
95

DAFTAR PUSTAKA

Akinyele. (2010). Significance of strategic marketing to enterprise performance:

An empirical analysis of Nigerian oil and gas industry. Global Journal of

Management and Business Research, vol.10(6), 60-77.

Alma, Buchari, (2014), Manajemen Pemasaran dan Pemasaran Jasa, Bandung:

Alfabeta.

Anema, Fitria. (2013). Pengaruh Produk Dan Harga Terhadap Minat Beli Pada

Mobil Honda Freed Di Pekanbaru. Pekanbaru

Anggraeni, Diah Ayu. (2013). Analisis Pengaruh Harga, Kualitas Produk dan

Promosi Terhadap Keputusan Pembelian Mobil Suzuki Sx4 Pada Dealer

Umc Perak. Surabaya

Ardiansyah, Rizky. (2013). Pengaruh Harga, Produk, dan Promosi Terhadap

Volume Penjualan Sepeda Motor Honda. Surabaya.

Banerjee, ipsita, walker, joan l, deakin, elizabeth a, kanafani. (2010). New vehicle

choice in India: household choice among motorized vehicle segment. India

Beena John, Dr. S. Pragadeeswaran. (2013). Study of small car consumer

preference in Pune city. TRANS Asian Journal of Marketing &

Management Research. Vol.2.

Chaharsoughi, Shahriar Ansari. (2011). The Affect Of Sales Promotion On

Consumer Interest To Purchase In IKCO Automotive Company. India

Fandy, Tjiptono dan Gregorius Chandra, (2012), Pemasaran Strategik : Edisi

Kedua, Yogyakarta: Andi Offset.



96

Gitosudarmo, I, (2010), Manajemen Pemasaran : Edisi Pertama, Yogyakarta:

BPFE.

Griffin, Ricky W. and Ronald J. Ebert, (2006), Business. USA: Pearson Prentice

Hall.

Gupta, Sangeeta. (2013). A Study of Buying Decision Influencers for Passenger

Car Segment in New Delhi. India

Hashim M.K, (2011), Managing Small and Medium Sized Enterprise. The

Malaysia Perspective, UUM University press.

Hawkins and Mothersbaugh, (2010), Consumer Behavior Building Marketing

Strategy Edisi 11, New York: McGraw-Hill.

Kalyankar, Sadashiv. (2013). Effect Of Sales Promotion Activities On Sales

Volume Of Commercial Vehicle Dealers In Vidharbha (Maharashtra).

India

Koske, Kiprotich Leonard. (2010). Effects of 4Ps Marketing Mix on Sales

Performance of Automotive Fuels of Selected Service Stations in Nakuru

Town. Kenya

Kotler, Phillip and Gary Amstrong, (2009), Marketing – an Introduction 9E, New

Jersey: Pearson Education, Inc.

Kotler, Phillip and Gary Amstrong, (2013), Principles Of Marketing. England:

Pearson Education Limited.

Kotler, Phillip and Kevin Lane Keller, (2012), Marketing Management 14E, New

Jersey: Pearson Education, Inc.



97

Levy, Michael, (2012), Retailing Management, New York: The McGraw-Hill

Companies.

Muhammad, Fidlizan. (2012). Automobile Sales and Macroeconomic Variables:

A Pooled Mean Group Analysis for Asean Countries. Malaysia

Pongsamakthai, Nisakorn. (2007). Presented A Study Of Automobile Sales

Promotion Strategies: A Case Study Of Toyota And Honda. Thailand

Pooja. (2015). Analysis On Indian Automobile Industry & Factors Affecting

Demand Of Passenger Vehicles In India. India

Saladin, Djaslim, (2010), Intisari Pemasaran dan Unsur-unsur Pemasaran,

Bandung: Linda Karya.

Santoso, Singgih, (2015), AMOS 22 untuk Structural Equation Model, Jakarta: PT

Elex Media Komputindo.

Sari, Dini Hanim Chandra Puspita. (2015). Pengaruh Harga Distribusi Dan

Promosi Terhadap Peningkatan Volume Penjualan Produk Toyota

Nasmoco Di Surakarta. Surakarta

Sekaran, Roger Bougie, (2013), Research Methods for Business, Chichester: John

Wiley & Sons Ltd.

Sunyoto, Danang, (2014), Dasar – dasar Manajemen Pemasaran. Jakarta: PT
Buku Seru.

Solomon, Michael and Greg Marshal, (2012), Marketing 7E Real People Real
Choices, New Jersey: Prentice Hall Pearson Education

Swastha, Bashu, (2010), Manajemen Penjualan. Yogyakarta: BPFE.


