DAFTAR PUSTAKA

Belch, George E. dan Belch, Michael A. (2009). Advertising and Promotion: an

integrated marketing communications perspective. New York. McGraw-Hill.

Bougie, Roger dan Uma Sekaran, 2010. Research Methods For Business, Fifth

Edition. John Wiley and Sons Ltd.

Duwi Priyatno (2010). Teknik Mudah dan Cepat Melakukan Analisis Data. Penelitian
dengan SPSS. Yogyakarta : Gava Media.

Fandy Tjiptono (2008). Pemasaran Strategik, Yogyakarta. Andi .

Fill, Chris. (2009). Marketing Communication: Interactivity, Communities, and

Content. Harlow. Prentice Hall.

Hawkins, D.I., Mothersbaugh, D.L. (2010). Counsumer Behavior: Building

Marketing Strategy. New York. McGraw-Hill.

J. Paul Peter, James H. Donnelly, Jr. (2008). A Preface to Marketing Management.

New York, McGraw-Hill.

J. Paul Peter, Jerry C. Olson (2010). Consumer Behavior & Marketing Strategy.

New York , McGraw-Hill.



Joseph P. Cannon, William D. Perreault Jr, E. Jerome McCarthy (2008). Basic

Marketing. New York, McGraw-Hill.

Kotler, P. and G. Armstrong (2012). Principles of marketing. Boston, Pearson

Prentice Hall.

Kotler, P. and K. L. Keller (2012). Marketing management. Upper Saddle River, N.J.,

Prentice Hall.

Kurniawan, D. Anggoro. et al. Analisis Pengaruh Produk, Promosi, Harga, dan
Tempat Terhadap Keputusan Pembelian (studi pada Kedai Amarta Semarang).
2012.

Loudon, David L. et al. (2005). Marketing Management: text and cases. New York

Best Business Books.

Malhotra, N. K. (2007). Marketing research : an applied orientation. Upper Saddle

River, NJ, Prentice Hall.

Malhotra, Naresh K., 2009. Riset Pemasaran, Edisi 4. Jakarta: PT. Indeks.

Mullins, J. W. and O. C. Walker (2010). Marketing management : a strategic

decision-making approach. Boston, McGraw-Hill Irwin.




Pramono, S. Nor, dan Andy. Analisis Pengaruh Harga, Kualitas Produk, dan Promosi
Terhadap Keputusan Pembelian Air Mineral Aqua (Studi Kasus di Kelurahan
Gajahmungkur, Semarang). 2012.

Priyanto, Dwi. 2008. Mandiri Belajar SPSS. Yogyakarta : MediaKom.

Putra, Defrima. et al. Pengaruh Harga dan Kualitas Produk CBR 250R Terhadap
Keputusan Beli Konsumen pada PT. Menara Agung di Kota Payakumbubh.
2013.

Purborini, Ayu.Wibisono, Totok. Analisis Pengaruh Kualitas Produk, Daya Tarik
Iklan, dan Persepsi Harga Terhadap Keputusan Pembelian Konsumen padan
Produk Motor Yamaha Mio. 2013.

Schiffman, Leon G., Kanuk, Leslie Lazar. (2010). Consumer Behavior. Prentice Hall

Sekaran, U. (2003). Research methods for business : a skill-building approach. New

York, John Wiley & Sons.

Sekaran, Uma, 2007. Research Method For Business (Metodologi Penelitian Untuk

Bisnis), Edisi 4. Jakarta: Salemba 4.

Sekaran, U. and R. Bougie (2010). Research methods for business : a skill-building

approach. Chichester, Wiley.

Sugiono, (2010), Metode Penelitian Kuantitatif Kualitatif Dan R&D,. Alfabeta,

Bandung.



Tri Wibowo. dan Sri Puwantini. Analisis Pengaruh Kualitas Produk, Harga, dan
Promosi Terhadap Keputusan Pembelian Mobil Toyota (Studi kasus pada
PT. Nasmoco Gombel Semarang). 2012.

Walker, O. C. and J. W. Mullins (2008). Marketing strategy : a decision-focused

approach.Boston, McGraw-Hill Irwin.



	ABSTRAK Fadlan.pdf
	Image0022.pdf

