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ABSTRAK 

 

Muh. Sifaul Muztahid, 2017; Pengaruh Pengaruh Persepsi Kualitas, Citra 

Merek dan Nilai Emosional terhadap Niat Beli Tas Ransel Consina. Skripsi, 

Jakarta: Konsentrasi Manajemen Pemasaran, Program Studi Manajemen, 

Jurusan Manajemen, Fakultas Ekonomi, Universitas Negeri Jakarta. Tim 

Pembimbing: Dra. Basrah Saidani, M.Si & Andrian Haro, S.Si M.M 

 

Penelitian ini dilakukan untuk mengetahui secara deskriptif dan empiris pengaruh 

persepsi kualitas, citra merek dan nilai emosional terhdap niat beli tas ransel 

Consina. Populasi pada penelitian ini adalah pengguna tas ransel yang berdomisili 

di daerah Jakarta Timur. Metode pengumpulan data menggunakan metode survei. 

Analisis data menggunakan SPSS versi 20 untuk mengolah dan menganalisis data 

hasil penelitian. Hasil pengujian deskriptif menjelaskan bahwa persepsi kualitas, 

citra merek dan nilai emosional dari tas ransel Consina sudah baik menurut 

kebanyakan responden, sehingga responden memiliki niat beli terhadap tas ransel 

Consina yang cukup besar. Hasil pengujian hipotesis menunjukkan bahwa; (1) 

persepsi kualitas mempengaruhi niat beli secara positif dan signifikan; (2) citra 

merek mempengaruhi niat beli secara positif dan signifikan; (3) nilai emosional 

mempengaruhi niat beli secara positif dan signifikan; (4) persepsi kualitas, citra 

merek dan nilai emosional berpengaruh secara simultan terhadap niat beli.  

 

  

Kata kunci: persepsi kualitas, citra merek, nilai emosional, niat beli 
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ABSTRACT 

 

Muh. Sifaul Muztahid, 2017; The Influence of Perceived Quality, Brand Image 

and Emotional Value Toward Purchase Intention of Backpack Consina. Thesis, 

Jakarta: Marketing Management Concentration, Management Study Program, 

Department of Management, Faculty of Economics, State University of Jakarta. 

Advisory: Dra. Basrah Saidani, M.Si & Andrian Haro, S.Si M.M 

 

 

This study was conducted to determine the descriptive and empirical impact of 

perceived quality, brand image and emotional value toward purchase intention. 

The object of this research was 200 respondents of backpack users in East 

Jakarta. Methods of data collection using survey methods. Data analysis using 

SPSS version 20 to process and analyze the research data. The results of 

descriptive test explained that perceived quality, brand image and emotional value 

of backpack Consina is good according most respondents answer, so they have 

quite high purchase intention. The hypothesis test shows; (1) perceived quality has 

positive and significant effect on purchase intention (2) brand image has positive 

and significant effect on purchase intention; (3) emotional value has positive and 

significant effect on purchase intention; (4) perceived quality, brand image and 

emotional value have simultaneous effect on purchase intention. 
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