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Abstrak

Penelitian ini bertujuan untuk menganalisis pengaruh e-wom, social media marketing,
attractiveness, destination image, dan visit intention terhadap visit decision ke taman
nasional gunung gede-pangrango. Teknik pengambilan sampel purposive sampling
dipilih dalam penelitian ini. Data dalam penelitian ini adalah 217 responden. Teknik
pengumpulan data menggunakan kuesioner onliene. Penelitian ini menggunakan
Aplikasi SPSS versi 20 dan SEM (Stuctural Equation Modeling)- AMOS versi 24
sebagai alat analisis. Hasil penelitian membuktikan variabel electronic word of mouth
memberikan pengaruh yang signifikan terhadap variabel visit decision 2) variabel
social media marketing memberikan pengaruh yang signifikan terhadap variabel visit
intention. 3) variabel visit intention. 4) variabel visit decision. 5) variabel visit intention

memberikan pengaruh yang signifikan terhadap variabel visit decision.

Kata kunci: e-Wom, Social Media Marketing, Attractiveness, Destination Image, Visit
Intention, Visit Decision



Abstract

This study aims to analyze the effect of e-wom, social media marketing, attractiveness,
destination image, and visit intention on visit decision to Gunung Gede-Pangrango
National Park. The purposive sampling technique was chosen in this study. The data
in this study were 217 respondents. The data collection technique used an online
questionnaire. This study uses the SPSS version 20 and SEM (Stuctural Equation
Modeling) Application - AMOS version 24 as an analytical tool. The results of the
study prove that the electronic word of mouth variable has a significant effect on the
visit decision variable 2) the social media marketing variable has a significant effect
on the visit intention variable. 3) visit intention variable. 4) visit decision variable. 5)

the visit intention variable has a significant influence on the visit decision variable.

Keywords: e-Wom, Social Media Marketing, Attractiveness, Destination Image, Visit

Intention, Visit Decision
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