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ABSTRAK

Dwi Hari Wibowo, 2011; Pengaruh Faktor Sosial, Faktor Psikologis dan
Brand Awareness Terhadap Pengambilan Keputusan Pembelian Produk
Handphone Merek BlackBerry (Survei Pada Mahasiswa Jurusan S1 Akuntansi
Angkatan 2007 Trisakti School Of Management). Skripsi, Jakarta: Program Studi
Manajemen, Jurusan Manajemen, Fakultas Ekonomi, Universitas Negeri Jakarta,
Desember 2011.

Penelitian ini bertujuan untuk mengetahui hubungan antara faktor sosial, faktor
psikologis dan brand awareness terhadap terhadap pengambilan keputusan
Khususnya pada mahasiswa jurusan S1 Akuntansi angkatan 2007 Trisakti School
Of Management. Penelitian ini menggunakan kuesioner sebagai alat pengumpulan
data. Lokasi penelitian ini dilaksanakan di Trisakti School Of Management
(TSM). Analisis penelitian ini dilakukan dengan menggunakan program aplikasi
statistik SPSS (Statistical Package for The Social Science) versi 18 untuk
mengolah data. Angka probabilitas koefesien antara faktor sosial, faktor
psikologis dan brand awareness sebesar: 8.583, 19.425, 2.292, dari uji koefisien
dapat dilihat nila t yang paling berpengaruh dalam keputusan pembelian adalah
variable faktor psikologis yaitu sebesar 19.425.

Kata kunci: Faktor sosial, Faktor psikologis, Brand awareness dan Keputusan

pembelian.
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ABSTRACT

Dwi Hari Wibowo, 2011; Influence Social Factor, Psychological And
Brand Awareness Againts A Decision Making Purchase Of Products Purchase
BlackBerry Brand Phones (Survey In Undergraduate Student Of A Major In
Accounting 2007 Trisakti School Of Management). Thesis, Jakarta: Program
Management Studies, Department of Management, Faculty of Economics, State
University of Jakarta, Desember 2011.

This study aims to determine the relationship between social factor, psychologial
and brand awareness with decision making purchase. This study used
questionnaire as a means of collecting data. Location of the study was conducted
at Trisakti School Of Management. Analysis of this research is accomplished
using the statistical application SPSS (Statistical Package for the Social Science)
version 18 for data processing. A number of social factors in probability,
koefesien between psychological factors and the brand awareness of: 8.583,
19.425, 2,380, from test coefficient can be seen nila t most influential in
purchasing decisions is variable psychological factors are of 19.425.

Keywords: Social factor, Psychological factor, Brand awareness and Decision
making purchase
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