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ABSTRAK 

 

Yunus Saputra; “Analisis Penggunaan Shopee Affiliate Program dengan 

Pendekatan Technology Acceptance Model (TAM), Perceived Trust dan 

Perceived Risk pada studi kasus Seller Shopee affiliate di DKI Jakarta” Skripsi, 

Jakarta: Program Studi Manajemen, Fakultas Ekonomi, Universitas Negeri 

Jakarta. Tim pembimbing:  Andi Muhammad Sadat, SE., M.Si., Ph.D dan  

Rahmi, S.E., M.S.M 

 

Tujuan dari penelitian ini adalah untuk menguji pengaruh: 1) Perceived Usefulness 

terhadap Behavior Intention to Use. 2) Perceived Ease of Use terhadap Attitude 

towards Using. 3) Attitude towards Using terhadap Behavior Intention to Use. 4) 

Perceived Usefulness terhadap Attitude towards Using. 5) Perceived Ease of Use 

terhadap Behavior Intention to Use . 6) Perceived Trust terhadap Behavior Intention 

to Use. 7) Perceived Risk terhadap Behavior Intention to Use. 8) Perceived Trust 

terhadap Attitude towards Using. 9) Perceived Risk terhadap Attitude towards 

Using. Metode pengumpulan data menggunakan survei dengan instrumen  berupa 

kuesioner yang disebarkan secara online. Teknik pengambilan sampel yang 

digunakan dalam penelitian ini adalah teknik non-probability sampling. Responden 

adalah mereka yang pernah melalukan transaksi sebanyak tiga kali dalam tiga bulan 

terakhir pada Shopee affiliate. Sebanyak 400 responden dilibatkan, data dianalisis 

dengan menggunakan SEM-PLS 4. Hasil penelitian ini menunjukkan bahwa 

Perceived Usefulness, Perceived Ease of Use, Perceived Trust, Perceived Risk, dan 

Attitude towards Using memiliki pengaruh positif terhadap Behavior Intention to 

Use. Selanjutnya, Perceived Usefulness, Perceived Ease of Use dan Perceived Trust 

memiliki pengaruh positif terhadap Attitude towards Using. Sedangkan, Perceived 

Risk  tidak memiliki pengaruh terhadap Attitude towards Using. 

 

Kata Kunci: Perceived Usefulness, Perceived Ease of Use, Perceived Trust, 

Perceived Risk, Attitude towards Using, Behavior Intention to Use
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ABSTRACT 

 

Yunus Saputra; "Analysis of the Use of the Shopee Affiliate Program using the 

Technology Acceptance Model (TAM), Perceived Trust and Perceived Risk 

Approach in the case study of Shopee Affiliate Seller in DKI Jakarta" Thesis, 

Jakarta: Management Study Program, Faculty of Economics, Jakarta State 

University. Supervising team: Andi Muhammad Sadat, SE., M.Sc., Ph.D and 

Rahmi, S.E., M.S.M 

 

The aim of this research is to test the influence of: 1) Perceived Usefulness on 

Behavioral Intention to Use. 2) Perceived Ease of Use towards Attitude towards 

Using. 3) Attitude towards Using towards Behavior Intention to Use. 4) Perceived 

Usefulness of Attitude towards Using. 5) Perceived Ease of Use towards Behavior 

Intention to Use. 6) Perceived Trust in Behavior Intention to Use. 7) Perceived Risk 

of Behavior Intention to Use. 8) Perceived Trust in Attitude towards Using. 9) 

Perceived Risk towards Attitude towards Using. The data collection method uses a 

survey with an instrument in the form of a questionnaire distributed online. The 

sampling technique used in this research is a non-probability sampling technique. 

Respondents were those who had made transactions three times in the last three 

months on Shopee affiliates. A total of 400 respondents were involved, the data was 

analyzed using SEM-PLS 4. The results of this research show that Perceived 

Usefulness, Perceived Ease of Use, Perceived Trust, Perceived Risk, and Attitude 

towards Using have a positive influence on Behavioral Intention to Use. 

Furthermore, Perceived Usefulness, Perceived Ease of Use and Perceived Trust 

have a positive influence on Attitude towards Using. Meanwhile, Perceived Risk 

has no influence on Attitude towards Using. 

 

Keywords: Perceived Usefulness, Perceived Ease of Use, Perceived Trust, 

Perceived Risk, Attitude towards Using, Behavior Intention to Use
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