DAFTAR PUSTAKA

Achari, Miranti Setiasih. “Peran Mediasi Kepercayaan dalam Membentuk Niat
Pembelian Ulang pada Konsumen Website Zalora Indonesia.” SKripsi
Fakultas Ekonomi Universitas Indonesia. 2014.

Aditia, Indra dan Suhaji. Faktor-faktor yang Mempengaruhi Kepuasan
Pelanggan pada UD Pandan Wangi Semarang. Sekolah Tinggi Iimu
Ekonomi Widya Manggala, Semarang, 2012.

Adityo, Benito dan Imroatul Khasanah. “Analisis Pengaruh Kepercayaan,
Kemudahan dan Kualitas Informasi Terhadap Keputusan Pembelian
Secara Online di Situs Kaskus.” Journal of Marketing. 2010. Vol 6.

Aliyar dan Mutambala. “Consumers’ Online Purchase Intention in Cosmetic
Products.” Linnaeus University Sweden. 2015.

Amstrong, Gary dan Philip Kotler. Marketing an Introduction Ch. 12. Pearson
Education, Inc. 2015.

Aren, Selim, Mevludiye Guzel, Ebru Kabadayi dan Lutfihak Alpkan. “Factors
Affecting Repurchase Intention to Shop at the Same Website”. Procedia
Social and Behavioral Science. 2013. Vol. 99.

Aritonang R Lerbin R., Kepuasan Pelanggan:Pengukuran dan Penganalisisan
Dengan SPSS. Penerbit PT Gramedia Pustaka Utama. 2007

Broutsou, Andromachi dan Fitsilis. “Online Trust: The Influence of Perceived
Company’s Reputation on Consumers’ Trust and the Effects of Trust on
Intention for Online Transactions.” Journal of Service Science and
Management. 2012. Vol. 5.

Bulut, Zeki Atil. “Determinants of Repurchase Intention in Online Shopping: A
Turkish Consumer’s Perspective.” International Journal of Business and
Social Science. 2015. Vol. 6. No. 10.

Cengiz, Emrah. “Measuring Customer Satisfaction: Must or Not?”” Journal of
Naval Science and Engineering. 2010. Vol. 6. No.2.

Chen, Han-Shen dan Tsuifang Hsieh. “A Study of Antecedents of Customer

Repurchase Behaviours in Chain Store Supermarket.” International
Journal of Management. 2008.

139



140

Chinomona, Richard dan Maxwell Sandada. “Customer Satisfaction, Trust and
Loyalty as Predictors of Customer Intention to Re-Purchase South African
Retailing Industry”. Mediterranean Journal of Social Sciences MCSER
Publishing. 2013. Vol. 4. Nc 139 39-9340.

Dr Kaouher Kooli et al. “Determ ine Trust and Their Impact on

Online Purchase Intention.” International Journal of Technology
Marketing. 2014. Vol 2. No. 3

Fang, Yulin et al. “Trust, Satisfaction, and Online Repurchase Intention: The
Moderating Role of Perceived Effectiveness of E-Commerce Institutional
Mechanism.” MIS Quartely. 2014. Vol. 38. No.2.

Farah, Meirissa. Varitrans: Konsumen E-Commerce Indonesia Masih Suak
Transaksi via Minimarket. 2015. https://id.techinasia.com/veritrans-
konsumen-emecommerceem-indonesia-masih-suka-transaksi-
emminimarketem. (Diakses pada 28 Februari 2016)

Febrina, Airin. Pengalaman Pertama dan Terakhir di Elevenia. 2015.
https://blogfeby.wordpress.com/2015/03/05/suka-duka-belanja-di-online-
shop/ (Diakses pada 1 Maret 2016)

Ferdinand, A. “Structural Equation Modeling dalam Penelitian Manajemen:
Aplikasi Model-Model Rumit dalam Penelitian untuk Tesis Magister.”
Tesis: Universitas Diponegoro. 2006.

Francisca, Juniana. “Analisis Faktor-Faktor Penentu Intensi yang
Berkelanjutan Terhadap Mobile Shopping Melalui Blackberry
Messenger”. Skripsi Universitas Indonesia. 2013.

Fransisco, Afrid. Prediksi Trend Bisnis Toko Online. 2015.
http://googleweblight.com/?lite_url=http://www.afrid-
fransisco.com/2015/01/prediksi-trends-bisnis-toko-online (Diakses pada
28 Februari 2016)

Hair et.al, Multivariate Data Analysis, 7th Edition. Mcmillan New York. 2010.

Hellier et al. “Customer Repurchase Intention: A General Structural Equation.”
European Journal of Marketing. 2003. Vol 37. No 11.

