DAFTAR ISI

ABSTRAK L.t [
ABSTRACT ettt et et e e bt et e be e nne e I
LEMBAR ORISINALITAS ...t iii
LEMBAR PENGESAHAN SKRIPSI .....oooiii e iv
LEMBAR PERSETUJUAN PUBLIKASI ... %
KATA PENGANTAR ... Vi
DAFTAR ISL ..ttt X
DAFTAR GAMBAR ...t Xiv
DAFTAR TABEL ... XV
DAFTAR LAMPIRAN ..o XVii
BAB | PENDAHULUAN ... 1
1.1 Latar BlaKang ......ccooveiieiieiiec e 1
1.2 Pertanyaan Penelitian ..........ccccooiiiiiniiicieeeee e 10
1.3 TUJUAN PENEIITIAN ......ccviiiecie ettt 11
1.4 Manfaat PeNeIItIan ...........ccuviiiiiiie e 11
1.4.1 Manfaat TEOMELIS .......cueieeeiiiieiieies e 11
1.4.2 Manfaat Praktis..........ccooeoiiiiiiiiiic s 12
BAB I KAJIAN PUSTAKA ...t 13
2.1 Te0r i PENTUKUNG......c..oiiieiiiie ettt 13
2.1.1 Brand LOYaAILY ........cccueiieieiieiiee et 13
2.1.2 Brand TrUSE......couiiiiiiieieie e 14
2.1.3 Brand REPULALION ........cccviiiiiecie ettt 16



2.1.4 Quality of INfOrmation ..........ccceevieii i 18

2.1.5WOrd Of MOULN ..o 19
2.2 Kerangka Teori dan Pengembangan Hipotesis..........coovvvveienenenenincninns 21
2.2.1 Brand Reputation (X1) dan Brand Trust (Y) .....cccceeveveiiieieeieiiecieens 21
2.2.2 Quality of Information (X2) dan Brand Trust (Y).....cccccceviverviiinnnnnnns 21
2.2.3 Word of Mouth (X3) dan Brand Trust (Y)......c.ccocevvrieriieieieneneseneen 22
2.2.4 Brand Reputation (X1) dan Brand Loyalty (Z) .......ccccceveviveiiiiicieenns 23
2.2.5 Brand Trust (Y) dan Brand Loyalty (Z) ......ccccoceveniniininiiieienc e 24
2.3 HIpOtesis PENEIITIAN .......c.eeiieieiieiee e 25
2.4 Hasil Penelitian Yang Relevan.........ccccccooveieiiiicce e 26
BAB Il METODOLOGI PENELITIAN ..ot 28
3.1 Waktu dan Tempat Penelitian...........ccccoovieiieiiiiiii e 28
Bl L WAAKEU ... 28
L2 TEMPAL ...t 28
3.2 DeSain PeNElILIAN ........ccoviuiiiiiieicice s 28
3.3 Populasi dan SAMPEL........cccooeiiiiii 29
3.3 L POPUIBSE .t 29
3.3.2 SAMPEL ..o e 29
3.4 Pengembangan INStrUMEN............cooi i 30
3.4. 1 Variabel PENelitian.........ccooooeiiiiiiiiiecce s 30
3.4.2 Operasionalisasi Variabel .............cccooveieiiiiiiie e 31
3.4.3 SKala PENQUKUIAN .....ccuviiiiiiieie e 36
3.5 Teknik Pengumpulan Data ...........cccocveiiiieiieiieccec e 37

Xi



3.6 TEKNTK ANGLISIS DALA ...t eeeeeeeeneenennnee 37

3.6.1 UJi ValIUItaS....ccueeieieiiiecie et 38
3.6.2 UjJi REHADIITAS ... 38
3.6.3 Uji Kesesuaian MOdel............ccooouviieiiiieiicce e 39
3.6.4 UJi HIPOESIS ...cuvvevieiiieiieeie et e et et enne e 42
3.6.5 MOGEI SEM ...t s 42
BAB IV HASIL DAN PEMBAHASAN ..o 43
2.2 DESKIIPST DALA ...t 43
4.1.1 Karakteristik RESPONAEN.........ccoeiiiiiiieice s 43
4.1.2 Analisis DeSKIIPLIT ........c.coeiieiiec e 51

4.2 Hasil Pengujian dan Pembanasan ............cccoeeiinininenieeeee e 58
4.2.1 Uji Validitas dan Reliabilitas Data...........ccccocceivveiie i, 58
A U | 11010 1] £ PSR 73
4.2.3 PEMDANASAN ..o s 73
BAB Ve 78
KESIMPULAN DAN SARAN ....ooiii ettt 78
5.1 KESIMPUIAN ...t 78
5.2 IMPIKASI ...t ra e 81
5.2.1 IMPHKAST TEOFITIS .....veiveiiieiieieieeite e 81
5.2.2 IMPHKAST PraktiS .......coiiiiiiiiiiiie e 81

5.3 Keterbatasan Penelitian ............ccoeoiiieniiniiieee s 85
5.4 Rekomendasi Untuk Penelitian Selanjutnya ...........c.ccooviiiieiininncncene 85
DAFTAR PUSTAKA et 87

Xii



LAMPIRAN

Xiii



	DAFTAR ISI

