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ABSTRAK

NETI RIZMANISA RAMZA. Pengaruh Social Media Marketing Dan Online

Customer Review Terhadap Purchase Decision Produk Fashion 1.okal Brand

Jiniso (Studi Kasus Pada Pengguna E-Commerce Shopee Di Jabodetabek).

Jakarta: Program Studi Pendidikan Bisnis, Fakultas Ekonomi, Universitas

Negeri Jakarta, 2024.

Penelitian ini bertujan untuk mengetahui pengaruh social media marketing dan online
customer review terhadap keputusan pembelian produk fashion lokal brand Jiniso pada
pengguna e-commerce Shopee di Jabodetabek. Terdapat tiga variabel yang digunakan
dalam melakukan pengukuran, yaitu social media marketing, online customer review
dan purchase decision. Pengumpulan data dilaksanakan di wilayah Jabodetabek mulai
dari bulan Mei hingga bulan Juni 2024. Data yang terkumpul diperoleh dengan
distribusi kuesioner via google form dengan teknik purposive sampling. Total
partisipan pada penelitian yang diselenggarakan berjumlah 250 orang yang tersebar
dari wilayah Jabodetabek. Skema analisis data yang digunakan adalah uji kelayakan
model dengan teknik Structural Equation Modelin (SEM) dengan alat bantu software
AMOS. Pada hasil temuan dari penelitian yang diselenggarakan, menggambarkan jika
terdapat pengaruh yang positif dan signifikan antara social media marketing dengan

purchase decision dan oline customer review dengan purchase decision.

Kata Kunci: Social media marketing, online customer review, purchase decision, e-

commerce.



ABSTRACT

NETI RIZMANISA RAMZA. The Influence of Social Media Marketing and Online

Customer Reviews on Purchase Decisions for Local Fashion Products from the

Jiniso Brand (Case Study of Shopee E-Commerce Users in Jabodetabek). Jakarta:

Business Education Study Program, Faculty of Economics, Jakarta State University,

2024.

This research aims to determine the influence of social media marketing and online
customer reviews on purchasing decisions for local fashion products from the Jiniso
brand among Shopee e-commerce users in Jabodetabek. There are three variables used
in measuring, namely social media marketing, online customer review and purchase
decision. Data collection was carried out in the Jabodetabek area from May to June
2024. The data collected was obtained by distributing questionnaires via Google Form
with a purposive sampling technique. The total number of participants in the research
conducted was 250 people spread across the Jabodetabek area. The data analysis
scheme used is a model feasibility test using the Structural Equation Modeling (SEM)
technique with AMOS software tools. The findings from the research conducted
illustrate that there is a positive and significant influence between social media
marketing and purchase decisions and online customer reviews with purchase

decisions.

Keywords: Social media marketing, online customer review, purchase decision, e-

commerce.
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