Igbal et al. “Consumer Intention to Shop Online: B2C E-Commerce in
Developing Countries.” Middle-East Journal of Scientific Research.
2012. Vol 12. No 4.


https://id.techinasia.com/veritrans-konsumen-emecommerceem-indonesia-masih-suka-transaksi-emminimarketem
https://id.techinasia.com/veritrans-konsumen-emecommerceem-indonesia-masih-suka-transaksi-emminimarketem
https://id.techinasia.com/veritrans-konsumen-emecommerceem-indonesia-masih-suka-transaksi-emminimarketem
https://blogfeby.wordpress.com/2015/03/05/suka-duka-belanja-di-online-shop/
https://blogfeby.wordpress.com/2015/03/05/suka-duka-belanja-di-online-shop/
http://googleweblight.com/?lite_url=http://www.afrid-fransisco.com/2015/01/prediksi-trends-bisnis-toko-online
http://googleweblight.com/?lite_url=http://www.afrid-fransisco.com/2015/01/prediksi-trends-bisnis-toko-online

141

Istiyanto, Jazi Eko. Aspek-Aspek Keamanan pada Infrastruktur e-Government.
Jurnal Universitas Gadjah Mada. 2009.

Jiradilok, Taweerat et al. “The Impact of Customer Satisfaction on Online
Purchasing: A Case Study Analysis in Thailand.” Journal of Economics,
Business and Management. 2014. Vol. 2. No. 1.

Johana P, Myra. Analisis Faktor-Faktor yang mempengaruhi minat membeli
kembali. Skripsi: Pasca Sarjana Universitas Diponogoro. 2006.

Kompas. Pengguna Internet Indonesia Tembus 88 Juta. 2016.
http://tekno.kompas.com/read/2015/03/26/14053597/Pengguna. Internet.In
donesia.Tembus.88.Juta. (Diakses pada 28 Februari 2016)

Kotler, Philip dan Kevin L. Keller. Marketing Management 15th Edition.
Pearson Global Edition. 2015.

Kuscu dan Ozcam. “Analyzing Factors Affecting Repurchase Intention During
Gezi Park Brand Protests.” European Journal of Business and
Management. 2014.

Kyauk, Sai Tip dan Sirion Chaipoopirutana. “Factors Influencing Repuchase
Intention: A Case Study of XYZ.com Online Shopping Website in
Myanmar.” International Conference on Trends in Economics,
Humanities and Management. 2014.

Leeraphong dan Mardjo. “Trust and Risk in Purchase Intention through Online
Social Network: A Focus Group Study of Facebook in Thailand.”
Journal of Economics, Business and Management. 2013. Vol. 1. No. 4.

Li, Huagigin dan Jinhwan Hong. “Factor Influencing Consumers Online
Repurchasing Behavior”. iBusiness, 2013. No.5.

Liat, Chen Boon dan Yee Shi Wuan. “Factors Influencing Consumer’s Online
Purchase Intention: A Study among University Students in Malaysia.”
International Journal of Liberal Arts and Social Science. 2014. Vol 2.

No 8.

Lubis, Miladinne. Konsumen Indonesia Mulai Menyukai Belanja Online.
2014. http://www.nielsen.com/id/en/press-room/2014/konsumen-
indonesia-mulai-menyukai-belanja-online.html (Diakses pada 28 Februari
2016)

Mahdi, Moeeini dan Mohammad Ghafari Fard. “Review and Analysis of Factors
Affecting Online Repurchase Intention”. Indian Journal of Fundamental
and Applied Life Sciences. 2014. Vol. 4, ISSN: 2231-6345.


http://tekno.kompas.com/read/2015/03/26/14053597/Pengguna.Internet.Indonesia.Tembus.88.Juta
http://tekno.kompas.com/read/2015/03/26/14053597/Pengguna.Internet.Indonesia.Tembus.88.Juta
http://www.nielsen.com/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html
http://www.nielsen.com/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html

142

Malhotra, Naresh K. Riset Pemasaran. Penerbit PT. Indeks. 2009.

Mandal, Pratap Chandra. Dimensions Affecting Customer Satisfaction in Retail
Banking: A Review, 2015.Vol. 2. Issue 1.

Matic, Matea dan Katjja Vojvodic. “Customer-Perceived Insecurity of Online
Shopping Environment.” International Review of Management and
Marketing. 2014. Vol. 4. No. 1.

Maulana, Jaya. Perkembangan E-Commerce di Indonesia. 2013.
http://sharingvision.com/2013/10/perkembangan-e-commerce-di-
indonesia/ (Diakses pada 28 Februari 2016)

Meskaran et al. “Online Purchase Intention: Effects of Trust and Security
Perception.” Australian Journal of Basic and Applied Sciences. 2013.
Vol 7. No. 6.

