
131 
 

DAFTAR PUSTAKA 

Ajzen, I. (2005). Attitudes, personality, and behavior: McGraw-Hill Education 

(UK). 

Ajzen, I., & Fishbein, M. (2005). The influence of attitudes on behavior. The 

handbook of attitudes, 173, 221.  

Azwar, S. (2011). Sikap dan Perilaku. Dalam: Sikap Manusia Teori dan 

Pengukurannya. 2nd ed. Yogyakarta: Pustaka Pelajar, 5.  

Azwar, S. (2011). Sikap Manusia Teori dan Pengukurannya. 2nd ed. Yogyakarta. 

Azwar, S. (2013). Sikap Manusia, edisi 2. Yogyakarta: Pustaka Belajar.  

Beerli, A., & Martin, J. D. (2004). Factors influencing destination image. Annals of 

tourism research, 31(3), 657-681.  

Berkman, H. W., Lindquist, J. D., & Sirgy, M. J. (1997). Consumer behavior: 

Concepts and marketing strategy. Lincoln wood, IL: NTC Business Books.  

Bruyere, B., & Rappe, S. (2007). Identifying the motivations of environmental 

volunteers. Journal of Environmental Planning and Management, 50(4), 

503-516.  

Chen, C.-T., Hu, J.-L., Wang, C.-C., & Chen, C.-F. (2011). A study of the effects 

of internship experiences on the behavioural intentions of college students 

majoring in leisure management in Taiwan. Journal of Hospitality Leisure 

Sport & Tourism Education, 10(2), 61-73.  

Clary, E. G., Snyder, M., Ridge, R. D., Copeland, J., Stukas, A. A., Haugen, J., & 

Miene, P. (1998). Understanding and assessing the motivations of 



132 
 

volunteers: a functional approach. Journal of personality and social 

psychology, 74(6), 1516.  

Gumilar. (2007). Metode Riset Untuk Bisnis & Manajemen: Utamalab. 

Hair, e. a. (2010). Multivariate Data Analysis (7 ed.). New Jersey: Prentice Hall. 

Hair, J. F. (2009). Multivariate data analysis.  

Han, H., Lee, S., & Lee, C.-K. (2011). Extending the theory of planned behavior: 

Visa exemptions and the traveller decision-making process. Tourism 

Geographies, 13(1), 45-74.  

Harder, B. (2011). The Student Volunteer Movement for Foreign Missions and Its 

Contribution to Overall Missionary Service. Christian Higher Education, 

10(2), 140-154.  

Holmes-Smith, P. (2012). Structural Equation Modeling (Using Amos). Melbourne: 

SREAMS. 

Hrubes, D., Ajzen, I., & Daigle, J. (2001). Predicting hunting intentions and 

behavior: An application of the theory of planned behavior. Leisure 

Sciences, 23(3), 165-178.  

Hua. (2015). Which Factors Affect Passengers' Intention to Use the Automated 

Immigration Clearance System (e-Gate)? Journal of Tourism and 

Recreation, 2(1).  

Huang, S., & Hsu, C. H. (2009). Effects of travel motivation, past experience, 

perceived constraint, and attitude on revisit intention. Journal of Travel 

Research, 48(1), 29-44.  



133 
 

Huang, S. S. (2007). The effects of motivation, past experience, perceived 

constraint, and attitude on tourist revisit intention. The Hong Kong 

Polytechnic University.    

Jang, S. S., Bai, B., Hu, C., & Wu, C.-M. E. (2009). Affect, travel motivation, and 

travel intention: A senior market. Journal of Hospitality & Tourism 

Research, 33(1), 51-73. doi: 10.1177/1096348008329666 

Joynathsing, C., & Ramkissoon, H. (2010). Understanding the behavioral intention 

of European tourists. Paper presented at the International Research 

Symposium in Service Management. 

Juster, T. (1996). Consumer Behaviour Intentions and Purchase Probability': 

National Bureau of Economic Research, Columbia University Press. 

Kotler, P. (1997). Marketing management: Analysis, planning, implementation and 

control. Prentice Hall, Upper Saddle River, New Jersey, 7458, 1-107.  

Li, H. (2014). Analysis of formation mechanism of revisit intention: Data from East 

China. Paper presented at the 2014 International Conference on Global 

Economy, Commerce and Service Science (GECSS-14). 

Lin, S. S., & Tsai, C.-C. (2002). Sensation seeking and internet dependence of 

Taiwanese high school adolescents. Computers in human behavior, 18(4), 

411-426.  

Lo, A. S., & Lee, C. Y. (2011). Motivations and perceived value of volunteer 

tourists from Hong Kong. Tourism Management, 32(2), 326-334.  



134 
 

Maslow, A. H., & Iman, N. (1993). Motivasi dan kepribadian: teori motivasi 

dengan pendekatan hierarki kebutuhan manusia: Pustaka Binaman 

Pressindo. 

Pariwisata, K. (2014). SIARAN PERS: Pertumbuhan Wisman 2017, from 

http://www.kemenpar.go.id/asp/detil.asp?c=16&id=2660 

Pearce, P. L., & Coghlan, A. (2008). The dynamics behind volunteer tourism. 

