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ABSTRAK

M. Fakhri Rafii Rasyid, 2017; Pengaruh Green Advertising dan Green
Perceived Quality terhadap Green Purchase Intention (Pada Mobil Datsun
Go+ di Jakarta). Skripsi, Jakarta: Konsentrasi Manajemen Pemasaran,
Program Studi Manajemen, Jurusan Manajemen, Fakultas Ekonomi,
Universitas Negeri Jakarta. Tim Pembimbing: Setyo Ferry Wibowo, M.Si &
Dra. Basrah Saidani M.Si.

Tujuan dari penelitian ini adalah: 1) Untuk mengetahui apakah green
advertising berpengaruh terhadap green purchase intention pada mobil Datsun
Go+. 2) Untuk mengetahui apakah green perceived quality berpengaruh terhadap
green purchase intention pada mobil Datsun Go+.

Metode pengumpulan data menggunakan metode survey dengan instrumen
berupa kuesioner. Objek penelitian ini adalah 200 responden yang belum
memiliki dan mengetahui mobil Datsun Go+.Teknis analisis data menggunakan
SPSS versi 22 untuk mengolah dan menganalisis data hasil penelitian. Dengan
hasil sebesar 8,334 menunjukan green advertising mempengaruhi green purchase
intention Datsun Go+ Dan hasil sebesar 5,752 menunjukkan bahwa green

perceived quality mempengaruhi green purchase intention.

Kata kunci: Green Advertising, Green Perceived Quality, Green Purchase,

Datsun Go+.



ABSTRACT

M. Fakhri Rafii Rasyid, 2017; The Impact of Green Advertising and Green
Perceived Quality toward Green Purchase Intention (On Datsun Go+ Car at
Jakarta).  Skripsi, Jakarta: Marketing Management Concentration,
Management Study Program, Department of Management, Faculty of
Economics, State University of Jakarta. Advisory: Setyo Ferry Wibowo, M.Si
& Dra. Basrah Saidani M.Si.

The purpose of this research are: 1) To know whether green advertising effect
on green purchase intention on car Datsun Go +. 2) To know whether green
perceived quality influence to green purchase intention on car Datsun Go +

Methods of data collection using survey method with the instrument in the
form of questionnaire. The object of this study is 200 respondents who do not have
and know the car Datsun Go +. Technical data analysis using SPSS version 22 to
process and analyze data research results. With the result of 8,334 showing green
advertising influencing green purchase intention Datsun Go + And result of 5,752

show that green perceived quality influences green purchase intention.

Keywords: Green Advertising, Green Perceived Quality, Green Purchase, Datsun

Go+.
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