4.22 Uji HIPOtESIS ...cvveviiiiiiieiiicie et 57

xii



DAFTAR LAMPIRAN

Lampiran 1. Kuesioner Penelitian............cccooeviiiiiiiiiiiciicee e 87
Lampiran 2. Uji VAlIdItas .......cocceiieiiiiiiiiecece e 91
Lampiran 3: Uji Realibilitas........ccccoccviiiiiiiiiiiiiii i 95
Lampiran 4: Confirmatory Factor ANalysis .......ccccvvuieiiiiniiieniiies e 97
Lampiran 5: Uji HIPOTESIS ...ccviiviiiiiiiiiiiiciisicseese e 98
Lampiran 6: Hasil Pengaruh Langsung dan Tidak Langsung..............cccoeveninnnnne. 99

xiii



