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ABSTRAK

Fany Julianto: Faktor-Faktor yang Memengaruhi Repurchase Intention dan E-

Satisfaction pada Konsumen Alfaqift dalam Pembelian Produk Grocery di

Jabodetabek. Skripsi, Jakarta: Program Studi Manajemen, Fakultas Ekonomi,

Universitas Negeri Jakarta.

Penelitian ini dibuat untuk meneliti dan menguji pengaruh signifikan 1) brand
image terhadap repurchase intention 2) e-service quality terhadap repurchase
intention 3) brand image terhadap e-satisfaction 4) e-service quality terhadap e-
satisfaction 5) e-satisfaction terhadap repurchase intention 6) brand image
terhadap repurchase intention melalui e-satisfaction 7) e-service quality terhadap
repurchase intention melalui e-satisfaction. Penelitian dilaksanakan dengan metode
instrumen survey online melalui google form dan dianalisis menggunakan SPSS
versi 26 dan SEM (Structural Equation Model) dari software AMOS versi 26.
Target responden dari penelitian ini adalah konsumen Alfagift yang telah membeli
produk Alfagift setidaknya 3 kali dalam 3 bulan terakhir yang bertempat tinggal di
Jabodetabek. Dari 246 responden yang terkumpul, hasil penelitian menyatakan

semua hipotesis diterima dan signifikan.

Keywords: Alfagift, Repurchase Intention, E-Satisfaction, Brand image, E-

Service Quality



ABSTRACT

Fany Julianto: Factors Affecting Repurchase Intention and E-Satisfaction in

Consumers Alfaqgift in Purchasing Grocery Products in Jabodetabek. hesis,

Jakarta: Management Study Program, Faculty of Economics, State University of

Jakarta.

This study was made to examine and examine the significant effect of 1) brand
image on repurchase intention 2) e-service quality on repurchase intention 3) brand
image on e-satisfaction 4) e-service quality on e-satisfaction 5) e-satisfaction on
repurchase intention 6) brand image on repurchase intention through e-satisfaction
7) e-service quality on repurchase intention through e-satisfaction. The research
was conducted using an online survey instrument method via google form and
analyzed using SPSS version 26 and SEM (Structural Equation Model) from AMOS
software version 26. The target respondents of this study were Alfagift consumers
who had purchased Alfagift products at least 3 times in the last 3 month who
residing in Jabodetabek. Of the 246 respondents who were collected, the results

stated that all hypotheses were accepted and significant.

Keywords: Alfagift, Repurchase Intention, E-Satisfaction, Brand image, E-Service
Quality
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