Journeys of discovery in volunteer tourism: International case study 

perspectives, 130-143.  

Pearce, P. L., & Lee, U.-I. (2005). Developing the travel career approach to tourist 

motivation. Journal of travel research, 43(3), 226-237.  

PRODJO, W. A. (2015). "Voluntourism", Bukan Jalan-jalan Biasa. Retrieved from 

http://travel.kompas.com/read/2015/04/27/100649127/.Voluntourism.Buka

n.Jalan-jalan.Biasa 

Roberti. (2003). A Review of Behavioral and Biological Correlates of Sensation 

Seeking. Journal of Research in Personality, 38, 256-279.  

Sanusi, A. (2011a). Metodologi penelitian bisnis.  

Sanusi, A. (2011). Metodologi penelitian bisnis: Salemba empat. 

Sanusi, A. (2011b). Metodologi penelitian bisnis: Disertai contoh proposal 

penelitian bidang ilmu ekonomi dan manajemen: Jakarta: Salemba Empat. 

Schiffman, L. G., & Kanuk, L. L. (2000). Customer behavior. Engglewood Cliffs, 

NJ: Prebtice Hall.  

http://www.kemenpar.go.id/asp/detil.asp?c=16&id=2660
http://travel.kompas.com/read/2015/04/27/100649127/.Voluntourism.Bukan.Jalan-jalan.Biasa
http://travel.kompas.com/read/2015/04/27/100649127/.Voluntourism.Bukan.Jalan-jalan.Biasa


135 
 

Scrogin, D., Hofler, R., Boyle, K., & Walter Milon, J. (2010). An efficiency 

approach to choice set formation: theory and application to recreational 

destination choice. Applied Economics, 42(3), 333-350.  

Sekaran. (2007). Research Method for Business  (Metodologi Penelitian Untuk 

Bisnis) (4 ed.). Jakarta: Salemba empat. 

Solomon, M. R. (2014). Consumer behavior: Buying, having, and being (Vol. 10): 

Prentice Hall Engelwood Cliffs, NJ. 

Sompotan, J. (2016). Okezone. Retrieved from 

http://lifestyle.okezone.com/read/2016/10/20/406/1519688/2-tahun-

jokowi-jk-tiongkok-target-utama-wisatawan-mancanegara-yang-

menjanjikan 

Sugiyono. (2013). Statistika untuk penelitian. Bandung: Alfabeta. 

Sugiyono, D. (2004). Metode Penelitian Administrasi, cetakan ketujuh, Bandung: 

CV (pp. 90-91): Alfabeta. 

Suhud, U. (2013). A moment to give, no moment to take: A mixed-methods study 

on volunteer tourism.  

Suhud, U. (2014). A study to examine the role of environmental motivation and 

sensation seeking personality to predict behavioral intention in volunteer 

tourism. International Journal of Research Studies in Education, 4(1).  

Sujarweni, V. W. (2014). Metodologi penelitian: Yogyakarta: PT. Pustaka Baru. 

Tolman, E. C. (1935). Psychology versus immediate experience. Philosophy of 

Science, 2(3), 810.  

http://lifestyle.okezone.com/read/2016/10/20/406/1519688/2-tahun-jokowi-jk-tiongkok-target-utama-wisatawan-mancanegara-yang-menjanjikan
http://lifestyle.okezone.com/read/2016/10/20/406/1519688/2-tahun-jokowi-jk-tiongkok-target-utama-wisatawan-mancanegara-yang-menjanjikan
http://lifestyle.okezone.com/read/2016/10/20/406/1519688/2-tahun-jokowi-jk-tiongkok-target-utama-wisatawan-mancanegara-yang-menjanjikan


136 
 

Tsai, C.-Y. (2010). Applying the theory of planned behavior to explore the 

independent travelers' behavior. African Journal of Business Management, 

4(2), 221.  

Warburton, J., & Terry, D. J. (2000). Volunteer decision making by older people: 

A test of a revised theory of planned behavior. Basic and Applied Social 

Psychology, 22(3), 245-257.  

Wymer Jr, W. W., Self, D. R., & Findley, C. S. (2010). Sensation seekers as a target 

market for volunteer tourism. Services Marketing Quarterly, 31(3), 348-

362.  

Wymer, W., Self, D., & Findley, C. S. C. (2008). Sensation seekers and civic 

participation: Exploring the influence of sensation seeking and gender on 

intention to lead and volunteer. International Journal of Nonprofit and 

Voluntary Sector Marketing, 13(4), 287-300.  

Xu, S. (2010). Motivations and sensation seeking behind recreational storm 

chasers in the United States. University of Missouri--Columbia.    

Yang, H. d. (2010). Predicting the travel intention to take High Speed Rail among 

college students. Transportation Research. doi: 10.1016 

Zuckerman, M. (2014). Sensation Seeking (Psychology Revivals): Beyond the 

Optimal Level of Arousal: Psychology Press. 

Zuckerman, M. D. o. S. S. J. o. C. a. C. P. V., No.1, (45-52). (1971). Dimensions 

of  Sensation Seeking. Journal of Counseling and Clinical Psychology, 36, 

45-52.  

 



137 
 

 

 

 

 


