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ABSTRAK 

Muhammad Faqih Arrizik. Pengaruh Digital Marketing dan Penggunaan Digital 

Payment Terhadap Keputusan Pembelian Kopi Espresso Based: Program Studi 

Pendidikan Bisnis, Fakultas Ekonomi, Universitas Negeri Jakarta, 2024. 

Penelitian ini dilakukan di wilayah DKI Jakarta dan berfokus pada pengaruh digital 

marketing dan penggunaan digital payment terhadap keputusan konsumen untuk membeli 

kopi espresso di Kopi Tuku. Generasi Z pelanggan Kopi Tuku di Jakarta, yang berusia 

antara 17 dan 27 tahun, digunakan sebagai populasi penelitian kuantitatif. Skala likert 

digunakan untuk mengukur populasi. Penelitian ini menggunakan purposive sampling 

dengan 264 responden. Metode analisis penelitian menggunakan Structural Equation 

Model (SEM). Hasil penelitian menunjukkan bahwa digital marketing dan penggunaan 

digital payment secara signifikan memengaruhi keputusan pembelian. 

 

Kata kunci: Digital marketing, Digital payment, Keputusan pembelian, Kopi, Generasi 

Z, DKI Jakarta 
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ABSTRACT 

This quantitative research was conducted in the DKI Jakarta area and focuses on how 

digital marketing and the use of digital payments influence customers' decisions to buy 

espresso coffee at Kopi Tuku. The population of this research is Generation Z customers 

of Kopi Tuku in Jakarta, aged between 17 and 27 years. To measure the population, a 

Likert scale is used. This study used a purposive sampling method with 264 subjects 

surveyed. The research analysis method is the Structural Equation Model (SEM). The 

research results show that the use of digital marketing and digital payments significantly 

influences consumers' decisions to buy something. 

 

Keywords: Digital marketing, Digital payment, Purchasing decisions, Coffee, 

Generation Z, DKI Jakarta 
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