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ABSTRAK

Hermawan Syah Reza. 2013.8223136628. Karya llmiah berjudul “Analisis Brand
Equity | Phone Apple pada Mahasiswa UNJ”. Program Studi DIl Manajemen
Pemasaran. Fakultas Ekonomi. Universitas Negeri Jakarta.

Dalam Karya llmiyah ini, Penulis melakukan riset untuk menganalisis
Brand Equity pada produk smartphone yang menjadi salah satu market leader di
Indonesia yaitu Apple. Responden dalam riset ini adalah mahasiswa UNJ Fakultas
Ekonomi angkatan 2013-2015 sebanyak 83 orang yang merupakan pengguna
smartphone | Phone Apple. Penulis menggunakan metode analisis deksriptif.

Dari ke 4 dimesi Brand Equity, dapat disimpukan bahwa Brand Awareness
pada tingkatan Top of Mind dapat dikategorikan sangat kuat, Brand Association
dapat dikategorikan kuat dengan asosiasi yang paling kuat adalah asosiasi
canggih dan aman , dan Perceived Quality dapat dikategorikan baik. Dan hanya
Brand Loyalty saja yang dikategorikan cukup karena piramida Brand Loyalty
masih belum membentuk piramida terbalik
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ABSTRACK

Hermawan Syah Reza. 2013.8223136628. The title of this scientific paper is
“Brand Equity Analysis on | Phone Apple in state of Jakarta University’s
student”. D-lll Marketing Management Study Program. Faculty of Econnomics.
State of Jakarta University.

In this scientific paper, the authors conducted a research to analyze the
brand equity on smartphone products that became one of the leader on market
in Indonesia, namely Apple. Respondent in this research is the student at state of
Jakarta University on 2013 — 2015 class of 83 people which is a smartphone
Apple | Phone users. The author uses descriptive analysis method to describe the
streght of brand equity on the product.

From the fourth dimensions of brand equity, it can be concluded that
brand awareness, at the level of top of mind can be categorized strong, Brand
Association can be categorized as strong, with the most powerful associationn is
the association of sophisticated and secure, Perceived Quality can be categorized
as good and Brand Loyalty can be categorized as strong because Brand Loyalty
Pyramid has formed an inverted pyramid.
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