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Abstrak

Penelitian ini bertujuan untuk mengetahui perceptual mapping artis
pengusaha dan kue buatannya di kalangan pembeli kue artis
pengusaha tersebut lewat media sosial instagram. Objek studi
penelitian ini adalah artis pengusaha dan kue artis pengusaha.
Sedangkan kue artis tersebut adalah Strudel Malang, Medan
Napoleon,Bandung Makuta , Cirebon Kelana dan Makassar Baklave.
Atribut kue artis pengusaha meliputi rasa, kemasan, desain, harga,
tekstur,aroma dan variasi kue. Atribut artis pengusaha meliputi
adalah kemahiran artis dalam berbisnis kue dimata responden, gaya
hidup mewah,keramah tamahan artis pengusaha, seberapa eksisnya
artis pengusaha di pertelevisian. Penelitian ini menggunakan metode
kuantitatif dan kualitatif. Instrumen penelitian yang digunakan adalah
kuesioner, yang dibagikan kepada 200 sampel responden di wilayah
objek penelitian yaitu media sosial instagram. Teknik sampling yang
digunakan dalam penelitian ini adalah teknik non probabilitas dengan
metode purposive sampling. Analisis yang digunakan dalam penelitian
ini adalah analisis multidimensional scalling, analisis ini memberikan
gambaran peta persepsi, tampak posisi masing-masing artis dan
atribut kue artis yang saling berdekatan atau berjauhan.

Kue Medan Napoleon milik artis Irwansyah dalam segi rasa
dipersepsikan menempati posisi terbaik pertama diantara kue artis
lainnya. Hal tersebut dibuktikan dengan posisi grafik tertinggi dari
keempat rasa kue artis lainnya. Kue Malang Strudel milik artis Tengku
Wisnu dalam segi tekstur,variasi dan kemasan kue dipersepsikan
menempati posisi terbaik pertama diantara kue artis lainnya. Hal
tersebut dibuktikan dengan posisi grafik tertinggi dari keempat
tekstur,variasi dan kemasan kue artis lainnya.Segi desain dan aroma
kue Bandung Makuta menempati rangking atau posisi paling atas dan
dari segi harga, kue Cirebon Kelana milik Ussy Sulistiawaty
menempati posisi pertama. Nilai persepsi tertinggi responden
terhadap kemahiran artis pengusaha dalam mengelola bisnis kuenya
ditunjukkan oleh artis Irwansyah dengan nilai persepsi responden
tertinggi. Namun segi gaya hidup ditunjukkan oleh artis Laudiya
Cintya Bella. Nilai persepsi tertinggi oleh responden terhadap
eksisnya artis pengusaha di pertelevisian dan keramahan artis
pengusaha ditunjukkan oleh artis Irvan Hakim.



Kata kunci : analisis multidimensional scalling,atribut produk; tekstur,
rasa,aroma,desain,harga,variasi dan kemasan kue, atribut artis ; gaya
hidup ,kemahiran berbisnis, keramahtamahan, eksis di pertelevisian



Abstract

This study aims to find out the perceptual mapping of entrepreneur
artists and homemade cakes among the entrepreneurial cake buyers
through Instagram social media. The object of this research study was
the entrepreneur artist and cake artist entrepreneur. The entrepreneur
artists featured in this study were Tengku Wisnu, Ussy Sulistiawaty,
Laudya Cyntia Bella, Irvan Hakim and Irwansyah. While the artist
cakes are Malang Strudel, Medan Napoleon, Bandung Makuta,
Cirebon Kelana and Makassar Baklave. The cake attributes of the
entrepreneur's artist include the taste, packaging, design, prices,
texture, aroma and cake variations. The attributes of the
entrepreneur's artist include the artist's proficiency in the cake
business in the eyes of the respondent, the luxurious lifestyle, the
hospitality of the entrepreneur of the entrepreneur, how much the
artist in the television industry exists. This research uses quantitative
and qualitative methods. The research instrument used was a
questionnaire, which was distributed to 200 respondents in the
research object area, namely Instagram social media. The sampling
technique used in this study was a non-probability technique with a
purposive sampling method. The analysis used in this study is a
multidimensional scaling analysis, this analysis provides a description
of the perception map, it appears the position of each artist and the
artist's cake attributes that are close together or far apart.

Medan Napoleon cake owned by artist Irwansyah in terms of
taste is perceived to be the first best position among other artist cakes.
This is evidenced by the highest chart position of the four other cake
flavor artists. Malang Strudel cake owned by artist Tengku Wisnu in
terms of texture, variety and cake packaging is perceived to be in the
first best position among other artist cakes. This is evidenced by the
highest chart position of the four other texture, variations and cake
packaging of the artist. The design and aroma of Bandung Makuta
cake occupies the highest ranking and position and in terms of price,
Ussy Sulistiawaty's Cirebon Kelana cake is in first place. The highest
value of respondents' perceptions of the proficiency of entrepreneurs
in managing their cake business is shown by artist Irwansyah with the
highest perceptions of respondents. But the lifestyle aspect is shown by
the artist Laudiya Cintya Bella. The highest value of perceptions by
respondents to the existence of entrepreneur artists on television and
the friendliness of entrepreneurial artists was shown by artist Irvan
Hakim.



Keywords: multidimensional scaling analysis, product
attributes; texture, taste, aroma, design, price, variety and packaging
of cakes, artist attributes; lifestyle, business skills, hospitality, exist on
television.
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