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ABSTRAK 

 

Andi Rifqah Nabila, Implementasi Digital Marketing Terhadap Efektivitas 

Penjualan Pada UMKM Golok Cibatu Sukabumi, Skripsi Jakarta:  

Fakultas Ekonomi dan Bisnis Universitas Negeri Jakarta. 2025 

 

Penelitian ini dilakukan untuk menganalisis proses implementasi digital 

marketing pada UMKM  Golok Cibatu Sukabumi, mengidentifikasi peluang dan 

tantangan yang dihadapi pelaku usaha serta untuk melihat dampak digital 

marketing terhadap efektivitas penjualan. Metode penelitian yang digunakan adalah 

kualitatif dengan pendekatan jenis field research. Pengumpulan data dilakukan 

dengan metode observasi, wawancara dan dokumentasi. Teknik analisis data yang 

digunakan ialah qualitative content analysis dengan bantuan tools Nvivo15. Hasil 

penelitian menunjukkan bahwa proses implementasi digital marketing dilakukan 

secara adaptif oleh pelaku usaha  Golok Cibatu. Hal ini dibuktikan dengan beberapa 

peluang yang didapatkan seperti implementasi digital marketing dapat memperluas 

jangkauan pasar, meningkatkan brand awareness dan membangun personal 

branding. Namun, ada beberapa tantangan yang dihadapi oleh setiap pelaku usaha 

seperti kebijakan platform, persaingan antar pelaku usaha dan keterbatasan 

keterampilan digital. Digital marketing terbukti meningkatkan efektivitas penjualan 

dan meningkatkan pertumbuhan usaha dengan data sebelum dan sesudah 

menggunakan digital marketing oleh UMKM  Golok Cibatu. 

Kata Kunci: Digital Marketing, Efektivitas, Penjualan, Golok Cibatu 
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ABSTRACT 

 

Andi Rifqah Nabila, Implementation of Digital Marketing on Sales 

Effectiveness in Black Smith MSMEs Cibatu Sukabumi, Thesis Jakarta: 

Faculty of Economics and Business, State University of Jakarta. 2025 

 

This research was conducted to analyze the process of implementing digital 

marketing in handicraft MSMEs in Chandicrafts of Chandicrafts Cibatu Sukabumi, 

identify opportunities and challenges faced by business actors and to see the impact  

of digital marketing on sales effectiveness. The research method used is qualitative 

with  a field research type approach. Data collection was carried out by 

observation, interview and documentation methods. The data analysis technique 

used is qualitative content analysis with the help of Nvivo15 tools. The results of 

the study show that the digital marketing implementation process  is carried out 

adaptively by Cibatu's handicraft business actors. This is evidenced by several 

opportunities such as the implementation of digital marketing can expand market 

reach, increase brand awareness and build personal branding. However, there are 

several challenges faced by every business actor such as platform policies, 

competition between business actors and limited digital skills. Digital marketing 

has been proven to increase sales effectiveness and increase business growth with 

data before and after using digital marketing by Cibatu's handicraft MSMEs. 

Keywords: Digital Marketing, Effectiveness, Sales, Cibatu Machete 
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