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ABSTRAK 

 

Adhisty Prastica, 2015; Pengaruh Lokasi dan Persepsi Harga terhadap Kepuasan 

Pelanggan 

Secara garis besar tujuan penelitian ini adalah : 1) Menguji secara empiris 

pengaruh lokasi terhadap kepuasan pelanggan Marcopolo Waterpark Serpong 2) 

Menguji secara empiris pengaruh persepsi harga terhadap kepuasan pelanggan 

Marcopolo Waterpark Serpong. Menguji secara empiris pengaruh lokasi dan 

persepsi harga secara bersama-sama terhadap kepuasan pelanggan Marcopolo 

Waterpark Serpong. 

Unit Analisis adalah member Marcopolo Waterpark Serpong. Unit 

Observasi adalah 150 responden. Rancangan penelitian  penelitian kuantitatif, 

pendekatan kausal dan deskriptif, Penelitian dilakukan dengan menggunakan 

metode Purposive Sampling. Berdasarkan hasil penelitian diperoleh persamaan 

regresi linear berganda Y = 6.792 + 0.290 X1 + 0.451 X2. Analisa data dilakukan 

dengan menggunakan perangkat lunak SPSS. Hasil penelitian menunjukkan : 1) 

Lokasi terhadap kepuasan pelanggan berpengaruh secara signifikan dan positif. 2) 

Persepsi harga terhadap kepuasan pelanggan berpengaruh secara signifikan dan 

positif  3) Lokasi dan persepsi harga terhadap kepuasan pelanggan berpengaruh 

secara signifikan dan positif  
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ABSTRACT 

Adhisty Prastica, 2015; Influence of location and price perception on Customer 

Satisfaction 

 

The broad objective of this research are: 1) Testing empirically the effect 

of the location of the customer satisfaction Marcopolo Waterpark Serpong 2) 

Testing empirically the effect of price perception towards customer satisfaction 

Marcopolo Waterpark Serpong. Empirically examine the influence of the location 

and  price perception together to customer satisfaction Marcopolo Waterpark 

Serpong. 

Analysis Unit is a member of the Marcopolo Waterpark Serpong. 

Observation Unit is 150 respondents. Quantitative research using study design, 

causal and descriptive approach, research was conducted by using purposive 

sampling method. Based on the research results obtained by multiple linear 

regression equation Y = 6792 + 0290 X1+ 0451 X2. The data were analyzed using 

SPSS software. The results showed: 1) The location of the customer satisfaction 

and a positive significant effect. 2) price perception to customer satisfaction and a 

positive significant effect 3) The location and  price perception towards customer 

satisfaction significantly and positively influence. 

 

  

Keywords: Location, Price Perception, Customer Satisfaction, Marcopolo 

Waterpark Serpong. 
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