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ABSTRAK

MUHAMAD HILMI YUNUS. 2015. 8223128295. Analisis Keputusan
Pembelian Produk Motor Honda Vario FI di Honda Samudra Ciracas.
Progran Studi DIl Manajemen Pemasaran. Jurusan a)daren. Fakultas
Ekonomi. Universitas Negeri Jakarta.

Karya ilmiah ini bertujuan untuk mengetahui karakték konsumen dan
menganalisis keputusan pembelian motor Honda V&iioyang dilakukan
konsumen di Honda Samudra Ciradsletode yang digunakan dalam penelitian
ini adalah analisis deksriptif. Dengan menggunagangumpulan data melalui
studi pustaka dan kuesioner dengan menyebar kef@@laesponden kemudian
hasil data tersebut direkapitulasi.

Berdasarkan hasil penelitian dapat diketahui babkelsagian besar responden
yang melakukan pembelian motor Honda Vario FI dné# Samudra Ciracas
berjenis kelamin laki-laki sebesar 78 persen, dengsia yang datang berkisar
antara 18-24 tahun sebesar 33 persen, dengan pamdidrmal terakhir sebagian

besar SMA/Sederajat sebesar 64 persen, dengarsipsefeagian besar pegawai
swasta sebesar 64 persen. Adapun proses keputesalpelpan motor Honda

Vario FlI pada Honda Samudra Ciracas melalui linfeapan yaitu pengenalan
kebutuhan, pencarian informasi, evaluasi alternddih keputusan pembelian.

Kata kunci : Keputusan Pembelian, Produk



ABSTRACT

MUHAMAD HILMI YUNUS. 2015. 8223128295. Analysis of Purchasing
Decisions Product Motorcycle Honda Vario FI Honda Samudra in_Ciracas.
Study Program, Diploma in Marketing Management. &é&pent of Management.
Faculty of Economics. State University of Jakarta.

This paper aims to investigate the characteristitsonsumers and analyzing the
consumer’s purchasing decisions motorcycle HondaoVkl made in Honda
Samudra in Ciracas. The method that used in thesaech is descriptive analysis.
By using data gathered through literature and qioestaires with spreading of
100 respondents then the results of that datairsgbecapitulated.

Based on the results of the research it can be semnmost respondents made
purchasing motorcycle Honda Vario FI in Honda SamnauCiracas are mostly
men by 78 percent, with the coming of age ranged fil8-24 years by 33
percent, with the latest education mostly SMA/Edpyab4 percent, with most of
the profession are as private employee by 64 pérdére process of purchase
decision motorcycle Honda Vario Fl in Honda Samu@@@acas through five
stages, that is the introduction of the needs,rinédion search, alternatives
evaluation, and purchase decision.

Keywords: Purchasing Decisions, Product
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