Mitra, Wyndo. Data Statistik Mengenai Pertumbuhan Pangsa Pasar E-
Commerce di Indonesia Saat ini. 2014. http://startupbisnis.com/data-
statistik-mengenai-pertumbuhan-pangsa-pasar-e-commerce-di-indonesia-
saat-ini/ (Diakses pada 28 Februari 2016)

Mohmed et al. “The Impact of Trust and Past Experience on Intention to Purchase
in E-Commerce.” International Journal of Engineering Research and
Development. 2013. Vol 7.

Mosavi, Seyed Alireza dan Mahnoosh Ghaedi. “Role of Perceived Value in
Explaining Trust and Repurchase Intention in E-Shopping.” African
Journal of Business Management. 2012.Vol.6. No. 14.

Mpinganjira, Mercy. “Enhancing Trust in Online Business Relationships of South
Africa a Web Interface Signalling Perspective”. Problem and Perspectives
in Management. 2015. Vol. 13. Issue 3.

Ozguven, Nihan. “Analysis of the Relationship Between Perceived Security and
Customer Trust and Loyalty in Online Shopping.” Chinese Business
Review. 2011. Vol 10. No. 11.

Peter, J. Paul dan Jerry C. Olson. Consumer Behavior & Marketing Strategy
9™ Edition Ch 16. The Mcgraw-Hill Company, Inc. 2010.

Pratiwi, Hesti. Potensi dan Tantangan E-Commerce Indonesia. 2015.
https://dailysocial.id/post/potensi-dan-tantangan-e-commerce-indonesia-
tahun-2015/ (Diakses pada 28 Februari 2016)



http://sharingvision.com/2013/10/perkembangan-e-commerce-di-indonesia/
http://sharingvision.com/2013/10/perkembangan-e-commerce-di-indonesia/
http://startupbisnis.com/data-statistik-mengenai-pertumbuhan-pangsa-pasar-e-commerce-di-indonesia-saat-ini/
http://startupbisnis.com/data-statistik-mengenai-pertumbuhan-pangsa-pasar-e-commerce-di-indonesia-saat-ini/
http://startupbisnis.com/data-statistik-mengenai-pertumbuhan-pangsa-pasar-e-commerce-di-indonesia-saat-ini/
https://dailysocial.id/post/potensi-dan-tantangan-e-commerce-indonesia-tahun-2015/
https://dailysocial.id/post/potensi-dan-tantangan-e-commerce-indonesia-tahun-2015/

143

Priyatno, Duwi. Paham Analisa Statistik Data dengan SPSS. Penerbit
Mediakom, 2010.

Putri, Destiara “Analisis Faktor-Faktor Pembentuk Repeat Purchase Intention
dalam Online Group Buying Studi Kasus Pada Groupon”. SKripsi
Universitas Indonesia. 2015.

Radziszewska Aleksandra dan Politechnika Czestochowska. “Assesment of
Customer’s Satisfaction in E-commerce Services.” Polityki Europejskie
Finanse i Marketing. 2013. Vol. 9. No. 58.

Rahman, Habibur dan Lili Han. “Customer Satisfaction in E-Commerce : A Case
Study of China and Bangladesh.” Master’s Thesis in International
Business 15 ECTS : University West. 2011.

Saidani, Basrah dan Samsul Arifin. ”Pengaruh Kualitas Produk dan Kualitas
Layanan Terhadap Kepuasan Konsumen dan Minat Beli Pada Ranch
Market. Jurnal Riset Manajemen Sains Indonesia. 2012. Vol. 3 No. 1.

Sanusi, Anwar. Metodologi Penelitian Bisnis. Salemba Empat, 2011.

Sekaran, Uma. Research Method For Business (Metodologi Penelitian Untuk
Bisnis), Edisi 4. Salemba Empat. 2007.

Sugiyono. Statistik untuk penelitian. Penerbit Alfabeta, 2012.

Tangcharoensuichai, Pathompong dan Phusit Wonglorsaichon. “The Effect of
Satisfaction, Website Quality, Financial Security, Trust, and Attitude on
Online Re-Purchase.” International College, University of the Thai
Chamber of Commerce. 2012.

Trong, Van Hung et al. “Evaluating Factors Influencing Consumer Satisfaction
towards Online Shopping in Vietnam.” Journal of Emerging Trends in
Computing and Information Sciences. 2014. VVol.5 No. 1.

Van Teijlingen, Edwin. The Important of Pilot Study. 2011.
Yamin, Sofyan dan Heri Kurniawan. Stuctural Equation Modeling: Belajar

Lebih Mudah Teknik Analisis Data Kuesioner dengan Lisrel — PLS.
Penerbit Salemba Infotek, 2009.



