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ABSTRAK

Venty Sararose Rotua. 2017. 8223136627. Pengaruh Country Of Origin

Terhadap Minat Beli Laptop Zyrex (Survei: Customer Mentari Celluler). Program

Studi DIl Manajemen Pemasaran. Fakultas Ekonomi. Universitas Negeri Jakarta.

Karya llmiah ini bertujuan untuk mengetahui hubungan dan pengaruh antara
variabel country of origin dengan variabel minat beli laptop Zyrex. Metode yang
digunakan dalam karya ilmiah ini adalah metode analisis regresi linier dengan
metode pengumpulan data melalui studi pustaka dan kuesioner.

Dari hasil penelitian yang ada di pembahasan Karya IImiah ini, dapat

diketahui bahwa hasil regresi linier antara variabel country of origin dengan
variabel minat beli adalah kuat, signifikan dan searah.

Kata Kunci: Country Of Origin, Minat Beli



ABSTRACT

Venty Sararose Rotua. 2017. 8223136627. Country Of Origin Effect On
The Purchase Intention Laptop Zyrex (Survey: Customer Mentari Celluler.

Diploma 11l of Marketing Study Program. Faculty of Economics. State University of

Jakarta.

The purpose of this Scientific Paper is to knowing the correlation between
both variables: Country Of Origin effects and Purchase Intention Laptop Zyrex. The
analysis methods is used in this paper is the linier regresi analysis and the collecting
data methods is by literature review and questionnaire.

The result of the analysis of this paper is the conclusion that the linear
regression between variables: country of origin and purchase intention is strong,
significant, and in the same direction.

Keywords: Country Of Origin, Purchase Intention
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