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ABSTRAK 

 
    MUHAMMAD GHONI. 2009.8223097586. “Pengaruh Kualitas 
Pelayanan Terhadap Keputusan Pembelian Survei pada Pembeli 

Handphone di Global Teleshop Cabang Cibubur Junction”. Program 

Studi DIII Manajemen Pemasaran. Jurusan Pemasaran. Fakultas 

Ekonomi. Universitas Negeri Jakarta. 
  
Karya Ilmiah ini bertujuan untuk mengetahui pengaruh kualitas 

pelayanan terhadap keputusan pembelian survei pada pembeli 
handphone. Metode yang digunakan adalah metode deskriptif dengan 

menggunakan pengumpulan data melalui studi pustaka, kuesioner dan 
observasi di Global Teleshop Cab Cibubur Junction. 
 

   Dari hasil penulisan karya ilmiah ini bahwa kualitas pelayanan 
merupakan salah satu faktor dalam keputusan pembelian. Penelitian ini di 

lakukan terhadap 117 responden yang membeli handphone di Global 
Teleshop. Sampel di pilih dengan menggunakan rumus slovin. Alat ukur 
yang digunakan adalah skala likert . Hasil analisa data menunjukkan 

kualitas pelayanan mempengaruhi keputusan pembelian sebesar 4%, hal 
ini menunjukkan kualitas pelayanan memiliki peran dalam meningkatkan 

keputusan pembelian sebesar 4%. 
 
Kata Kunci : Kualitas Pelayanan, Keputusan Pembelian 
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ABSTRACK 

 
MUHAMMAD GHONI. 2009. 8223097586. The Impact of  Service 

Quality To Purchase Decision Handphone Customer Survey at Global 

Teleshop Cibubur Junction Branch. Progam Study DIII Marketing 
Manajemen, Department of Management, Faculty of Economic, State 

University of Jakarta. 
 
. 

Scientific work aims to determine the impact of service quality to 
purchase decision handphone customer survey. The method used in this 

study is a descriptive study with data colecting through study literature, 
questionnaires, and observations in Global Teleshop Cibubur Junction 
Brance. 

 
From the writing of scientific work is that the service quality is become 

one of factor making purchase decision. The research was conducted on 
117 responden customer handphone in  Global Teleshop. The sample 
was selected using the slovin formula. Measuring devices used are likert 

scale. Results of analysis of data showed that service quality impact 
purchase decision by 4%, indicating that the service quality had a role 

increasing purchase decision with percentage of 4%. 
 
 

Keyword : Service quality, purchase decision 
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