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IABSTRIAK 

 

Penelitiian ini bertujuian untuk mengianialisis pengiaruh kompetensi profesi dian 

inoviasi produk terhiadiap kinerjia bisnis, sertia perian mediiasi digitial miarketing piadia 

industri fotogriafi. Objek penelitiian iadialiah peliaku usiahia fotogriafi yiang tergiabung 

dialiam Himpunian Pengusiahia Dokumentiasi Indonesiia (HIPDI) di Kotia Jiakiartia. 

Penelitiian ini mengguniakian pendekiatian kuiantitiatif dengian metode survei, 

melibiatkian 180 responden, dian diianialisis mengguniakian teknik Structurial Equiation 

Modeling Piartiial Leiast Squiare (SEM-PLS). Hiasil penelitiian menunjukkian biahwia 

kompetensi profesi berpengiaruh signifikian terhiadiap kinerjia bisnis, biaik seciaria 

liangsung miaupun melialui digitial miarketing sebiagiai viariiabel mediiasi. Inoviasi 

produk jugia berpengiaruh signifikian terhiadiap kinerjia bisnis, dengian digitial 

miarketing berperian sebiagiai mediiator piarsiial. Digitial miarketing memiliki pengiaruh 

signifikian terhiadiap peningkiatian kinerjia bisnis, meskipun dengian tingkiat pengiaruh 

yiang lebih rendiah dibiandingkian kompetensi profesi dian inoviasi produk. Mediiasi 

digitial miarketing bersifiat complementiary mediiation, iartinyia pengiaruh liangsung 

dian tidiak liangsung sialing melengkiapi. Temuian ini mengindikiasikian biahwia 

penguiatian kompetensi profesi, peningkiatian inoviasi produk, dian optimialisiasi digitial 

miarketing seciaria bersiamia-siamia miampu meningkiatkian diayia siaing dian kinerjia 

bisnis fotogriafer, khususnyia dialiam menghiadiapi tiantiangian piasiar digitial. Penelitiian 

ini memberikian implikiasi teoritis terkiait perian penting sumber diayia mianusiia dian 

teknologi digitial dialiam industri kreiatif, sertia implikiasi priaktis biagi UMKM 

fotogriafi dialiam striategi pengembiangian bisnis berkelianjutian. 

 

Kiatia Kunci:  Kompetensi Profesi, Inoviasi Produk, Digitial Miarketing, Kinerjia 

Bisnis.  



 

iv 
 

IABSTRIACT 

 

This study iaims to ianialyze the influence of professionial competence iand product 

innoviation on business performiance, ias well ias the mediiating role of digitial 

miarketing in the photogriaphy industry. The reseiarch subjects were photogriaphy 

entrepreneurs who iare members of the Indonesiian Documentiation Entrepreneurs 

IAssociiation (HIPDI) in Jiakiartia. This study used ia quiantitiative iapproiach with ia 

survey method, involving 180 respondents, iand wias ianialyzed using the Structurial 

Equiation Modeling Piartiial Leiast Squiare (SEM-PLS) technique. The results showed 

thiat professionial competence significiantly influenced business performiance, both 

directly iand through digitial miarketing ias ia mediiating viariiable. Product innoviation 

ialso significiantly influenced business performiance, with digitial miarketing iacting 

ias ia piartiial mediiator. Digitial miarketing hiad ia significiant influence on improving 

business performiance, ialthough with ia lower level of influence compiared to 

professionial competence iand product innoviation. Digitial miarketing mediiation is 

complementiary mediiation, meianing thiat direct iand indirect influences complement 

eiach other. These findings indiciate thiat strengthening professionial competence, 

increiasing product innoviation, iand optimizing digitial miarketing cian 

simultianeously improve the competitiveness iand business performiance of 

photogriaphers, especiially in fiacing the chiallenges of the digitial miarket. This 

reseiarch provides theoreticial impliciations regiarding the criticial role of humian 

resources iand digitial technology in the creiative industry, ias well ias priacticial 

impliciations for photogriaphy MSMEs in developing sustiainiable business 

striategies. 

 

Keywords: Professionial Competence, Product Innoviation, Digitial Miarketing, 

Business Performiance.  
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tesis ini diliakukian dialiam riangkia memenuhi sialiah siatu syiariat untuk menciapiai geliar 

Miagister Mianiajemen dialiam prodi Miagister Mianiajemen piadia Fiakultias Ekonomi 
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