
PENGARUH CITRA MEREK DAN KUALITAS 

PRODUK TERHADAP KEPUTUSAN PEMBELIAN 

(STUDI BANDING TERHADAP KONSUMEN MIE 

SEDAAP DAN INDOMIE)  
 

 

KARTIKA LESTARI HANDAYANI 

8215112344 
 

 

 

 

 
 

 

 

 

 

 

Skripsi ini Disusun Sebagai Salah Satu Persyaratan Untuk 

Memperoleh Gelar Sarjana Ekonomi 
  

 

 

 

 

 

 

 

 

 

PROGRAM STUDI S1 MANAJEMEN 

KONSENTRASI PEMASARAN 

JURUSAN MANAJEMEN 

 FAKULTAS EKONOMI 

UNIVERSITAS NEGERI JAKARTA 

2015



THE INFLUENCE OF BRAND IMAGE AND 

PRODUCT QUALITY TOWARD PURCHASE 

DECISION (COMPERATION STUDY TOWARD 

CONSUMEN OF MIE SEDAP AND INDOMIE) 
 

 

 

KARTIKA LESTARI HANDAYANI 

8215112344 
 

 

 

 
 

 

 

 

 

 

Thesis is Written as One of The Requirements For Getting a Bachelor 

Degree of Economics 
 

 

 

 

 

 

 

 

STUDY PROGRAM SI MANAGEMENT 

MARKETING CONCENTRATION 

DEPARTMENT OF MANAGEMENT 

FACULTY OF ECONOMICS 

STATE UNIVERSITY OF JAKARTA 

2015 
 



ii 
 

ABSTRAK 

 

Kartika Lestari Handayani, 2015; Pengaruh Citra Merek dan Kualitas 

Produk Terhadap Keputusan Pembelian (studi banding konsumen Indomie 

dan Mie Sedaap). Skripsi, Jakarta: Konsentrasi Manajemen Pemasaran, 

Program Studi Manajemen, Jurusan Manajemen, Fakultas Ekonomi, 

Universitas Negeri Jakarta. Tim Pembimbing: Dr. Mohamad Rizan, SE, MM 

& Agung Kresnamurti RP, ST, MM 

Tujuan dari penelitian ini adalah: 1)Untuk mengetahui deskripsi variabel 

keputusan pembelian (purchase decision), citra merek (brand image), kualitas 

produk(product quality) mie instan Indomie dan Mie Sedaap. 2)Untuk menguji 

pengaruh citra merek (brand image) terhadap keputusan pembelian (purchase 

decision). 3)Untuk menguji pengaruh kualitas produk (Product quality) terhadap 

keputusan pembelian (purchase decision). 4)Untuk menguji pengaruh citra merek 

(brand image) dan kualitas produk (Product quality) terhadap keputusan 

pembelian (purchase decision). Objek penelitian ini ialah 110 responden yang 

menjadi, atau telah menjadi konsumen Indonie dan Mie Sedaap. Hasil pengujian  

hipotesis menunjukan adanya pengaruh yang signifikan dari citra merek dan 

kualitas produk terhadap keputusan pembelian (Indomie: 59,5%; Mie Sedaap: 

8,6%).  

Kata kunci: Citra merek, kualitas produk, keputusan pembelian, mie instan 
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ABSTRACT 

 

Kartika Lestari Handayani, 2015; The Influence of Brand Image and Product 

Quality Toward purchase decision (Comparison Between Indomie and Mie 

Sedaap consumen).Skripsi, Jakarta: Marketing Management Concentration, 

Management Study Program, Department of Management, Faculty of 

Economics, State University of Jakarta. Advisory: Dr.  Mohamad Rizan, SE, 

MM & Agung Kresnamurti RP, ST, MM 

The purpose of this research are: 1)To know the description of purchase decision, 

brand image and  product quality of  consumen of Indomie and  consumen of Mie 

Sedaap, 2) test empirically the influence of brand image toward purchase decision 

of consumen of Indomie and  consumen of Mie  Sedaap , 3) test empirically the 

influence of product quality toward purchase decision of consumen of Indomie 

and  consumen of Mie  Sedaap, 4) test empirically the influence of brand image 

and  product quality toward purchase decision of consumen of Indomie and  

consumen of Mie  Sedaap. Object of the research consist of 110 respondent that 

already be a comsumen of Indomie and Mie Sedaap. The hypothesis test shows: 1) 

there is significant influence from brand image and product quality toward 

purchase decision (Indomie: 59,5%; Mie Sedaap: 8,6%). 

Keywords: brand image, product quality, purchase decision, mie instant 
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